Mar. 26 2026:

| attended the Pink Power online meeting, where |
learned more about the company and heard from
successful women who have built fulfilling lives
through Mary Kay. Following my previous meeting
with my mentor, Cheryl McNair, who recruited
me, I’ve begun taking the first steps in my
process.

| had many questions about how | want to
approach this journey. My main goal is to build
both Cait Studio and my Mary Kay business
simultaneously, and | want to create a clear plan
that allows me to do both effectively. | am
especially interested in finding ways to meet
women, network with other business owners,
build meaningful connections, and become more
confident in communicating with others. | also
see this as an opportunity to strengthen my
resume and support my long-term design career,
while creating flexibility to manage both
businesses from home.

| took detailed notes during the meeting and plan
to continue learning and documenting my
experiences so | can grow from them. While |
haven’t always been deeply involved in makeup—
mainly due to not growing up around it or having
the time to explore it—I recognize its importance
in presenting myself professionally. I’'m excited to
learn more, build my skills, and help others feel
confident along the way.
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Extra Opportunities

e Career Conference

Leadership Conference

Build face-to-face connections
Expand your network

Personal Notes
e You don’t need to be a “makeup
expert” yet
e Focus on learning + practicing
e Confidence comes from doing
e This supports BOTH:
o Cait Studio
o Mary Kay business
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Talk of Diamond Circle / Circle of
Excellence, not sure what it is exactly,
lots of growth opportunity.

e Mary Kay Questions Line:
(877) 411-6279

e Consultant Number:
P14661

e Consultant Recruiter:
Cheryl McNair

e Platform: Mary Kay InTouch

Core Business Activities
1.Getting leads & recruiting
2.Referrals (keep it simple and light)
3.Booking appointments (phone calls,
Events & Training WhatsApp, Messenger)
e Pink Power Meeting (Online  4.Sales (give gifts, build relationships)
-7pm) Tip:
e April 18 Event e Trade shows = business cards +
o Time:10-12, then samples
pickup at 2-4 e Add humor to what you do
o Location Pickup: Mount e Learnthe rules
Forest e Be a hostess » offer free pampering
o Includes lunch Mindset & Strategy
¢ Small steps compound

Heather Cook: e Schedule goals in your calendar

heathercook.mk@gmail.com e Focus on simple micro-steps

(Is there room for April 18 forward

event) e Aim for 2 new conversations daily
e Monthly progress = your

My Mary Kay Website: scoreboard

www.marykay.ca/caitstudio e Follow up with at least 2 people

Goals & Action Plan
e SetJune 30 goals
e Wear and test the products
e Ask questions and stay curious
e Call with Cheryl

My Role: Independent Beauty
Consultant

Pink Power meeting Notes:
Karin Kolstein a guest like me
showed up for meeting said
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o Business cards
Go to Staples if needed
Watch training videos

Sonia Janelle — National Sales
Director
Dawn Otten Sweeney
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Promolting your business

PROTECT THE BUSINESS MODEL

1 PROTECT THE BUSINESS MODEL
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WHAT IS THE OPPORTUNITY WHERE TO POST ABOUT THE OPPORTUNITY ON SOCIALMEDIA  HOW TO TALK ABOUT THE OPPORTUNITY
temes the arence 2en Mm:‘ " " (commer wertising messages]

* Itis a retail sales opportunity, selling ond“ealking about your business” (nformational mezsages) - Market the amazing profit potential on
products to customers. 1 product sales.

* Mary Kay offers one of the highest profit YOUR BUSINESS ACCOUNT YOUR PERSONAL ACCOUNT * This business s or anyons interested in skin
potential in retail sales in the industry. YOUR GoAL: YOUR GOAL: -

“Th fit potentisl from prodiict sl Actively soliciting team mombars. Sharing the love for your business. * Show the flexible and fun parts of your

e profit potential from product sales S ———— a YOUR PLAR INFORMATIONAL Mary Kay business and how it fits your life.

allows you to make real money in this Sill it B8 | i trust nd crobiiny with * Your post might prompt your followers to want
business. messages kol momge 10 know more,

o SOCIAL PLATFORMS SOCIAL PLATFORMS. = Share stories of friendship, community,
P ol ol e TR o S

* WMessengor

level - this is a big deal!

LIFESTYLE POSTS ON SOCIAL MEDIA
MARY KAY OPPORTUNITY

Do DON'T
Focus on flaxibility and balaccs.
Focus
) Be suthentc, showease both the victorios/succasses and
chasonges of your business srd what motivates you to ksp
o

1 Share your accomplishments and rocognition you have recebved.

53 Share your oxparience in havieg the suppert of the strang Mary
Kay community.
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@ BIG PICTURE (What This All Means)
Mary Kay wants you to:

e Talk about your business /

¢ Build relationships

e Bereal and honest

But NOT:

e Act like an online store

e Make income claims

e Break brand/social media rules

1. The MOST IMPORTANT RULE
You are NOT an online store

DO:

e Talk to people

e Book appointments

e Share experiences

DON'T:

e Sellon:
o Facebook Marketplace
o Kijiji
o Amazon

o Random selling apps

N MARY EAY 2 N MARY KAY 3 N MARY KAY 4
POST THIS NOT THAT POST THIS NOT THAT POST THIS
“I'M MY OWN BOSS” “SELLING MARY KAY IS A FULFILLING BUSINESS OPPORTUNITY” “ﬁiELL\r\.IG MARY KAY IS A FULFILLING BUSINESS OPPORTUNITY”
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2. Two Types of Posts (THIS IS KEY) @© 3. Things You CANNOT SAY (VERY IMPORTANT)
= Informational Posts (SAFE + BEST) Avoid anything about income like:
You can post these ANYWHERE e “Financial freedom”
Examples: e “6figureincome”
e “Trying this new skincare today «+” e “Quit your job”
¢ “|love how this makes my skin feel” e “Unlimited income”
e “Learning more about skincare lately!” Even if true » DO NOT POST IT
 Can use Mary Kay hashtags Why: It’s considered misleading legally

+/ Can be on personal account
1 B 4. How You SHOULD Show Up Online

s Commercial Posts (SALES) DO:

More restricted e Show your face

Examples: e Share your life

e “20% off this weekend!” e Talk like a real person

e “Book a facial with me” Examples:

e “Join my team” e “Getting ready with me using this”

! Rules: e “Still learning makeup but loving this!”

e Only on business pages or private messages e “Balancing design + beauty life © ”

e X NO hashtags THIS is where you will shine because of Cait
e X Not for public personal posting Studio

Think: “I connect with people » not post like a shop”
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WHAT CAN | POST ON A PERSONAL PAGE WHAT CAM | POST ON A BUSINESS PAGE TEAM BLRLDWG MESSACES
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VIDEO GUIDELINES

“ 5. Naming Your Account
You CAN:
. e Use “Mary Kay” in a business account name
. Com—— ' ' Examples:
bt S : e Cait Pearn - Mary Kay Independent Beauty
Consultant
e (CaitStudio x Mary Kay
You CANNOT:

e Use “Mary Kay” on your personal account name
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IMPORTANT:

! 6. Content Rules (Keep It Safe)
DO:

e Be honest

¢ Use your own photos

e Share real experiences
DON'T:

e Post:

Fake results

Before/after without approval
Anything offensive

Spam people
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SOCIAL TYPE OF
NETWORK ACCOUNT

Where Can I Say That?

SOCIAL MEDIA CONTENT CHEAT SHEET

PRODUCT PRODUCT PRICES,
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? 7. Where to Post What
PERSONAL PAGE:
 Life updates
 Experiences

 Soft mentions of business
BUSINESS PAGE:

J Offers

 Products

/ Booking

PRIVATE:

J Sales conversations
 Pricing

V Invites

@ 8. What You SHOULD Focus On (This is GOLD)

Instead of selling » focus on:
e Confidence

e Skincare tips

e Your journey

Real conversations

People buy YOU first, products second

[

REMEMBER:

Mary Kay is a retail sales opportunity and should never be positioned as a retail discount or buyers.
club.

Always be truthful and accurate when sharing your personal experience with your Mary Kay business
and how much you may eamn.

The Company's policy has always been that talking about what you earn or achieve — or even what
COULD be eamed or achieved through a Mary Kay business does not belong on social media or the
internet — even if true and accurate. That's because you are never going to be able to provide
complete context with a social media post and throwing out numbers without complete context is
misleading. Discussions regarding the opportunity are best handled directly, on a one-on-one basis
with a potential team member, so that you can address their specific questions and share your

personal experience.

The gross profit ion is based on retail prices.

_ 9. Simple Content Formula (Use This Daily)
Just rotate these:
1.Life Post
2.“Working on design + testing new products
today”
3.Product Experience
4.“This actually surprised me..”
5.Learning Moment
6.“l didn’t know this about skincare until now”
7.Soft Invite
8.“lf anyone ever wants to try, let me know © "
10. The Energy You Want
Not:
© Salesy
© Pushy
© Perfect
But:
V Real
 Learning
V Inviting
V Confident (even if you’re still figuring it out)

There's a difference between “doing
and “tafking about your

WHERE TO POST on social media

tising )

YOUR BUSINESS ACCOUNT
YOUR GOAL: DO BUSINESS

Promote bundles. specials, and products available for
purchase on your Business Page. If you want 1o share

Sell product with commercial/ advertising messages.
Commercial messages cannot have hashiags.
SOCIAL PLATFORMS

+ Facebook Business Page

+  Instagram Business Account

» TikTok Business Account (product enly, no

opportunity posts)
+  Closed Facebook Group
* Messenger

¥ Final Simplified Rule

product benefits and pricing. Actively soliciting team m
members
YOUR PLAN; COMMERCIAL =

R0 it oty Irademerks, rntens Irademais are Sanvce ks v e rapary of el Fespeci Garars.

YOUR PERSONAL ACCOUNT
YOUR GOAL: TALK ABOUT MY BUSINESS

Share the effectiveness of your favourite products
with product demos, 'did-you-know’ ingredient videos,
and tips. Sharing the love for your business
{exception: TikTok).

YOUR PLAN: INFORMATIONAL

Build trust and credibiliy with edcations s
SOCIAL PLATFORMS

+ Personal profile on any platform
+ Any discussiens about the epportunity, evenit
informational, are not permitted cn Tk Tok
«  Facebook groups

+ Messenger

Talk like a friend, not a salesperson

Phrases and Concepts to Avoid

Here is a kst of words and phrases to aveid including in Social Media posts to help aveid making improper earnings claims:

* Financial Freedom

* Financial Flexibility
» Financial Autenarmy
» Financial Security

« Financial Independence
* Financlal Success

= Debt-Free

» Pay-OIf Debt

* & Figure Income

= Career Income

* Full-Time Income

* Unlimited Income

= Disposable Income
« Replacement Income
* Residual Income

* Open-Ended Income

Ay
|||7—€
D

Quick Tips for engaging content

iy
shows

yourt
o yourse s uch 3¢ possile.

.

SEE MORE EXAMPLES OF WHAT 0 POST



Mar. 27 2026:

My goal is to use my role as an Independent
Beauty Consultant with Mary Kay as a way to
build confidence, connect with women in my
community, and create meaningful, creative
experiences—while keeping my design career and
Cait Studio as my main priority. | want to grow
both in a balanced way by using beauty events as
opportunities to network, strengthen my
communication skills, and naturally introduce my
design work. By starting small, staying mindful of
my time and investments, and focusing on
genuine connections over sales, | aim to create a
path that supports both my personal growth and
the long-term success of Cait Studio.

Seminar 2026

MIRACLES
HAPPEN

MarysKay#Ash

THE LIFE AND TIMELESS PRINCIPLES OF
THE FOUNDER OF MARY KAY INC.

Mary Kay Staples:

Password: Iloveholly_569!
Username: Caitlyn_Pearn

Preface + Chapter 1:

| read the preface and first chapter, and
what stood out to me about Mary Kay
was her responsibility at a young age. At
just seven, she cared for her father while
her mother worked long hours. Despite

Mary Kay Hydrating
Cream Mask:

" that, they stayed close—her mom would

guide her step by step over the phone
and always remind her, “you can do it”
Mary Kay carried that message into her
business, encouraging all Independent
Beauty Consultants to believe in
themselves regardless of experience or
confidence. | found that really
motivating. | also admired how her
children’s faith in her after her husband’s
passing helped her continue building her
business, along with the support of great
men and her passion for uplifting other
women.

MARY KAY

YORATING CREAM
MASK

B

& gontactus | Frangas

staplest ePrint  MARY KAY

REGISTRATION

PERSONAL INFORMATION
Loginname:  Caitiyn Pearm

Password:

and atloast one symbol, 1@#5%4°0{]

Confirm
password:

Mary Kay Business Cards:

Caitlyn Pearn MARY KAY

Independent Beauty Consultant

*0*+ MARY KAY _—
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14A Maitland Street Ontario
Harristen, Ontario NOG 120
mobile 519.630.0994

caitlyn pearn@gmail. com
www.marykay.ca/caitstudio

Rising Stars Spacial tunch (B imitatian only)

25
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No since, hydrates for 12 hours “simply
set it and forget it”, skin looks renewed
and refreshed, enjoy a surge of hydration,
no rules (mask whenever you want)
Glycerin, Hyaluronic acid, shea butter
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April 9 2026:

My idea is to create a more interactive “experience party” by incorporating a card game element, since that is something she and her friends already enjoy regularly. | plan to
frame it as a casual pink “Mary Kay Card Night” where guests can enjoy themselves while being introduced to products in a relaxed way. | also plan to turn the event into a draw for
Mary Kay products, where participants can win small items, and everyone leaves with a brochure along with both my Mary Kay and Cait Studio business cards. On my Cait Studio
card, | will include a link to surveys that | would appreciate attendees filling out as part of my overall pitch and research.

As part of getting started, | need to create a poster for my first event at my grandmother’s house. | am also developing an idea for my stepmother’s party, where | could

collaborate with Janna to create a fun and structured Mary Kay experience for a group of 6. The setup would include seating 3 people on each side of a table, allowing me to guide
the pampering process in a more organized and engaging way while keeping the environment social and interactive. As a core concept, one side of the table would be dedicated to

painting while the other side focuses on the Mary Kay pampering experience, creating a clean and organized system where both activities can happen simultaneously without
interfering with each other. In addition, my stepmother has shown interest in a “paint and pamper” style event, which would be a painting and wine night hosted through Cait
Studio, featuring Mary Kay products as rewards. My goal is to create an experience that feels like a relaxed, casual paint night—served with wine and snacks—while incorporating
moments of pampering in a well-balanced and intentional way.

| see this as an opportunity to combine my Mary Kay business with my Cait Studio practice by designing a unique event concept under a “Mary Kay x Cait Studio” collaboration,

which can also be used as a portfolio piece. | plan to run the event similarly to volunteer group-style gatherings, focusing on connection, structure, and a welcoming atmosphere. |

will also be attaching my business cards to Mary Kay brochures, especially since the current brochures will be outdated by the end of spring.

If this initial event goes well, | would like to expand the concept into larger community-based events by connecting with the town about hosting similar experiences in local
spaces. This could include game nights or creative events such as a painting night in collaboration with the Minto Arts group, helping bring more attention to the gallery while
offering a unique, engaging experience for the community.
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Videos | watched:

9 I-Irm T1..- Thrm.'.I The Best Skincare Party Ever!

\\l [
HOW TO HOLD
A MARY KAY
SKINCARE PARTVY!
MARY KAY

I \\\

https://www.youtube.com/watch?

v=6TMuvAlsSVE&t=2472s

| watched a video by Michelle Fox Beauty, a Mary Kay
Sales Director, where she explained how to run a classic
Mary Kay party using the flipbook. Based on her
process, | feel | can develop my own personalized pitch.
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gi. BEST MARY KAY PRODUCTS FROM AN EX-CONSULTANT

https://www.youtube.com/watch?
v=UWLsrwVL9hY

| watched a video by Dee Harker, a former Mary Kay consultant,
to learn more about recommended products and different
perspectives on the brand. This helped me better understand
how to navigate the beginning of my business, and | purchased

a few products based on her recommendations.



Videos | watched:

E WHY | QLT MARY KAY - MY EXPERIENCE PLUS TIPS ON IF YOURE BECOMING A

https://www.youtube.com/watch?
v=gQ6cO0lcMwiw

| watched a video by Michelle Fox Beauty about why she
chose to leave Mary Kay and her overall experience. She
shared that her decision was based on pursuing a
different path rather than having a negative experience.
She also emphasized that she purchased inventory
without having a clear strategy in place, which impacted

her business.

ﬂ WORST MARY KAY PRODUCTS FROM AN EX-CONSULTANT

https://www.youtube.com/watch?
v=wTr7iyrkNdU&t=51s

| watched a video by Dee Harker reviewing some of the
worst Mary Kay products, which helped me understand
that not everyone has the same experience with every
product. This allowed me to be more mindful about
what | choose to purchase and avoid spending money
on products that may not be worth it. | then created a
list of products | would like to order while staying
within my budget.

MARY KAY x CAIT STUDIO — STRATEGIC PLAN

1. “ Core Strategy (Your Positioning)

2. O, Key Learnings from Your

From Your Notes PDF:

You are NOT just selling Mary Kay Research e Keep events small + approachable
You are building: From Videos (Michelle Fox + Dee (3-6 people)
“Cait Studio Experience Events Harker): e Focus on:

powered by Mary Kay”
Your Differentiator:
e Experience-based (not sales-
based)
e Creative + social + low pressure
e Designed events (portfolio-
driven)
e Community-focused
This aligns perfectly with your
design career.

e Having a strategy BEFORE
inventory is critical

¢ Not all products are worth buying
- be selective

e The party flow matters more than

© connection
o relaxed vibe
o no pressure selling
e Structure matters:
o intro -» demo - experience -

the products close
e Keepit: e Use:
o simple o samples

o structured
o experience-focused

o before/after feeling
o conversation, not selling

3.2 Your First Events (Tiered Plan)
Event 1: Grandma’s Party (TEST RUN)
“Mary Kay Card Lunch Party” (6 people)
Goal:

e Practice flow

e Test experience idea

e Build confidence

e Gather feedback

Concept:

e Card game + beauty

e Casual, familiar environment

e |ow pressure

Event 2: Stepmom’s Party (DESIGNED
EXPERIENCE)
“Paint + Pamper Night”
Structure:
e 6 people total
e 3oneach side of table
%, Core Concept:
e One side ~» Painting
e Other side » Mary Kay pampering
Clean, organized system
No chaos
Balanced experience
People can:
e rotate OR
e experience both naturally

4. % Event Experience Design (Your
Signature)
Your Event Types:
1. Card Night (Grandma)
e Familiar
e Social
e Light product exposure
2. Paint + Pamper (Stepmom)
e Creative
e Branded
e Portfolio-worthy



Your Event Feel:

e Casual pink theme

e Wine +snacks
Relaxed environment
No pressure selling

Your Unique Additions:
e Product giveaways T
e Samples as prizes
e Survey feedback (Cait Studio research)
e Business cards (both brands)

5. = Your Materials System
Must-Have:
e Mary Kay brochures (with your card
stapled)
e Mary Kay business cards
e Cait Studio business cards (with survey
link)
e Small samples
e Simple setup (mirrors, wipes, etc.)

Design Opportunity (IMPORTANT):
From your notes:
e “Create a clean, branded mini sign +
price sheet”
This becomes:
e Poster
e Table signage
e Portfolio work

6. @ Party Flow (Simple Version)
Based on your notes + research:
1. Welcome

e Who you are

e Why you started

e Keepitshort + personal

2. Light Demo
e Skincare first (important insight)
e |etthem try (hands-on)

3. Experience Time
e Card game OR painting
e |ntegrate products naturally

4. Soft Close

e “If anyone loved anything, | can help after ¢"”
5. Follow-Up

e Checkin later

e Ask for feedback

7. 5 Smart Product Strategy
From your research:
e Don’t overbuy inventory X
e Start with:
o products you use
o products you can demo
From your notes:
e TimeWise / basic skincare sets are strong starters

8. @ Expansion Plan (Bigger Vision)
Once events work:
Phase 2:
e |egion ~ casual game night
e Community spaces
Phase 3:
e May’s Café » target audience
e More curated events
Phase 4:
e Minto Arts collaboration
e Paint nights at gallery
e Community + creative positioning

9. @ Portfolio Case Study (BIG OPPORTUNITY)
You are building:
Case Study Title Idea:
“Designing Social Beauty Experiences for Community
Engagement”
Include:
e Poster designs
e Event concept

Layout system (table split idea #%)
Photos

Feedback results

What worked / what didn’t

10. 1 Grounding Reality Check (Important)
You have AMAZING ideas—but:
Don’t try to perfect everything at once
For your first event:
e Keepitsimple
e Focuson:
o comfort
o flow
o connection
Then improve.

11. 4 Your Immediate Next Steps
This Week:
e Confirm grandma event date
e Design your first poster
e Pick 3-5 products only
Before Event:
e Prep:
o samples
o brochures + cards
o simple flow plan
After:
e Reflect + adjust

Poster Someone did online:

( JOIN US FOR A } furv and, Relaxing
A Instiuclional, Makeoven!
§,/ b y Come enjoy delicious food, beauty tips, and a

little pampering — because you deserve ft!

- -
HW W What to Expect:
A fun and relaxing makeover

LUNCH & MAKEOVER Skincare & beauty tips just for YOU
APRIL17 AT 12:30 PM Lunch & refreshments
A chance to shop your fave products
The Network Brew Bring a friend—get $20 in free product
425 Davis Drive
Newmarket Location: The Networks Brew

425 Davis Drive
Date: April 17, 2026
Time: 12:30 - 2:30 PM

New business in Newmarket
so let's support them!
Pampering & fresh new spring look!
Cost includes Lunch ($25 including tax and
tip), non-alcoholic Drink and the Makeover!!!
Let's eat, glam, and glow together!
Plenty of parking available

RSVP Deidre at 647-606-8383
%25 - must be paid in advance

—

HOSTED BY Daidre, Deb & Marlee



Cheryl (My recruiter and mentor:
LAUNCHIT

2 ﬂ'/,‘gﬂi .

\%—7
= Sip mocktails, snag exclusive beauty samples, and y
95 earn how to turn makeup into extra income! T
- - ~
f;J Join us to hang out, spark fresh

St deas, Ard T yOur Mmakeup
passion nto profit!

Limited seats!

April 14th, 2026 | 530 PM

LaunchiT Office

39 Elora Street S, Harriston

Samples

Bty Inchurtry Expert

A okt drink

Light snack

$ 1. Can You Charge for Events Like This?
Yes—but how you charge matters.

There are 3 clean ways to structure it (you can mix
them depending on the event):

OPTION 1: Experience Fee (Best for bigger
events)
People pay a set price to attend.
What it covers:
e Snacks/wine
e Supplies (painting, testers, wipes, etc.)
e Your time (VERY important)
e Afew samples
Example:
e $15-$25 per person (grandma-level event)
o $25-%$45 per person (paint + pamper event)
Then:
e Products = extra (they order if they want)
 This is the most professional and clean model
 Used in events like the poster you showed

s 1. Can You Charge for Events Like This?
Yes—but how you charge matters.

There are 3 clean ways to structure it (you can mix
them depending on the event):

OPTION 1: Experience Fee (Best for bigger events)
People pay a set price to attend.
What it covers:

e Snacks/wine

e Supplies (painting, testers, wipes, etc.)

e Your time (VERY important)

e Afewsamples

Example:

e $15-%$25 per person (grandma-level event)

e $25-$45 per person (paint + pamper event)

Then:

e Products = extra (they order if they want)
V This is the most professional and clean model
v/ Used in events like the poster you showed

OPTION 2: Free Event + Product Sales (Classic Mary
Kay)
e No entry fee
e You make money ONLY from product sales
This is how traditional Mary Kay works
I BUT this is riskier for you (no guaranteed income)

OPTION 3: Hybrid Model (THIS FITS YOU BEST)
This is what you’re naturally building
People pay a SMALL fee + optional extras
2. Grandma’s Event (Keep It Simple + Fair)
You’re right to think about fairness here @
Best Structure:
Option A (Recommended):
e $5-$10 per person
e Covers:
o snacks
o small samples
o your effort
Then:
e Game prizes = small + fun

& Your Game Idea (Refined)
Instead of charging per round (can feel awkward):
Do this:
Everyone pays once - plays freely
Then:
Prizes:
e Small prizes » included
e ONE “bigger prize” » optional add-on
Example:
e $5entry
o $2if they want entry into bigger prize draw
 Feels fair
Vv Not pressure
 Still fun

Important:

Keep the vibe:

“This is for fun and experience, not to make you spend
money”

That’s what will make people come back.

™ 3. Stepmom’s Paint + Pamper Event (This is your
GOLD idea)
This one you can price more confidently.
Structure:
$25-$40 per person

Includes:

e Painting supplies

o Wine/snacks ¥

e Skincare pampering experience = [EJ
Then:

e Products = optional purchase

Why this works:
e People already expect to pay for paint nights
e Mary Kay becomes a bonus experience, not a sales
pitch
This is actually VERY strong.



4. Your Profit Breakdown (Simple Way to Think)
For ANY event, think:
COSTS:
Snacks / wine
Supplies
Samples
Printing (brochures/cards)

PRICE:

Charge slightly above cost to include:
e your time

e your design work

e your hosting

Example:
6 people x $30 = $180
Costs:
e Supplies: $60
e Snacks: $30
Profit:
- $90 (before product sales)

@ 5. Your Pampering Structure (You’re on the right
track)
This is really strong:

Base Experience:

e Skincare (everyone gets this)

Optional Upgrade:

e Glam / makeup session

You can say:

“Tonight is skincare-focused, but if you love it, we can
book a glam session next time ¢*”
Vv Keeps it clean
v/ Doesn’t overwhelm

! 6. 0ne Thing to Be Careful About
Your idea of:
charging per round

X Can feel:
e confusing
e transactional
e slightly uncomfortable socially
Stick to:
e one entry fee
e optional add-ons
Much smoother.

“ 7. About the Poster You Showed
That example is:
Event-based pricing model

You can absolutely do that—but yours should feel

more:
e creative
e relaxed
e less “sales event”

8. Your Best Setup (Honestly)

Grandma:

e $5-%$10

e simple, fun, game-based
Stepmom:

o $25-%$40

e paint + pamper experience
Future (Legion / Café):

e $20-$30 ticketed event

e prizes + samples + experience

8. Your Best Setup (Honestly)

Grandma:

e $5-%$10

e simple, fun, game-based
Stepmom:

o $25-$40

e paint + pamper experience
Future (Legion / Café):

e $20-$30 ticketed event

e prizes + samples + experience

@ Final Thought
You’re doing something really unique:
You’re turning:

e Mary Kay

e into

e adesigned social experience business

That’s why this works.

Pricing Cheat Sheet:

Cait Studio x Mary Kay

Event Pricing Cheat Sheet (Reusable Template)

How to use:

= Pack your event type (Card Night, Paird + Pamper, Community Event)
- EStimale your costs using the ke balow

= Sol your price per person (shghily above cost 10 indude pro).

+ Add optional upsells (raffle, glam add-on).

Cost Breakdown (Fill this in):

Cost Hem [Estimated Cost (5)

Snacks / Wina

Painting Supples

My By Samphes

Priniting (Deochunesicands)

WVerne Cost (i any)

Ot

Tolal Cost

Priging Formula:
Toaal Cost + # of Guests = Base Cost per Person
+ $5-815 = Your Proht per Person

Event Pricing Guide:

Event Type ‘Suggested Price Wnars included

Grandma Casd Night $5-510 Snacks, small SamgHes, QA sxparen
Paird + Pampar Night SE5-540 Painting, wina'snacks, skincare
Cammunity Evert FA0-530 Games, samplos, bght pampenng

Extra Revenue Options:

«  Optional raffie entry (52-35)

+  Glam add-on session ($10-520)
+ Product sales (mam profit growih)

Motes / Custom Event Plan:




2 Grandma’s Event - Mary Kay Card Lunch
Party (with Tickets)

Option 1 (Warm + Clear)
Join us for a fun and relaxing Mary Kay Card
Lunch Party ¢’
Enjoy an afternoon of cards, light
pampering, and good company—just the
way we like it.
& Tickets: $___ (includes snacks, a skincare
experience, and entry into small prizes)
Come for the laughs, stay for the glow
Limited seats available

Option 2 (Playful + Light)
Cards, snacks, and a little pampering @®«’
Join us for a Mary Kay Card Lunch Party
Relax, play, and enjoy a fun skincare
experience with friends
¢ $__ per person
Includes snacks, samples, and prizes
Limited spots—reserve yours ¢’

Option 3 (Short + Clean)
A little bit of cards, a little bit of glow &’
4 Mary Kay Card Lunch Party
$___ per person | Limited seats
Relax, play, and enjoy a light pampering
experience

™ Stepmom’s Event - Paint + Pamper Night
(with Tickets)

Option 1 (Best Fit for You)
Paint, sip, and get pampered %
Join us for a Cait Studio x Mary Kay Paint +
Pamper Night
Enjoy a relaxed evening of painting, wine,
and a guided skincare experience
@ Tickets: $___(includes all supplies,
wine/snacks, and skincare experience)
Limited seats available—reserve your spot

L 4

Option 2 (More Elevated)
A night of creativity and self-care % i
Join us for a Paint + Pamper Experience
Featuring painting, wine, snacks, and personalized
skincare
¥ $__ perperson
All supplies included
Let’s unwind, create, and glow together

Option 3 (Short + Punchy)
Sip. Paint. Pamper.
4 Paint + Pamper Night
$__ per person | Limited seats
All supplies + skincare experience included o’

Pro Tip (Important for You)
For your first few events, I'd suggest:
e Grandma - $5-$10 ticket
e Paint Night » $25-$40 ticket
And always include:
Vv what’s included
V limited seats
 soft CTA (“reserve your spot”)

% POSTER 1 — Grandma’s Event
Mary Kay Card Lunch Party

@ Layout Hierarchy (Top - Bottom)
1. HEADLINE (BIG + CENTER)

MARY KAY CARD LUNCH PARTY
(or)

CARD + PAMPER LUNCH &’

2. SUBTEXT (Smaller, friendly tone)

An afternoon of cards, connection, and light pampering

3. EXPERIENCE LINE (Highlight what makes it special)

® Card games
-~ [F) Skincare experience
T Small prizes to win

4. EVENT DETAILS (Clean block)

? Location: [Grandma’s Address / Areal]
%7 Date: [Insert Date]

©® Time: [Insert Time]

5. TICKET INFO (Important but not aggressive)

¢ $__ perperson
Includes snacks, samples, and entry into prizes

6. CTA (Soft + inviting)
Limited seats available
Reserve your spot ¢’

7. FOOTER (Branding)
Hosted by:
Cait Studio x Mary Kay

# Design Direction

e Soft pink/ light neutral background

e Handwritten or playful accent font for “Card +
Pamper”

e Clean sans-serif for details

e Smallicons (cards, sparkle, heart)

™ POSTER 2 — Stepmom’s Event

Paint + Pamper Night (Your Signature Event)
@ Layout Hierarchy (Top - Bottom)

1. HEADLINE (Bold + aesthetic)

PAINT + PAMPER NIGHT

(or)

SIP « PAINT « PAMPER

2. SUBTEXT (Sets the vibe)
A relaxed evening of creativity and self-care

3. SIGNATURE LINE (This is YOUR concept)
™ Paint on one side

B Pamper on the other

(this is your unique system—nhighlight it)



4. EXPERIENCE DETAILS ¢ Not too text heavy 3. Don’t over-decorate

Y Wine & snacks e Not pushy Your strength is:
= FJ Guided skincare experience concept + layout
T Product giveaways Optional Add-On (Would Make This Even Stronger) not clutter
You could add a small line like: T
5. EVENT DETAILS “A Cait Studio experience event” Inspiration:
? Location: [Insert Location] This subtly builds your design brand.
7 Date: [Insert Date] MARY KAY PARTY OPTIONS WOW T8 GET MORERARY
© Time: [Insert Timel @ Final Thought Cutes & Cupeakes MARY KAY MIRACLE Ao 4 HE KAY LEADS
These posters are not just for this event... el = o Woar | ‘g |Pumnd | Loas |0 ] S
6. TICKET SECTION (Clear value) They are: BANARA AN ’f“:':“’f' S product | o | airs [ cards | “en” Joaskers
¢ $__perperson portfolio pieces gy |, | tm boid n o e
Includes all painting supplies + pampering proof of creative direction oecn Jaater | e | nouse | e, | 0o
experience your entry into art direction o | e TFacian [ e [ 2
placos | - socil boxes pfrc;n
7. CTA (Stronger here) ™ Visual Balance Notword ‘v’ Dosoras ] Mary
Limited to 6 seats e Everything centered = cozy, welcoming oS J e L
Reserve your spot now «" e Keep LOTS of spacing (don’t cram) g | s pee | Have | ] o
e Background: soft pink or cream g | make | ferattie | e Joaskt
8. FOOTER (Branding) e Optional: subtle card pattern texture “
Cait Studio x Mary Kay Collaboration
 Visual Design Direction (Important) - v '/ \ J
® Design Direction (IMPORTANT) Grandma Poster: )
This one should feel more elevated: e Centered layout 80/40, U
e Soft pink + cream + gold accents e Soft + friendly L Eaundanan Brish W O -
e Clean layout with space (don’t . Minimal design stress | w:::‘w"“"“ : @ $40 FREE! \J
overcrowd) Paint Night Poster: bsiabigdabeeband ;
e Paint texture or brush stroke detail e More structured e . = , Satin Hands!
e Balance: e Slight split layout (this is your signature idea ¢%) #ﬁ#%} Appliator m, - T
o left side = creative e More “designed” feeling \ / MW ‘ Special Gift!
o right side = beauty MM - e ‘
1. Use 3 font sizes ONLY: gt e , 1/2 Back Bonus! 0
“ DESIGN STRATEGY (Why this works) e Headline (big) WA . I : .
You are doing something VERY smart: e Subhead (medium) . = | e
Instead of: e Details (small) )
X “Makeover Event”
You’re positioning: 2. Create a visual flow:
Experience Event Top - vibe
That means your poster should: Middle » experience
e Feel like an invitation Bottom - action

e Notanad



SEPTEMBER 6 & 7 ’ ]
AT 6:00 PM } " { Y

HOST:
GAME: OUTSMARTED!
WHERE: LOUNGE ROOM
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Notes:

April 10 2026:

This project focused on
designing an inviting,
experience-driven poster
for a Mary Kay Card Lunch
Party that feels relaxed
and social rather than
sales-focused. Guided by
the concept “For the
Queens Only: An
Afternoon Experience,”
the design combines Mary
Kay-inspired pink tones,
floral elements, real
product imagery, and
playful icons to balance
warmth with clarity. The
layout uses a strong visual
hierarchy, with an
engaging cover and a
clean, informative back
for event details.
Refinements to spacing,
contrast, and branding
language ensured
readability and alignment
with Mary Kay guidelines.
The final piece
communicates a
welcoming, low-pressure
event while also serving as
a strong portfolio example
of thoughtful, user-
focused design.

Card Lanch
Party! <

For the Queens Only: &
An Afternoon Experience

Cait Studio x Mary Kay

Card Lanch
Party!+

For the Queens Onlv'
An Afternoon Experience

Mary Kay Independent Beauty
Consultant Event by Cait Studio

Q Join us for a fure and
’ relaxing Mary Kay
Card Lanch Party!

Relax, play cards, and enjoy a fun skincare
experience with friends at 1:00 pm!

I+ Enjoy finger foods

. Complimentary
¥ skincare session

Play to win samples
during card rounds |

Come for the laughs, stay for the
glow :4,

—
us for a fure arnd
v relaxing Mary Kay

Card Lunch Party!

Relax, play cards, and enjoy a fun skincare
experience with friends
April 23+ 1:00 PM « Marcia’s Place
Wear something PINK if you can!

Enjoy finger foods

Complimentary skincare
session

Play to win samples
during card rounds ¥

Come for the laughs, stay for the
glow :+

Notes:
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4. ?1041 Yo win Swﬂ,ﬁhﬁ CW T ‘2
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rn,a.l pachnecs i f/a:'.\a.\::
AR ’ﬁm o s
ChangeS'

1.Increased Line spacing for title.
2.Changed the CTA to “Mary Kay

Independent Beauty Consultant Event by

Cait Studio” to protect from anything
that looks like a formal
partnership/collab branding

3.Adjust the picture frame tilt that is not
edited in any way and is just in the frame
to be not as tilted and compliments the
composition as much as possible.

4.Add that people should wear something
pink if they can.

5.Add the date and location

6.Turned up the opacity on pink overlay

over background on cover to increase the

visibility of text.

7.Turned down the opacity of product
icons top cover to not compete with
photo.



Q
4

Relax, play cards, and enjoy a fun skincare

April 23 « 1:00 PM » Marcia’s Place
Wear something PINK if you can!

+
s

o

Come for the laughs, stay for the
glow ] it

Joir ug for a fur ard

f‘e&wﬂry Mary Kay
Card Lunct Farty!

experience with friends

Enjoy finger foods

Complimentary skincare
session

Play to win samples _
during card rounds




Notes:

April 15 2026:

This project focused on
designing an inviting,
experience-driven poster
for a Mary Kay Card Lunch
Party that feels relaxed
and social rather than
sales-focused. Guided by
the concept “For the
Queens Only: An
Afternoon Experience,”
the design combines Mary
Kay-inspired pink tones,
floral elements, real
product imagery, and
playful icons to balance
warmth with clarity. The
layout uses a strong visual
hierarchy, with an
engaging cover and a
clean, informative back
for event details.
Refinements to spacing,
contrast, and branding
language ensured
readability and alighment
with Mary Kay guidelines.
The final piece
communicates a
welcoming, low-pressure
event while also serving as
a strong portfolio example
of thoughtful, user-
focused design.

Guest Beauty Profile & Event
Feedback Sheet

Guest Beauty Profile & Event Feedback @ Your Interests
What are you most interested in right now?
Thank you for baing here! This haips me personalize your

exparience ond stay connected

Your info
Mame:

jucts

Email:

# Future Experiences.
‘Would you be interested in attending anather event?

Preferred way to stay in touch
Yes © Maybe 0 Not right now

Text 0 Email o Either
Best time to reach you:

Would you be open ta hasting your own party?
& Your Experlence ¥es 0 Miybe D Net right now

How did you enjoy today’s experience?

i
What was your favourite part?
5 B o Creative (Pain, ete)

o Other.

w Stay Connected
L Product Feedback Would you lke:
P

Which products did you love the most? Why?

Were there any products you weuldn't purchase? Why?

Final Thoughts
Anything else you'd love help with or want to learn mare
about?

Thank you for your time " | Loved having you here! - Cait

| used ChatGPT to come up with questions
associated with my goals of contact with
clients, their feed back of products and my
services and whether they would do another
meeting with me. To be filled out at the end of
the meeting.

Pampering & Application Guide
Template x 3

Lip Care Treatment

Satin Lips® Shea Sugar Scrub +
Shea Butter Balm

A simple 2-step treatment for
soft, smooth, and hydrated lips.

Notes:
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| used ChatGpt to come up with a
better rendered Mary Kay Tray by
scanning image of the trays that |
ordered and recreating a digital png.

Daily Skincare Routine Guide Template x7

4

Featuring the Mary Kay*® Hydrating
Regimen

A simple routing to cleanse, refresh,
and deeply hydrate your skin,

Eye Refresh Treatment

Instant Puffiness Reducer

A cooling + depuffing treatment for
brighter, refreshed-looking eyes. . >

v
-

Your Daily Skincare Routine
Featuring the Mary Kay® Hydrating Regimen
A simple routine to cleanse, refresh, ond deeply hydrate your skin.

© O

heles

Mother’s Day Add sale idea:

Added Mother’s Day
Sale with exclusive
Lilac hand pampering
set, wondering if |
should make a design
to advertise the
product to my
clients.

Hew to Apply (Step-by-Step)

1. Cleanse = Hydrating Cleanser
= Dampen face with water

«Apply a small amount to fingertips
«Gently massage in circular motions
+Rinse or wipe off

brightens skin

ra—" W 1. Cleanse:  2.Exfoliate:  3.Tone: 4, Molsturize: 2. Exfoliate - Exfoliating Scrub (2-
a Hydrating foliating i Hydrating 3x per week)

| )| Cleanser Scrub (2-3x  Toner Moisturizer ~ARRly/te dnmp 3kin aftor cleonsing
Gentlycleans  per week) He,“w,anu «Locks in Aiently massage, avoiding eye area
without drying . Removes S Hydration = Ringa thoroughly
sLeavesstin  dead skin colls chrcshciand + Keeps skin soft
saft and +Smoothsand  Preps for and healthy 3. Tone - Balancing Tener
refreshed moisture

Order on the Mary Kay tray:
We'll follow the troy together—just match each step with
the numbered and coloured hearts.

= \ 14

(@ ; A8
I
(gﬂwv aly \
- Hand Pampering
++ H + Treatment
5Kman6 ++ Satin Hands® Pampering
Set
[ -+ A simpie 3-step routine
(ﬂau,ww for soft, smooth, and
+ nourished hands.

Y Y

*Apply to cotton pad
«Sweep gently over face
- Let absorb (de not rinse)

4. Moisturize - Hydrating

- Moisturizer
+ Apply a small ameunt to face and
neck
~Smooth evenly using upward
motions

(Optional add-on section)

Night Routine = Nighttime

Recovery

* Apply in the evening after
cleansing

« Smooth evenly over face

* Loave on gvernight

st i tma for Mother's Day Imted-ecton! favourtas ae back - oy whie
w e sacton




Design Conclusion
(Pampering &
Application Guide):

This series of Pampering
& Application Guides
was designed to turn
traditional skincare
instructions into a clear,
engaging, and
experience-driven
system for Mary Kay
events. By organizing
the content into distinct
routines—from daily
care to targeted
treatments—the designs
guide users through
each step with ease. A
consistent visual
system of colour-coded
hearts, directional flow,
and tray mapping
simplifies application
while keeping the
experience intuitive and
interactive. Overall, the
designs successfully
balance clarity,
branding, and user
experience,
transforming skincare
routines into a guided,
hands-on experience.

Pampering & Application Guides Your Daily Skincare Routine 1 (TimeWise®  Skin Reset Treatment Routine:
Miracle Set® with TimeWise® 3D

Your Daily Skincare Routine 1 (Mary Kay Complex):

Hydrating Regimen):

% 1 Lip Care Treatment l'ﬂC -are Treatment
1 | | Saths Lips® Shea Sugar Sorub + 5 ip! ‘Shea Sugar Scrub + Shea Butter
s - - Fhee 84
o+t + I o
= . = impe2stp treatment o oo
| z
| . _— &
aB

g, o : )
I‘\,./J ' "‘ } - e
vove % [ | |
AR fmmwgk(ﬂ‘i“i'd == = /6_/1\ e
v M _ v
YYour Daily Zl Your Doty { -~ o - ;--C—--— 4
koot LRI v ARy, ST L Resd
Routine | Routing vz g‘;’mmwé :
Daily Skincare Routine Guides
Vour Dailv Skincare Routine Your Daily Skincare Routine Skin Reset Treatment
Featurin ythe Mary Kave Hvdratin TimeWise® Miracle Set® with Clear Proof® Charcoal Mask +
. g yRay ny & TimeWise® 3D Complex Hydrating Cream Mask
Regimen
Vo Dty Skincare Rowtine Hew i Apply (Stop-by-Stopl P - - Herw to Apply (Stop-ty-Stop) '- Skin Reset Treatment How to Apply [Step-by-5tep)

L ml ng mnw«wmnw m nm
d deey

99

2 Exfoliate: 3. Tones

Exfoliating i
Serub (2-3x
per week)

Clea wwcn reoal ik + Hycratiy gcmmnm
o ving for cieare: ect ov

LCleanse: 2 EyeCare: 3 Moisturize 4. Protect

Daytime

Defender SPF
30

4. Pratect - Daytime Defender
SPF 30
- Apply

Bptianal add-on sactical
Night Routing - Nighttime
"

!’ v v (Dptional add-cn sectien)
Night Rowting - Highnrima
Res
. u
o

Use of Photos:

All product imagery was kept true to the original Mary Kay assets to maintain brand consistency and
integrity. | did not alter the photos beyond minor opacity adjustments for background use, allowing them to
integrate subtly into the layout without overpowering the design. For individual product features, | used
Canva’s background remover to isolate each item and present them clearly within the guides. This approach
ensured the visuals remained recognizable and on-brand while supporting a clean, cohesive design system.



Design Conclusion
(Daily Skincare Routine
Guides):

This set of designs came
from wanting to make Mary
Kay skincare feel less
confusing and more like a
guided, enjoyable
experience for real people
at my events. Instead of just
handing out instructions, |
focused on breaking
everything into clear
routines and treatments,
using colour-coded steps
and tray mapping so guests
can follow along easily
without feeling
overwhelmed. | wanted it to
feel approachable,
interactive, and a little bit
fun, while still staying true
to the products and brand.
Throughout the process, |
refined the layouts to
improve clarity, balance,
and flow, making sure each
piece worked both on its
own and as part of a full
system. In the end, these
designs not only support
the event experience but
also reflect how | approach
design—solving real
problems in a thoughtful,
user-focused way.

Daily Skincare Routine Guides

Lip Care Treatment
Satin Lips® Shea Sugar Scrub + Shea
Butter Balm

Lip Care Treatment Hew to Apply (Stap-by-Step)
‘Satin Lips* Shea Sugar Strub + Shea Butter Balm
A simple 2-step tregement for soft, smoath, avd hydeated s L

&
L 24

1. Exfoliate - Shea Sugar

2. Hydrate - Shea Butter
Scrub Balm

Order on the Mary Kay tray:
wie'll follow the tray tagether—just match eoch sten with
the numbered and coloured hearts.

Hand Pampering Treatment
Satin Hands® Pampering Set

How to Apply (Step-by-Step)

2. Refine-shea 3. Nourish -
Sugar Scrub shy

Mary Kay tray:
thi tray Lgeeher—just match exch stap with
 and coleured hears.

v

Use of Mary Kay Fact Sheets:

Eye Refresh Treatment
Hydrogel Eye Patches + Instant
Puffiness Reducer

Eye Refresh Treatment. How to Apply (Step-by-Step)

1. Hydratn = Hydrogel Eys Patches
A cooling + depuffing tremtment for brighter, refreshed-fooking =

ayes

Ordler on the Mary Kay tray:

Wil follow the troy together—just match each step with
ered and coloured heorts

| used ChatGpt to come up with a better
rendered Mary Kay Tray by scanning
image of the trays that | ordered and
recreating a digital png.

Using the original Mary Kay product fact sheets as a foundation, | transformed
detailed information into Daily Skincare Routine Guides and Pampering &
Application Guides for use during client experiences. | simplified and
restructured the content into clear, step-by-step visuals that are easy to follow
in real time, focusing on usability, flow, and engagement. This allowed me to
turn product knowledge into a more interactive and approachable experience

for clients.

Eye Care Routine
Soothing Eye Gel + Firming Eye
Cream

He ta Apply (Step-by-Step)
L Refresh - Saothing Eye Gel
N o fingertip

Eye Care Routine
Sosthing Eye Gel + Firming Eye Cream
A catming « moipturizing routine for refreshed, brighter-looking

...... " <

2. Firm + Brightan -
Firmi

L. Rsfrash - Scothing Eye
el

Greler on the Mary Kay tray:
W'l foxlow the tray together—just match each step with
the numbered and coloured hearts.

veY

3
>
<
%
g
ad

Mary Kay Fact Sheets For Each
product:

Helps improve multiple signs of visible skin aging.

Resct the puce of skin's visible aging.

d ...

environmental stressors

1o help support long-term
ik skin welness.

~ Halps roduce the
‘appearance of premature

« Features our extensively
resenrchod. patented
Timaiise 30% Complex.

D iy 0% e i i g e ol g oo T e




Your Daily Skincare Routine
Featuring the Mary Kay® Hydrating Regimen
A simple routine to cleanse, refresh, and deeply hydrate your skin,

99 o

How to Apply (Step-by-Step) ”
1. Cleanse - Hydrating Cleanser vyt
= Dampen face with water

= Apply a small amount to fingertips

+ Gently massage in circular motions

= Rinse or wipe off

1.Cleanse: 2, Exfoliate: 3. Tone: 5 ize:
Hydrating Exfoliating Balancing Hydrating
Cleanser Scrub (2-3x Toner Moisturizer
+Gently cleans  per week) = Helps balance *Locksin
without drying . Removes skin hydration
* Leaves skin dead skin cells + Refreshes and - Keeps skin soft
soft and « Smooths and preps for and healthy
refreshed brightens skin moisture

Order on the Mary Kay tray:

We'll follow the tray together—just match each step with
the numbered and coloured hearts.

Y

Vvew

[ Recovery
| + Apply in the evening after
| |\ cleansing
\ + Smooth evenly over face
B! + Leave on overnight
\ /
| = Jj. L
e e N s — e —

Your Daily Skincare Routine

TimeWise® Miracle Set® with TimeWise® 3D Complex

A simple 4-step system designed to cleanse, protect, ond support
healthy-looking skin,

Y 9 9 9

1. Cleanse: 2. Eye Care: 3. Moisturize 4. Protect
4-in-1 Eye Cream Antioxidant Daytime
cl + Bri Moisturizer Defender SPF
« Cleans + * Targets fine » Hydrates + 30

exfoliates lines smooths « Protects from
« Preps your * Supports aging

skin healthy skin + Daily

essential

Order on the Mary Kay tray:
We'll follow the tray together—just match each step with
the numbered and coloured hearts.

[

E=

2. = Exfoliating Scrub (2=
3x per week)
= Apply to damp skin after cleansing
= Gently massage, avolding eye area
= Rinse thoroughly

Ay EAY

3. Tone - Balancing Toner
= Apply to cotton pad

= Sweep gently over face

* Let absorb (do not rinse)

4. Moisturize - Hydrating
Moisturizer

* Apply a small amount to face and
neck

= Smooth evenly using upward
motions

(Optional add-on section)
Night Routine - Nighttime

How to Apply (Step-by-Step) t.

1. Cleanse —4-in-1 Cleanser weres
+ Dampen face with water

Apply a small amount to fingertips

Gently massage in circular

motions b=

Rinse or wipe off with cloth

T

2. Eye Care - Eye Cream e }
* Use a tiny amount (pea-sized for
both eyes) =
= Tap gently under eyes using ring
finger
+ Donotrub

3. Moisturize - Antioxidant e
Maoisturizer
+ Apply a small amount to face and .
neck -
+ Smooth evenly using upward
motions

4. Protect — Daytime Defender
SPF 30
* Apply evenly to face as final step
= Letabsorb before makeup

(Optional add-on section)
Night Routine - Nighttime
Recovery
* Apply in the evening after
cleansing
+ Smooth evenly over face
= Leave on overnight

Skin Reset Treatment

Clear Proof*® Charcoal Mask + Hydrating Cream Mask

A deep-clean + hydration pairing for clearer, refreshed, and
balanced skin.

& © ©

1. Cleanse (Prep 2. Detox — 3. Hydrate —
Step) Charcoal Mask Cream Mask
+ Removes dirt, oil, » Draws out * Restores moisture
and makeup impurities and and softness
» Prepares skin for excess oil + Leaves skin smooth
treatments »Helpsunclog pores  and refreshed
and reduce shine
Order on the Mary Kay tray:

Wwe'll follow the tray together—just match each step with
the numbered and coloured hearts.

Lip Care Treatment
Satin Lips® Shea Sugar Scrub + Shea Butter Balm
A simple 2-step treatment for soft, smooth, and hydroted lips.

4 24

1. Exfoliate - Shea Sugar 2. Hydrate - Shea Butter

Scrub Balm
+ Gently removes dry, flaky skin = Deeply moisturizes and

+Smooths and softens lips nourishes

instantly * Leaves lips soft, smooth, and
protected

Order on the Mary Kay tray:

We'll follow the tray together—just match each step with
the numbered and coloured hearts.

H

How to Apply (Step-by-Step)

1. Cleanse (Prep Step)

= Dampen face with warm water

= Apply cleanser using fingertips g
« Massage gently in circular motions

(foeus on T-zone) _g
- Rinse or remove with a warm cloth

- Pat skin dry

W Your skin is now clean and ready to

absorb the treatments.

2. Detox - Clear Proof* Charcoal Mask
= Apply a thin, even layer to clean, dry skin
= Avoid eye and lip area

= Facus on oily or congested areas (nose,
chin, forehead)

- Leave on for 10-20 minutes

What to expect:

» Mask may tighten slightly as it dries

= Helps absorb oil and pull out impurities
Remove:

+Rinse thoroughly with warm water .
= Gently pat dry

MARY KAY
3. Hydrate - Hydrating Cream Mask
(Use after removing charcoal mask)
+ Apply a generous, even layer to face and
neck
* Leave on for 20 minutes OR
+ Lightly massage in any excess (norinse
needed)
‘What to expect:
+Instant hydration boost
= Skin feels softer, calmer, and replenished

pR .

How to Apply (Step-by-Step)

1. Exfoliate - Shea Sugar Scrub

= Apply a small amount directly to lips
= Gently massage in circular mations

= Focus on dry or flaky areas

= Wipe off or lightly rinse

Lips will feel smoather and refreshed
instantly:

2

2. Hydrate - Shea Butter Balm
= Apply evenly to lips after exfoliating
+Reapply as needed throughout the day

Locks in moisture ond keeps lips soft and
nourished.

*Once your
lips are soft
ond smooth,
feel free to
opply a Mary
Kay*® lipstick
or lip gloss.




Eye Refresh Treatment
Hydrogel Eye Patches + Instant Puffiness Reducer
A cooling + depuffing treatment for brighter, refreshed-looking

eyes.

2. Smooth - Instant
Puffiness Reducer
+ Visibly reduces under-eye

1. Hydrate - Hydrogel Eye
Patches
= Instantly cool and soothe

+ Boost hydration under the puffiness toward the outer * Helps reduce the look of = Brightens and smooths
eyes + Smooths and tightens corner and the puffiness * Provides deep hydration 2. Firm + Brighten - Firming Eye
+ Helps reduce puffiness and appearance . thinner end toward ’ - Refreshes and hydrates Cream
dullness 0 0;93155 amore lifted, the inner corner. (Apply after eye gel)
hed look
refreshed ool Gently 9-"9[55 frD +* Use a small amount (pea-sized for both
Ssecure onto clean,

Order on the Mary Kay tray: dryskin. Order on the Mary Kay tray: e”:s’ " d Ingrirg Tl
We'll follow the tray together—just match each step with We'll follow the tray together—just match each step with E::;;‘; :I‘;:ay :;ii’t::‘i:‘ri::‘f inger
the numbered and coloured hearts. Remove: the numbered and coloured hearts. What to expect:

How to Apply (Step-by-5tep)

1. Hydrate - Hydrogel Eye Patches

« Apply to clean, dry skin under the eyes
* Place the larger side toward the outer
eye

= Gently press to secure

Leave on for 15-20 minutes +

*Place each patch
under the eye with
the wider end

Eye Care Routine
Soothing Eye Gel + Firming Eye Cream
A calming + moisturizing routine for refreshed, brighter-looking

I

1. Refresh - Soothing Eye 2. Firm + Brighten -
Gel Firming Eye Cream
= Cools and soothes tired eyes * Helps improve firmness

goandlypeel ol i MARY KAV w,  *Skin feels smoother and more hydrated
- = = Lightly tap in any remaining serum : ~ &
- S = --\ + Helps improve overall appearance over
= (2 ) ( time

How to Apply (Step-by-Step)

1. Refresh - Soothing Eye Gel
+ Apply a small amount to fingertip

« Gently tap around the under-eye area
and brow bone

» Avoid rubbing

What to expect:

= Cooling, calming sensation

+ Skin feels refreshed and hydrated

Perfect for waking up tired-looking eyes.

Supports firmer, brighter-looking skin.

AV ANV W

e The skin around your eyes is delicate—
2. Smooth - Instant Puffiness Reducer v v always tap gently, never rub.
(Apply after removing patches) / tmetmic
| * Use a very small amount (rice-sized) { o
= Lightly tap a thin layer under the eyes | M e
| « Avoid rubbing or over-applying II "
'\ v II'. —
] Important:
| « Keep face relaxed while product sets ¢ R ‘
L J | = Allow to dry completely before touching g L
4 )
4
SRESEPERTIE BV s ————— i o
b
Hand Pampering Treatment How to Apply (Step-by-Step) i ———— o a ” i vl i
Satin Hands® Pampering Set ) 1. Protect - Protecting Softener
A simple 3-step routine for soft, smooth, and nourished hands. . Apply a small amount o clean, dry H and Pam peri ng Treatment
hands

« Massage evenly over hands and cuticles

9 Creates g moisture barrier and preps the
skin.

Satin Hands® Pampering Set
A simple 3-step routine for soft, smooth, and nourished hands.

1. Protect - 2. Refine - Shea 3. Nourish - i oo o
1 . Refine — ea Sugar Scrul

Protecting Sugar Scrub Shea Cream + Apply a small amouﬁt e anids

Softener df';:;": EI0IR1EE g ooty dates - Gently massage in circular motions
‘ :“I:lesrl:t* in SSrasadiieand Sileaves bands * Focus on dry areas (knuckles, between |
1 istu i

« Prepares hands for  softens hands smooth and TI:igan:,or wipe off |

treatment protected

Removes dry skin and reveals smoother

Order on the Mary Kay tray: hands.

|
1 We'll follow the tray together—just match each step with
|
|

3. Nourish - Shea Cream
= Apply generously to hands

2. Refine - Shea 3. Nourish -

the numbered and coloured hearts.

R

i 1. Protect -
|

\ = _\ ) e , Protecting Sugar Scrub Shea Cream
[ S WA ool : | Softener » Gently exfoliates « Deeply hydrates
’ + ' ' - Helps lock in dry skin and softens
. die | moisture « Smooths and * Leaves hands
' « Prepares hands for ~ softens hands smooth and
treatment protected




Lip Care Treatment

Satin Lips® Shea Sugar Scrub +
Shea Butter Balm

A simple 2-step treatment for

..ml I._._I + |+
soft, smooth, and hydrated lips.

: =)
L;.x i'x |
=
v

7o | o5 |II
I ‘\
Tour Daily L ‘ / 4
3 o
Hand Pampering Optional Personalization Spot

ST
\ I\ ¢

N

Featuring the Mary Kay® Hydrating
Regimen —
A simple routine to cleanse, refresh,
and deeply hydrate your skin.

Eye Refresh Treatment
Instant Puffiness Reducer |
A cooling + depuffing treatment for

brighter, refreshed-looking eyes. —

++ - + Treatment Add an extra product, treatment,
4+t Satin Hands® Pampering or sample to create a routine that
Set works best for you.

A simple 3-step routine
for soft, smooth, and
nourished hands.

Lip Care Treatment

Saotin Lips® Shea Sugar Scrub +
Shea Butter Balm

A simple 2-step treatment for
soft, smooth, and hydrated lips.
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Clear Proof® Charcoal Mask +
Hydrating Cream Mask
A deep-clean + hydrotion pairing for

clearer, refreshed, and balanced I."“\f'\ ‘
skin. ~— '-\ /
b

Eye Care Routine

Soothing Eye Gel + Firming Eye Cream = |
A calming + moisturizing routine for
refreshed, brighter-looking eyes.

Skin It
Treatment

- Reseb
. R A
4+ Satin Hands® Pampering
Set
E ; WL < A simple 3-step routine
+ + for soft, smooth, and

nourished hands.
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Optional Personalization Spot
Add an extra product, treatment,
or sample to create a routine that
works best for you.

Hand Pampering

Lip Care Treatment
Satin Lips® Shea Sugar Scrub + Shea Butter

I Balm
A simple 2-step treatment for soft, smooth,
and hydrated lips.
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TimeWise® Miracle Set® with

TimeWise® 3D Complex

A simple 4-step system designed to
cleanse, protect, and support
healthy-looking skin.
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Hand Pampering T Optional Per lization Spot
Satin Hands® Pampering Set Add an extra product, treatment,
A simple 3-step routine for soft, or sample to create a routine that

smooth, and nourished hands. works best for you.
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Hand Pampering
Treatment
Satin Hands® Pampering
Set
A simple 3-step routine
for soft, smooth, and
- nourished hands.

Optional Personalization Spot
Add an extra product, treatment,
or sample to create a routine that
works best for you.



Best Setup (Simple + Low Stress)
1. Let guests try products at the party (no
pressure to decide immediately)
Focus on the experience first—this is your
strength anyway.
2. At the end, say something like:
e You accept e-transfer (preferred)
e You’'ll place a group order after the party
e YouU’'ll cover shipping (nice incentive)
3. Give them 24 hours to decide
This removes pressure and increases sales.

How You Handle Payments

e Guests send e-transfer directly to you

e You place one combined order

e You deliver or arrange pickup later
This keeps:

e money clean

e profit clear

e no middle person stress

What About People Who Want to Order
Later?
Give them 2 options:
e Order through you (group order = no
shipping)
e Order on your website (they pay
shipping, you still get commission)

2 Why This Works Better

e No awkward “pay my grandparents”
situation

e No confusion with totals

e You look organized and professional

e Guests feel relaxed (no pressure to
decide instantly)

Note:

Only order items that have been paid for (or clearly
committed to).
That way:
e Your grandparents aren’t stuck covering anyone
e You’re not risking your profit
e Everything stays clean and fair

Simple Flow (that won’t overwhelm anyone)
At the party:
e Let everyone try products, have fun, no pressure
At the end:
e People write down what they want (you track it)
Then:
e You say you’ll place a group order through your
grandparents
e They can pay your grandparents when the order
arrives
BUT:
e Gently encourage people to confirm their order
before you place it

Add this lightly if you feel unsure about people:
“I’ll just order what’s confirmed so nothing gets mixed
up!”
This keeps things:
e clear
e non-confrontational
¢ financially safe

<> Protecting Your Profit
Since your grandparents are fronting the money:
¢ You still collect full retail price
e You pay them back the exact order total
e Your profit = the difference (your
commission/discount)
Just track everything clearly (notes app is enough)

By Bonus Tip (this helps a LOT)
Have a few cash-and-carry items:
e lipgloss
e lipcare
e 1-2 small products
This gives:
e instant gratification for guests
e immediate money coming in
e less reliance on the group order

Real Talk
This setup is totally fine for a first event—especially
since:

e it’s your grandparents’ circle (more trust)

e you’re testing things

e you’re keeping risk low
Just don’t leave it too open-ended—a tiny bit of
structure is what keeps it smooth.

How Ordering Works sheet:

How Ordering Works How Ordering Works

1. Enjoy & Try 1. Enjoy & Try

Relax, try the products, and see what you love—no Relax, try the products, and see what you love—no
pressure! pressure!

2. Let Me Know Your Favoarites

At the end, tell me what you'd like and I'll add it to
the group order.

3. Group Order = No Shipping
I'll place one order after the party so everything
ships together.

4. Easy Payment
E-transfer is preferred for simplicity, but you're

welcome to pay my grandparents when your items
arrive—whatever's easiest for you!

5.4 Little Extra Time

Feel free to take a day to think about it after trying
everything!

Thank you for supporting my small business : +

2. Let Me Know Your Favourites

At the end, tell me what you'd like and I'll add it to
the group order.

3. Group Order = No Shipping

I'll place one order after the party so everything
ships together.

4. Eagy Fagment
E-transfer is preferred for simplicity, but you're

welcome to pay my grandparents when your items
arrive—whatever's easiest for you!

5.4 Little Extra Time

Feel free to take a day to think about it after trying
everything!

Thank you for supporting my small business : +

I’ll be printing this sheet and cutting it down the middle to create two smaller cards, then placing them on the table before everyone arrives. This
way, guests can casually read through how ordering works at their own pace while settling in, keeping the experience relaxed, organized, and easy
to follow without needing a full explanation upfront.



What This Is (in simple terms)
It’s a manual order + tracking sheet that:
e records what each guest wants
e keeps totals organized
e actsas areceiptif needed
e helps you track payments and delivery
Think of it as your “final step” tool, not
something used during the whole party.

® When to Use It (this is the key part)
Do NOT bring this out at the start.
It will instantly shift the vibe into “sales
mode.”
V/ Use it at the very end of the party:
After:

e everyone has tried products

e you’ve done the routine

e people are relaxed and chatting

Then you casually transition into orders.

How to Introduce It Naturally
Say something like:
“If there’s anything you ended up loving, |

can write it down here so | don’t forget when

| place the group order &”
That’s it. No pressure, no big moment.

2 How You’ll Actually Use It
For each person who wants something:
e Write their name
e Listthe products
e Add prices + total
You can:
e keep the sheet yourself (simplest for
your setup)
e OR
e tear off a copy for them (optional)

Mary Kay Order Form / Sales
Receipt Pad

T

JEDIT / DEBIT * CREDIT / DERIT

| e | DESERIFTION PRICE/PRIX

labion rights on page 4

How This Fits With Your Setup
Since:
e your grandparents are covering
the upfront order
e people are paying them later
This form becomes your master
tracker
So you know:
e who ordered what
e how much they owe
e what to include in the final order

MARY KAY

! What You Can Skip
You don’t need to:
o fill out every field (keep it simple)

e collect full addresses (unless shipping individually)

e overcomplicate it
Name + order + total = enough

Pro Tip (this will help you a lot)

Use one sheet per person OR one sheet for all orders

Honestly for your first party:
one sheet with everyone listed is easiest

@ Big Picture

e Your printed card = sets expectations quietly
e This form = handles the actual order cleanly

Together, they make you look:
e organized
e prepared
e professional

without ever feeling pushy

Best Way to Use It for a Group Order
Option 1 (Recommended for you)
Use one sheet per person
e Write their name at the top
e List only their products
e Add their total
This keeps everything:
e super clear
e easy for your grandparents
e easy when handing items out later

! Option 2 (Not ideal, but possible)
Use one sheet for everyone
e Write names beside each product line
e Track totals manually
This gets messy fast:
e harder to track who owes what
e confusing during delivery



2 What Works Best for Your Situation
Since:

e your grandparents are handling

payments
e jtems will be given out later
One sheet per person =100% the

move

It makes distribution super easy:

e “Thisis yours, your totalis __

e no confusion, no mix-ups

»

How This Fits Into Your Flow
1.Party happens (fun, relaxed)
2.People say what they want
3.You quietly fill out a sheet per

person
4.You place ONE group order
5.Items arrive » match to sheets »
done

Extra Smart Move
At the bottom of each sheet, lightly
note:
e Paid/ Not Paid
So you can track who has paid your
grandparents

@ Real Talk
You could force this into a group
sheet...
..but separating it per person:
e makes you look more professional
e protects you financially
e avoids awkward follow-ups

The Key Shift
Don’t turnitinto a group ordering
moment.

Turn it into mini one-on-one chats
while everyone is still hanging out.

How to Transition (this

matters most)
After you finish the routine,
say something simple like:
“I’m just going to come
around one-on-one and see
what everyone liked—no
pressure at all, even if you’re
just curious ©”
That line:

® removes pressure

e sets expectation

e gives you permission to

move individually

/- What You Do Next (step-
by-step)
1. Let the room stay casual
e People chatting, snacking,
flipping through catalogs
¢ No big “ordering moment”

2. Sit beside each person (not
across like a sale)
This is huge.

Sit next to them, look at
the catalog together

3. Keep it conversational
Instead of:
X “What would you like to
order?”
Say:
e “What stood out to you?”
e “Was there anything you
really liked trying?”
e “Doyou want me to write
that down so | don’t
forget?”

4. Use the catalog naturally
Since you’re already planning this:
Have them point to items

e You circle or note it

e Then transfer it to the order sheet
This feels:

e interactive

e easy

e notsalesy

5. Write it quietly
As you fill out the sheet:
e don’tannounce totals loudly
e keep it low-key and personal
You can say softly:
“I’ll just jot this down for you so it’s all
organized.”

Make It Feel Fun (not transactional)
Add tiny moments of personality:
e “That one actually looked so good
on you”
e “Thisis a good pick—it’'s one of my
favourites”
e “You picked a good combo”
You’'re validating, not selling

@ How to Close Each Person (super
important)

End with something like:

“Perfect, I'll include this in the group
order and it’ll come to my
grandparents—no rush on anything <”
That keeps it:

e light

e pressure-free

e clear

2 Why This Works So Well

e No spotlight on anyone

e No group pressure

e Feels like a conversation, not a sale

® You build connection (which is your
real goal anyway)

1 One Thing to Avoid
Don’t say:
e “Okay everyone, what do you want
to order?”
That’s the only moment that makes it
awkward.

@ What You’re Actually Creating
This isn’t just ordering—you’re
creating:
e apersonalized experience
e asafe space to explore products
e areason for them to trust you
And that’s what leads to:
repeat bookings
future events
real growth

New Guest Beauty Profile &
Event Feedback Sheet

GUESTINFO o GUEST INFO "
Wame:____ Name:

Phone or Email:
Preferred way to stay in touch:
Text ) Email ) Either

FUTURE EVENTS
Would you be Interssted in attending another event?
¥es () Maybe 0 Not right now

ing your own Mary Kay party?

¥es o Maybe © Not right now

Thank you for being here! loved having you! - Calt

GUESTINFO &

FUTURE EVENTS

Would you be Interested in attending another event?
Yos  Maybe © Not right now

Weuld you be apen 1o hasting your ewn Mary Kay party?
Yes 0 Maybe 0 Not right now

Thank you for being here=1 loved having you! - Cait

Phone or Email:
Preferrod way to stay In touch:
Text 1 Email ) Either

FUTURE EVENTS
Wolld you be interested in attending another event?
Yes 1 Maybe o Notright now

Would you be open to ‘our own Mary Kay party?

Yes () Maybe (1 Not right now

Thank you for being here=1 loved having you! - Cait

GUEST INFO &
Mame:

Phone or Email

Preferred way to stay in touch:

Text o1 Email o Either

FUTURE EVENTS

Wold you be interested in attending another event?
Yes © Maybe o Not right now

Would you be open to hosting your own Mary Kay party?
Yes 1 Maybe o Notright now

Thank you for being here— loved having you! - Cait



GUEST INFO &’

Name:

Phone or Email:

Preferred way to stay in touch:

o Text o Email o Either

FUTURE EVENTS

Would you be interested in attending another event?

o0 Yes 0 Maybe o Not right now

Would you be open to hosting your own Mary Kay party?
o Yes 0 Maybe o Not right now

Thank you for being here—I loved having you! — Cait

GUEST INFO &’

Name:

Phone or Email:

Preferred way to stay in touch:

o Text o Email o Either

FUTURE EVENTS

Would you be interested in attending another event?

o Yes 0 Maybe o Not right now

Would you be open to hosting your own Mary Kay party?
o Yes 0 Maybe o Not right now

Thank you for being here—I loved having you! - Cait

GUEST INFO &’

Name:

Phone or Email:

Preferred way to stay in touch:

o Text o Email o Either

FUTURE EVENTS

Would you be interested in attending another event?

o0 Yes 0 Maybe o Not right now

Would you be open to hosting your own Mary Kay party?
o Yes o0 Maybe o Not right now

Thank you for being here—I loved having you! - Cait

GUEST INFO &’

Name:

Phone or Email:

Preferred way to stay in touch:

o Text o Email o Either

FUTURE EVENTS

Would you be interested in attending another event?

o Yes o Maybe o Not right now

Would you be open to hosting your own Mary Kay party?
o Yes o0 Maybe o Not right now

Thank you for being here—I loved having you! - Cait



How Ordering Works
1. Enjoy & Try

Relax, try the products, and see what you love—no
pressure!

2. Let Me Know Your Favourites

At the end, tell me what you’d like and I’'ll add it to
the group order.

3. Group Order = No Shipping

I’ll place one order after the party so everything
ships together.

4. Easy Payment

E-transfer is preferred for simplicity, but you’re
welcome to pay my grandparents when your items
arrive—whatever’s easiest for you!

5. A Little Extra Time

Feel free to take a day to think about it after trying
everything!

Thank you for supporting my small business : +

How Ordering Works
1. Enjoy & Try

Relax, try the products, and see what you love—no
pressure!

2. Let Me Krnow Your Favourrtes

At the end, tell me what you’d like and I’ll add it to
the group order.

3. Group Order = No Shipping

I’ll place one order after the party so everything
ships together.

4. Easy Payment

E-transfer is preferred for simplicity, but you’re
welcome to pay my grandparents when your items
arrive—whatever’s easiest for you!

5.A Little Extra Time

Feel free to take a day to think about it after trying
everything!

Thank you for supporting my small business : 4



Notes:

April 17 2026:

After creating my Daily
Skincare Routine and
Pampering Guides, |
focused on designing
additional materials to
support the party and
build my skills. I’'ve been
researching and using
design as a way to
communicate what I’'m
learning.

This experience has
allowed me to step into an
art director role for Cait
Studio while working as an
Independent Beauty
Consultant. I’'m creating
original layouts using
Mary Kay images without
altering them, while
following their guidelines
and clearly presenting
myself as independent.
It’s been a great way to
combine my style with a
traditional Mary Kay party
while developing my
event planning and
leadership skills.

Inspiration:
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Background ChatGPT Journey through Mothers Day Poster Design:
- =
rendered image: Cive Her a Moment Just for Herself \ Cive Her a Moment Just for
Mother’s Day Special W i \ Herself
" 3 . - Mother's Day Special fif
tﬂw St Smost et i Soft. Smooth. Hydrated.
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& = PR

Shipping calculated after order

With love,
(’aillyn Pearn With love.
Mary Kay Independent Caitlyn Pearn
Boauty Consultant e Lae ool Him o ort Bty Consultant
H .
Final:
Give Her a Moment -
Just for Herself \ CGive Her a Moment
. Mother's Day Special Just for Herself
\
| refined the poster by ot ot tnd. o S

simplifying the layout, Lmomm ot Smoot Hyated
improving hierarchy, R, \ - o R .
and reducing text to o . =\ - pre ok
create a cleane r,more B ] \ °"‘E"‘“'°::: ;:J“r":
polished campaign feel. : = m:

- TN S

Citrus Lila Satin Hands* Sat 2 B
Limitod Egition Independent Baauly Cansuttant

Mother’s Day Sale Poster Design Conclusion:

This poster demonstrates a refined balance between emotional storytelling and
clear product promotion. Through simplifying the layout, strengthening visual
hierarchy, and carefully placing key elements like the call-to-action and pricing,
the design evolved into a cohesive and campaign-ready piece. The soft colour
palette and minimal typography support a premium, gift-focused aesthetic
while still effectively guiding the viewer toward action, resulting in a design that
is both visually engaging and commercially effective.

$19




Give Her a Moment .

Just for Herself .
Mother’s Day Special v
Soft. Smooth. Hydrated.

Limited Edition - Mother’s Day Offer

Available exclusively through
independent ordering...but
order quick before it’s gone!

Order yours:

www.marykay.ca/caitstudio
caitlyn.pearn@gmail.com

Mother’s Day Price: $45
‘With love, Caitlyn Pearn

Citrus Lilac Satin Hands* Set
Independent Beauty Consultant

Limited Edition




Main Headline Ideas:
Q,;st\\““ Pay %),

J Pajamas & Pampering Night

o Glow & Unwind Skincare

ar Party

i . Sip, Snack & Self Care

FRIDAY | APRIL 3TH | 12 P J Girls Night In with a Glow

v il Twist
[ ]

e Skincare, Sips & Soft PJ Night
-

Body copy: Put on your
cutest PJs and come glow

with us. We will sip, snack, try
9@\, ob111A a skincare routine together,

and play a quick game for
samples.

#FIFOF9

Details: May 22 at 6:00 PM
41 Terrence St, London ON
LG Pajamas encouraged

. Finger foods, cocktails &
mocktails provided
- 3 #ED7BAB

CTA: Save your spot and come
#Ea2278 ready to relax and glow

+

> L]

______




Notes:
April 28 2026:

Last Saturday | attended
the Pink Power seminar in

Mississauga where |
learned makeup tips,
updates on new
foundation shades, and
more about skincare
products like those
supporting the skin

barrier. | also connected

with other consultants

who shared creative sales
ideas like partnering with

local groups and
distributing brochures.

| noticed | was one of the
youngest there, with many

more experienced
consultants, but it was
still a really positive
experience.

I also successfully hosted

my first Mary Kay Card

Lunch Party with 8 guests,

totaling $762 in sales. |

followed my guides and
agenda, and everyone had

a great time. A few
questions came up, like

animal testing and lipstick
wear, which I’'ll continue

looking into.

Now I’'m preparing for my

next event, Megan’s PJ
Skincare Party.

Pink Power Notes:
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Main Headline Ideas:

Thumbnails and drawing of graphic and
vector ready version:

| refined my original hand-drawn skincare
illustration into a clean, vector-ready graphic
that visually represents a relaxed PJ skincare
routine, and | used ChatGPT to help guide the
concept, improve the composition, and
generate a polished version while keeping my
original design intact.

Thumbnail of the Invite:
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First Edit:

Skincare, Sips & Soft
PJ Night!
( N Mag,

Mary Kay Independent Beauty Gonsuttant
Event by Goit Studio

Changed Version:

Skincare, Sips & May 22
Soft P] Night!  6:00 PM

Mary Kay independent Bacuty Conuitont
Event by Cae Studic

Sknowe, Sips & S P Vibes, | .
ik @ Y

pl‘c?fma?m? fndependent.

Tvitey,

Changes to make:

e Slightly bolden the body text to
improve contrast and make the
content easier to read.

Increase the line spacing to create
a more open, breathable layout
that feels more premium.

Thin out the border stroke to
reduce visual heaviness and keep
the focus on the content.

e Adjust the date placement on the
first page to align more clearly with

the title, improving balance and

overall composition.

You Are Tnvited!

S
Put on your cutest PJs and

come glow with us. We will sip,
snack, try a skincare routine
together, and play a quick
game for Mary Kay product
samples!

May 22 at 6:00 FM
41 Terrence St, London ON
Pajamas encouraged
Finger foods, cocktails & mocktails
provided

Save your spot and come
ready to relax and glow!
A

\

P

Mary Kay Independent Beauty Cansultant
Event by Gait Studio

You Are Tnwited!

Put on your cutest PJs and
come glow with us. We will
sip, snack, try a skincare
routine together, and play a
quick game for Mary Kay
product samples!

May 22 at 6:00 PM
41 Terrence St, London ON
Pajamas encouraged
Finger foods, cocktails & mocktails
provided

Save your spot and come
ready to relax and glow!

Mary Koy tndependent Beatity Consultant.
Event by Calt Studio

-

|

\

Conclusion:

This design combines
a soft, cohesive color
palette with a
custom illustration
to create a warm and
inviting PJ skincare
experience. The
composition is
thoughtfully
structured, using
balanced layout and
clear hierarchy to
guide the viewer
through the event
details. Playful
visuals are paired
with clean
typography, resulting
in a design that feels
both personal and
professionally
refined.



You Are Invited!

Put on your cutest PJs and _H

r/i

come glow with us. We will
sip, snack, try a skincare
routine together, and play a
quick game for Mary Kay
product samples!

May 22 at 6:00 PM
41 Terrence St, London ON (
Pajamas encouraged
Finger foods, cocktails & mocktails
provided

Save your spot and come
readgc to relax and glow!

B

Mary Kay Independent B
Event by Cait Studio




Notes:

| created a Facebook group for Megan’s Skincare, Sips &
Soft PJ Night to organize guests, share event details, and
build excitement leading up to the event. The group serves
as a central space for communication, including
introductions, RSVPs, and product browsing, while keeping
the tone relaxed and welcoming. For the Facebook cover, |
began with a hand-drawn layout to plan composition and
hierarchy, then refined it digitally using a soft pink striped
background, custom illustration, and subtle supporting
graphics.

This design combines illustration and layout to create a
cohesive, inviting visual identity that feels both polished
and personal.

Final Facebook Group Cover Thumbnail:

Final Facebook Group Cover Design:
Skincare, Sips & Soft
PJ Night!

May 22
6:00 PM

Facebook Group:

Skincare, Sips & Soft
P Night!

May 22
6:00 PM

‘Skincare, Sips & Soft PJ Night
3 S ik

(2] [ e

kincare, Sips & May 2 Vou Are Tnwited! ¢
mfi'Pj’wm 6:00P

Put on your cutest PJs and
come glow with us. We will
sip, snack, try a skincare
routine together, and play a

quick game for Mary Kay

product samples!
Liaen mors ottt roc

Pink Power Seminar:

From my brief notes at the Pink Power
seminar, | learned about the importance of
presentation and confidence when
showcasing products, along with key
updates to Mary Kay’s offerings such as new
foundation shades and a stronger focus on
skin barrier and vitamin C products. There
was an emphasis on how skincare solutions
are designed to support healthy skin over
time, including improving texture,
brightness, and overall appearance. | also
gained insight into practical selling
strategies, like using catalog walkthroughs,
understanding color matching, and creating
comfortable, well-lit environments for
clients. Overall, the experience highlighted
how product knowledge, environment, and
personal connection all work together to
create a successful and engaging customer
experience.

Wrist Method | learned:

¢ |fthe veins look blue or purple, the
undertone is cool
¢ If the veins look green, the undertone is
warm
e [fit’s hard to tell or looks like a mix of
both, the undertone is neutral
Cool undertones: Pink, berry, and blue-
based shades like rose, plum, and cool reds
complement the skin best.
Warm undertones: Peach, coral, and
golden-based shades like bronze,
terracotta, and warm reds enhance the skin
best.



@ & G =

PJ Night!

May 22
6:00 PM

Skincare, Sips & Soft PJ Night

& Private group - 3 members

Discussion Members Events Media Files

a Write something...

-.-'- Anonymous post Feelingfactivity 1) Poll

Most relevant =

Caitlyn Pearn
L3> Admin . . ah- @
RSVP Form ¢
Hi everyone & if you're interested in attending, please fill out this short form:

https:/fforms.gle/nsAf67kgHEVIDQsh7
Thank you, I'm excited to see you all

~,

wincare, Sigs & Sot PJ Might RSVP &

SEIIIIIITTT TS DOCS.GOOGLE.COM
Skincare, Sips & Soft PJ Night RSVP &
Please fill this out before the event so | can make sure everything is
safe, comfortable, and tailored for everyone. I'm so excited to see you

Finish setting up your group

3 of 4 steps completed

Continue adding key details and start engaging with your
community.

& Invite people to join

P Add a cover photo v
# Add a description v
[# Create apost v
About

Welcome to our Skincare, Sips & Soft PJ Night "
This group is for everyone attending Megan's cozy PJ skincare
night. It's a space to share event... See more
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| started this bingo sheet by

sketching out a simple layout Jg‘ Cf)-ral De 9%:\ ~ Coarslstent
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to make sure the structure felt
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clear and fun, using a
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consistent striped background _ _E—I— : “Al Sqwﬁ.f bl Eﬁ#ﬁ
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night theme. From there, | - |
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focused on the experience
first, writing each square to 'i.

reflect real, relatable moments _ | — —— ‘,
that would naturally happen ._l I l i1

during the skincare routineso : ;
0o e lone gt g ay!

everyone could feel included
and laugh together. | kept the
colour palette within soft
pinks and neutrals to align
with Mary Kay’s branding while This bingo sheet works as a light, interactive layer

still feeling like my own Cait throughout the party rather than something that stops the
Studio style, and used white  flow. As everyone settles in with food and starts the

text and clean borders to keep skincare routine, you’d hand out the sheets and quickly
everything readable. The free  explain that they should mark off squares whenever they
space was designed as a notice moments happening in real time like someone
playful focal point to keep the complimenting a product, laughing, or reacting to how
energy light, and | added the ~ something feels. It keeps everyone engaged without

“Yell Mary Kay” line at the pressure, especially for people who might be quieter,
bottom to bring in a fun, because they can participate just by observing. As the
interactive element. Overall,  routine continues, the energy builds naturally with people
the process was about
balancing structure, branding,
and personality to create
something that feels both
intentional and genuinely
enjoyable for the group.

How this would work:

they yell “Mary Kay!” to keep it on theme and fun. You can
pause briefly to celebrate, give a small prize like a sample,
and then keep going for another round if you want. It turns
the party into more of a shared experience instead of just a
demo, making people more relaxed, social, and open to the
products.

Bingo Sheet for Party:

Slincare, Sips & Soft P Night Bingo! Skincare, Sips & Soft P] Night Bingo!
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realizing they’re close to a line, and when someone gets one,

“Cot a line? Vell Mary Kay!" v “Cot a line? Vell Mary Kay!" v

| adjusted the bingo card by changing the borders of
each square to pink, which helped the text stand out
more clearly while also tying everything back to my
overall party colour palette. It made the layout feel
more cohesive and visually on-brand with the soft,
feminine Mary Kay theme | was going for. | also used
ChatGPT throughout the process to help generate and
refine the bingo phrases, making sure they felt natural,
relatable, and fun for the group, while still aligning with
the skincare experience | was creating.

Inspiration:
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Skincare, Sips & Soft PJ Night Bingo!
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Notes:

May 6 2026:

As | continue learning more about
makeup application and how
different shades complement
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different people, | wanted to Gfﬂﬂaﬁ o T
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and approachable way. As both a
designer and Independent
Beauty Consultant, | learn best
visually, so creating this sheet
helped me better understand
how cool, warm, and neutral
undertones connect to makeup
shade pairings. | designed the
guide to be something | could -
reference during consultations Inspiration:
and conversations with clients
while also making the information
easier for others to understand
quickly. After completing the first
draft, | realized the layout flow
could be improved to guide the
viewer more naturally through
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Why Your Blush Looks Off
(Even When It’s the “Right” Shade)

It's not the blush — it's the undertone

Stop Buying Lipsticks That
Clash With Your Undertone

The Lipstick Undertone Cheat Sheet BLUSH LOOKS OFF

.......
COOL UNDERTONE ‘WARM UNDERTONE
Cassicpinks ‘Warm nudes
Plums & berric Cailssoa Qes
Blue-based r ads Earth ton:

Toointense

BLUSH LOOKS RIGHT

Uecarone mismatch X

[re 1

the information. | reorganized the & ngl-l ;: I
design so the undertones flona = AE L

followed a left-to-right
progression from cool to neutral
to warm, matching the gradient
bar and colour swatches
underneath. This created a
clearer visual hierarchy and made
the overall guide feel more
cohesive, balanced, and intuitive
to follow.

NEUTRAL UNDERTONE OLIVE UNDERTONE W ko

Versatile mauves. Golden nudes m-» pesch corl

Mured roses. Warm & deep reds < Neutral - balanced rose
Wil Richemrthyshades Save this — it explains why your blush never looks right

Cool (Blue Veins) |

/i

Pink-Based Nude

v ;r;

Peach/Brown Nude

4

Mauve/Berry Nude

Warm (Green Veins)

[arr—

Neutral (Mixed Veins)

By

a

Changes:

.
First Draft:
.
A : ' p °
If Your Veins Look Blue If Your Veins Look If Your Veins Look Like 2
i or Purple..You Likely Green... Mix of Both..
Have COOL Undertones  You Likely Have WARM  You Likely Have
e Cool undertones are Undertones INEUTRAL Undertones
¥ L+ often by  Warm are Neutral undertones can
+t pink, berry, and blue- often enhanced by usually wear a balance
based shades like rose, peach, coral, golden of both cool and warm
The Wrist Vein Method plum, mauve, and cool bronze, terracotta, and  shades beautifully.
A simple way to help identify "% L R
whether your skin has cool,
warm, er neutral undertones. Y .
- P - P - °
— (
) ) 4
cooL NEUTRAL WARM
How To Check: C
A S i ve vyveY
inside of your wrist in natural
lighting ' . ' ' ' ' '
2. Notice whether the veins .

appear bluefpurple, green,
oramix of both.

3. Match your result below to
discover your undertone

YVYVY |V

Final Draft:
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The Wrist Vein Method

A simple way to help identify
whether your skin has cool, warm,
or neutral undertones.

If Your Veins Look Blue
or Purple...You Likely
Have COOL Undertones
Cool undertones are
often complemented by

LA A 4
YV VY vyVYYVY

NEUTRAL

If Your Veins Look Like a

Mix of Both...
You Likely Have
NEUTRAL Undertones

Neutral undertones can

Improved the
layout flow from
cool » neutral »
warm undertones.
Added visual
colour
connections
through swatches
and gradients.
Refined spacing
and hierarchy for
better readability.

WARM

If Your Veins Look Green...
You Likely Have WARM
Undertones

Warm undertones are
often enhanced by peach,

pink, berry, and blue- usually wear a balance ~ coral, golden bronze,
based makeup shades of both cool and warm IEWCortﬂ and warm red
like rose, plum, k had had,

and cool reds. beautifully.

How To Check:

1. Look at the veins on the inside
of your wrist in natural lighting.

2. Notice whether the veins
appear bluefpurple, green, ora
mix of both.

3. Match your result below to
discover your undertone.

YV

Design Conclusion:

e
vyee

vyev
v
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beauty consultation and design setting.

Yyev
\ A 4
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A WEEEE  This redesign helped create a clearer visual flow while making

m m TSR undertone matching easier to understand quickly in both a
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The Wrist Vein Method
A simple way to help identify

whether your skin has cool, warm,
or neutral undertones.

How To Check:
1. Look at the veins on the inside
of your wrist in natural lighting,
2. Notice whether the veins
appear bluefpurple, green, or a
mix of both.
3. Match your result to discover

your undertone.

CooL

cooL

NEUTRAL

WARM

If Your Weins Look Blue
or Purple..You Likely
Have COOL Undertones
Cool undertones are
often complemented by
pink, berry, and blue-
based makeup shades
like rose, plum, mauve,
and cool reds.

ve
vyveYe
YV
L A A 4

If Your Veins Look Like a
Mix of Both...

You Likely Have
NEUTRAL Undertones
Neutral undertones can
usually wear a balance
of both cool and warm
makeup shades
beautifully.

VY
v

NEUTRAL

If Your Veins Look Green...
You Likely Have WARM
Undertones

Warm undertones are
often enhanced by peach,
coral, golden bronze,
terracotta, and warm red
makeup shades.

ve
vee
YyVYe

WARM

|
|
|

VAVANAVAVE

I

If Your Veins Look Blue
or Purple...You Likely
Have COOL Undertones
Cool undertones are
often complemented by
pink, berry, and blue-
based makeup shades
like rose, plum, mauve,
and cool reds.

YV
VVYe
YV
YVYe




Notes:

May 7 2026:

For this Foundation Matching Guide, |
combined beauty research, consultation
techniques, and visual communication
design to create an educational reference
sheet focused on helping users better
understand how to choose, match, and
apply foundation. As | continued learning
more about undertones, skin types,
coverage levels, and shade matching, |
wanted to organize the information into a
layout that felt visually understandable
and easy to reference during a
consultation setting. | structured the guide
into clear sections covering skin type
identification, skin depth, undertones,
coverage preferences, shade testing, and
foundation application. | also incorporated
visual swatches, icons, photography, and
step-by-step imagery to make the
information feel more approachable,
visually engaging, and easier to
understand while still reflecting my soft
Cait Studio design style.

Notes:
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First Draft:

Understanding Skin Tone,
Undertones & Application

This guide wos created to batter
understand foundation matching for
different skin tones, undertones, and
skin types through colour theary,
sbservation, and makeup
application,

Steps To Matching Foundations

1. Identify the skin type and
preferred coverage.

2.Determing the skin depth and
undertone.

3 Choose 2-3 foundation shades
to test.

4.5watch along the jawline, not
the hand

5.Blend and check the matchin
natural lighting.

6.Apply foundation evenly and
blend into the neck and
hairline.

SKIN TYPE:
fdentify the skin's needs and texture.
. Oy skin:
() mest wath ydrating. dewy. lightweight

E [ast weth ycating

coverage.

PREFERED COVERAGE:
Determine how natural er full the
makeup should look.

Sheer Medivm Full
Ught, ratural  Balanced, i gh coverage
coverage buildable
cowerage
SKIN DEPTH:

Identify how light or deap the skin tone

GpPEOrs.

Falrflight  Ught!  Medium/  Deep
Megium  Tan

Use Of ChatGPT:

| used ChatGPT to help research foundation
matching techniques, organize information into
simplified steps, refine written content, and

generate visual reference examples to support the

£ Ughtweigh, Euildable

SHADE TESTING: 2

best

i natural tighting ro find the shad that blands
Dot foundaticn anta key areas of the face, then
lighting to ensure the best match

FIND YOUR UNDERTONE:
Refer to the Find Your Undertone Guide
Choose 2-3 possibie
foundation shades ro compary
SHADE MATCH & BLEND:
Swotch 2-3 shodes olong the jondtine, blend
- s A
= - e
P
0 B N
B ndoies o by ol o i
hairtine for @ seomiess finish. Set with powder if’
=4
5
TOOLS TO USE:

before selecting foundation shades
andtest and match your skin

slightly, allcw the foundaticn to setee, ond check
APPLY FOUNDATION:
desired oo check the foundatien in natural

Use o brush, sponge, or fingers to biend

foundation avenly into the skin.

overall layout and educational flow of the guide.

Final Draft:

Understanding Skin Tone,
Undertones & Application
This guide wos created to better

understand foundation matching for
different skin tones, undertones, and

skin types through colour theory,
observation, and makeup
application.

Steps To Matching Foundations
1. Identify the skin type and
preferred coverage.
2. Datermine the skin depth and

SKIN TYPE:

Tdentify the skin's needs and texture.

Dy Skin:

LA Bess with matte, of-control, long-wear

feemulas

Combination Skin:

fermulas
Mature Skin:

Bl

coverage

PREFERED COVERAGE:
Determine how natural or full the
mekeup should look,

/’/’

n Fydrazing, dewy, Bghtweight

+/" Bestwish balanced satin or ightweight

Bast wish Fydrating, lightweight, buildatie

FIND YOUR UNDERTONE:

Refer to the Find Your Undertane Guide
before selecting foundation shades.

2

SHADE TESTING:
Choote 2-3 possible
foundation shades 1o compare
and test and match your skin
best.

SHADE MATCH & BLEND:

Swatch 2-3 shades olong the jowling, blend
slightty, aliow the foundation to settie, and check
i matural fighting to find the shode that Blends

seamlessly into the skin.

PR

APPLY FOUNDATION:

Dot foundation onto key arecs of the foce, then
blend outward evenly into the skin, neck, and

C
A

&\ PUMbecrs Tor
5‘(,‘.'\ J(’f’#f\

ssw—iﬂ’“

undertone.

3.Choese 2-3 foundation shades
to test.

4.5watch along the jawline, not
the hand

5.Blend and check the match in
natural lighting.

6. Apply foundation evenly and
blend into the neck and
hairline.

Medium Full
Ught, matural  Balanced,  High coverage
coverage. bulldable
covenage
SKIN DEPTH:

Identify how light or deep the skin tone

appears.

Fair/ Light/ Medium Deep
Light Medium [Tan

hairfine for a seamless finish. Set with powder if
desired and eheck the foundation in nature!
lighting to ensure the best match.

BYE

TOOLS TO USE:
Use a brush, sponge, or fingers to blend
foundation evenly into the skin.

Inspiration:

% THE FOUNDATION GUIDE

THE ULTIMATE

FOUNDATION GUIDE

Corfidince i the beit foundstion. 7

o

PRO FOUNDATION — How to Find Your —
SHADE SELECTION GUIDE Foundatlon Shadem
— Aee o Uour Skin Color & Unclerfone —
R COOL waRM it :
) 5] | ufmmmm.-smrw  Wdentify Your Undertone ‘)}
E Pink ] Rosy 1 f Vollow/ Fair, Light, Meddiam, T, Deep Warm, Cool, Mmmi
Base ¥ Golden Base
L @' G 5
silvar jowealry | Goldjewelry WARM | COOL hEUT:l
Io0ks best [ 4 Ie0ks best i m& ooy | Bkt e
ﬁ) = - Ii P /7 ‘3!‘"'—1-“‘ -
| e N ot .J.:'ﬂ't{u:l‘:‘:mmpunmi! -
) 4 Bl Porple « Cool % r
NEUTRAL Bl Green « Nestral | \( | > A
~ o \ |
8 An_ Poach/ V ; J . B -
h) e S Your Rt Mntcl'(’
Choone the shade that maiches yoor skin fore £ under fone.
Bo!hl:fuli
eI = - |
Seis
\-_/\7 — Al modified z
V4 A Visit site Heg |
- = v

Changes:

After reviewing the final design, the main
adjustment | wanted to make was increasing
the contrast between the skin depth titles and
swatches, particularly between the Fair/Light
and Light/Medium shades. Since the tones are
naturally very similar, improving the contrast
would help make the categories easier to
distinguish visually while maintaining the soft
and cohesive aesthetic of the guide.
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Understanding Skin Tone,
Undertones & Application

This guide was created to better
understand foundation matching for
different skin tones, undertones, and
skin types through colour theory,
observation, and makeup
application.

Steps To Matching Foundations

1. Identify the skin type and
preferred coverage.

2.Determine the skin depth and
undertone.

3.Choose 2-3 foundation shades
to test.

4.Swatch along the jawline, not
the hand.

5.Blend and check the match in
natural lighting.

6. Apply foundation evenly and
blend into the neck and

hairline.

SKIN TYPE:

Identify the skin’s needs and texture.

Dry Skin:
@ Best with hydrating, dewy, lightweight
formulas.
ALy Oily Skin:
Best with matte, oil-control, long-wear
formulas.
; Combination Skin:
Q Best with balanced satin or lightweight

formulas.

E Mature Skin:
ot Best with hydrating, lightweight, buildable

coverage.

PREFERED COVERAGE:
Determine how natural or full the
makeup should look.

e

Sheer Medium Full
Balanced, High coverage
buildable

coverage.

SKIN DEPTH:
Identify how light or deep the skin tone

appears.

Fairf Light/ Medium Deep
Light Medium /Tan

©

Light, natural
coverage.

SHADE MATCH & BLEND:

Swatch 2-3 shades along the jawline, blend
slightly, allow the foundation to settle, and check
in natural lighting to find the shade that blends
seamlessly into the skin.

)

FIND YOUR UNDERTONE:
Refer to the Find Your Undertone Guide
before selecting foundation shades.

SHADE TESTING:
Choose 2-3 possible
foundation shades to compare
and test and match your skin
best.

SHADE MATCH & BLEND:

Swatch 2-3 shades along the jawline, blend
slightly, allow the foundation to settle, and check
in natural lighting to find the shade that blends

seamlessly into the skin.
u E
APPLY FOUNDATION:

Dot foundation onto key areas of the face, then
blend outward evenly into the skin, neck, and
hairline for a seamless finish. Set with powder if

desired and check the foundation in natural
lighting to ensure the best match.

TOOLS TO USE:
Use a brush, sponge, or fingers to blend
foundation evenly into the skin.

Steps To Matching Foundations

1. Identify the skin type and
preferred coverage.

2.Determine the skin depth and
undertone.

3.Choose 2-3 foundation shades
to test.

4.Swatch along the jawline, not
the hand.

5.Blend and check the match in
natural lighting.

.h-

SKIN TYPE:

Identify the skin’s needs and texture.
Dry Skin:

Best with hydrating, dewy, lightweight
formulas.

Qily Skin:

Best with matte, oil-control, long-wear
formulas.

Combination Skin:

Best with balanced satin or lightweight
formulas.

Mature Skin:

coverage.

PREFERED COVERAGE:

Determine how natural or full the

makeup should look.
)
Sheer Medium Full
Light, natural Balanced, High coverage
coverage. buildable
coverage.

SKIN DEPTH:
Identify how light or deep the skin tone
appears.

Fair/
Light

Light/
Medium

Medium Deep
[Tan

Best with hydrating, lightweight, buildable



Notes:

May 8 2026:
The Everyday to Premium Glam
Guide Sheet was designed to

help simplify and visually explain

different levels of eye makeup

application ranging from natural

everyday looks to full premium
glam styles. Through research,
colour theory, makeup
application techniques, and
visual organization, | created a
step-by-step educational guide
that demonstrates how makeup
intensity, blending, shimmer
placement, eyeliner, and lashes
gradually build between each
glam level. The guide also
includes preparation and
finishing steps to help users
better understand the full

makeup process before and after

application. By combining
consistent photography,
organized layouts, colour
palettes, and instructional
design, | aimed to create a
beauty guide that feels

approachable, visually engaging,
and easy to follow for beginners

and makeup enthusiasts alike.

Sources:

https://www.sephora.com/beauty/makeup-tutorials
https://www.ulta.com/discover/tutorials
https://www.lorealparisusa.com/beauty-magazine/makeup
https://color.adobe.com/ https://www.youtube.com/

Final Draft:
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Understanding Eye Makeup Lerpeyels  ZAoplyolgn:  3pndason  AAddshinmer sAuﬂfy G
Application, Glam Levels & with primeror  neutrolshade  brownshade  tothe of for
Blending Techniques concuaies oot o macrase theld. i

This guide was created to help better

understand eye makeup application ME"""M Gl feld L i)
through proper skin preporation, Bt

blanding techniques, shadow STEPS

placement, and different glam levels

ranging from natural to premium

looks. u

.BEFORE VOU START:
1Prep eyelids flpvly warm  3.Biend decper  4.Add shimmer, 8. Apply eyeliner 6.Finish with
with primer or rolshode  brown into the  bronze shodow  for extra ‘mascara or soft
concealer. overmem crease. o the fid. deftnition. gtam loshes.

. o AM LOOK

. Full glam, event-reody: brown, alaaums,colu

« Shapeifill brows before fo metallic, Deep bronze,
STEPS: gold shimmer

AFTER THE LOOK: 7 1

Finlshing Touches:

- Blend harsh ine:

; Ceinralout o

= Add satting spra

+ Wi ner e comer (naaced IPrepeyelids  2Buidwarm  SDespenthe  4Applymetalic SAddbold  6finish with

“heck makeup in natural ighting With primeror  brown shodes  outercorner  shimmertothe eyelinerand  mascora.and

concealer into the crease.  for dimension.  lid. dcﬁnmﬂn. glam loshes.

Design Conclusion: Step 1. Prep the Eyelids Step 2. Apply Base Shadow

This guide successfully combines beauty
education with visual design by creating
a clean, approachable layout that helps bl
users understand the progression from
natural to premium glam makeup
application through organized steps,

colour palettes, and consistent imagery. Blerclamedium brown  Placea shimmer o ight

shadow into the crease shadow on the cend

Use Of ChatG PT: Step 5 Add Eyeliner

ChatGPT was used to help organize the
structure, wording, step breakdowns,
colour palette ideas, and overall
educational flow of the guide sheet while
supporting the development of clear and
beginner-friendly makeup application
content.

Beginner eye makeup tutorials

Makeup colour theory research
—— > Eyeshadow blending references
Natural to glam makeup research
Skin prep and finishing research
Beauty tutorial guides
Cosmetic branding references
Makeup artistry demonstrations
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Understanding Eye Makeup
Application, Glam Levels &
Blending Techniques

This guide was created to help better
understand eye makeup application
through proper skin preparation,
blending technigues, shadow
placement, and different glam levels
ranging from natural to premium
looks.

1 BEFORE YOU START:

Face Prep Steps:

* Cleanse & moisturize skin

Apply SPF/day cream

Prime eyelids for longer wear
Conceal discoloration if needed
Set lids lightly with powder
Shape/fill brows before eyeshadow

. e 0.

AFTER THE LOOK:

Finishing Touches:

+ Blend harsh lines

Clean fallout under eyes

Add setting spray

Apply lip color

Highlight inner corners if needed
Check makeup in natural lighting

DR

NATURAL GLAM LOOK
Soft, everyday, fresh.

STEPS:

e —

NATURAL GLAM LOOK  Suggested '30'.0?9:
Soft, everyday, fresh. Champagne, Light taupe,

R
STEPS: Soft brown, Rosy nude

1.Prepeyelids 2.Applyalight 3.Blend asoft  4.Add shimmer
with primer or  neutralshade  brown shade to the center of
concealer. over the lid. into the crease. the lid.
MEDIUM GLAM LOOK  Suggested Colors: Warm
More depth and definition. browns, Bronze, Mauve,

Gold shimmer
STEPS:

e

—

1.Prep eyelids
with primer or
concealer.

4.Add shimmer,
bronze shadow
to the lid.

v

2.Apply awarm 3.Blend deeper
neutral shade  brown into the
over the lid. crease.

PREMIUM GLAM LOOK Suggested Colors: Espresso
brown, Black accents, Gold
metallic, Deep bronze, Rose
gold shimmer

Full glam, event-ready.

STEPS:

1Prepeyelids 2.Buildwarm  3.Deepenthe  4.Apply metallic
with primer or  brown shades  outer corner shimmer to the
concealer. into the crease.  for dimension,  lid.

Suggested Colors:
Champagne, Light taupe,
Soft brown, Rosy nude

1.Prep eyelids 2.Applyalight 3.Blendasoft 4.Add shimmer
with primer or  neutral shade  brown shade to the center of
concealer. over the lid. into the crease. the lid.

=
y
4
5.Apply 6.Finish with
eyeliner for mascara.
soft definition. i
' ' i i
5 |
. [ :
E :
k {
¥ ]
® i
b |
5.Apply eyeliner 6.Finish with | 2 i
for extra mascara or soft ‘_- ‘]
definition. glam lashes. = %
E q

VYV i

6.Finish with

5.Add bold
eyeliner and mascara and
definition. glam lashes.

vV

6.Finish with
mascara.

5.Apply
eyeliner for
soft definition.

LA
-!:---:ir

!

EFORE YOU START:

Face Prep Steps:

e Cleanse & moisturize skin

e Apply SPF/day cream

e Prime eyelids for longer wear

e Conceal discoloration if needed
e Set lids lightly with powder

L]

Shape/fill brows before eyeshadow

AFTER THE LOOK:

Finishing Touches:

e Blend harsh lines

e Clean fallout under eyes

e Add setting spray

* Apply lip color

e Highlight inner corners if needed
L]

Check makeup in natural lighting




Notes: Notes: Insplratlon'

May 11 2026: ﬁ‘..*‘*‘thﬁr“LiJ"; e ’ ““Makeup Brush Guide %
Today, | designed the Meet Your \“*wﬂ?l =L in) (e S X

Brushes guide sheet to help educate e Srushus

users on different makeup brushes, | — o bagk w W w M$ W ] ] W

beauty tools, and how each one is | Tohcs et cound. pink. 9 ©
properly used during makeup L a;ﬁffgf ,p“:;‘;,g == =z
application. | researched and L B fow et
organized each brush by its purpose, wd deseapion

placement, and application e B ord B MAKEUP BRUSH GUIDE

technique while simplifying the e R

information into a clean and Mary Kay Brushes in online store: s
beginner-friendly format that is easy
to understand visually. | also
focused heavily on keeping the page
consistent with the other beauty
education sheets | previously
designed, including the skincare and Liquid Foundation Brush lending Brush AlLOver Eye Shadow Brush
glam makeup guides. Through the

use of matching soft pink tones, - e e
typography styles, organized

layouts, consistent imagery, and
educational formatting, | worked to
create a cohesive collection of
beauty guides that feel connected
as part of the same visual series. The
overall goal was to balance beauty
education with approachable design
while continuing to build a polished
and visually engaging instructional
guide system.

Use Of ChatGPT:
ChatGPT was used to help organize the brush information, structure the educational
content, refine wording, and support the overall layout and instructional flow of the
guide sheet. Canva’s BG Remover tool was also used to isolate the brushes and create a
cleaner, more consistent visual presentation throughout the page.

Foundation

1

Hlush & Bronzer

( OO

IANSTIPS ......': |i...._....

]iu,hiu{hh T

ey

BRUSH CARE TIPS BEGINNER TIF @

Use Of ChatGPT:

e

Final Draft:

white back ground and full brushes showing looking exactly like
brushes in the images

-




Understanding Makeup
A ﬂ%f/ W Brushes & Tools
o This guide was created to
+ T help better understand
(BWM makeup brushes, beauty
tools, and their uses for
makeup application.
BRUSH USES & TECHNIQUES:

1. All-Over Powder Brush: Used for applying loose or pressed powder evenly 1.All-Over 2.Cheek 3.Liquid 4Blending  5.All-Over
across the face. Sweep lightly over the skin to set makeup and reduce shine. Powder Brush Foundation Brush Eye Shadow
2.Cheek Brush: Used for blush, bronzer, or contour application. Apply to the Brush Brush Brush
cheeks and blend upward toward the temples.
3. Ligquid Foundation Brush: Used for smooth liquid foundation application.
Blend foundation outward across the face for even coverage.
4. Blending Brush: Used for blending eyeshadow shades together. Use soft
circular or windshield motions through the crease.
5. All-Over Eye Shadow Brush: Used for applying eyeshadow across the eyelid.
Sweep shadow evenly from lash line to crease.
6.Cream Color Brush: Used for cream eyeshadow or concealer application. Pat . .
product onto the lid or desired area and blend gently. 2Cheek 3-L|q|""d
7.Eye Crease Brush: Used for adding depth and definition to the crease. Blend 5
darker shades back and forth through the crease area, Gcroam  7EvelETTE 8.Eye 9 Mary Kay? Brush Foundation
8.Eye Smudger Brush: Used for smudging eyeliner or shadow along the lash line. . Breh EOR N bl onding 1‘3-5)‘9'["0“-'3
Apply with short strokes for a softer blended look. Brush Bhish Eyeliner BrUSh
9. Mary Kay® Eye Blending Brush: Used for softening eyeshadow edges and Brush
transitions. Blend colours together for a seamless finish.
10. Eyebrow/Eyeliner Brush: Used for brows or eyeliner application. Use the
angled tip for precise lines and the spoolie to shape brows.
11. Mary Kay® Mask Applicator: Used for applying facial masks evenly onto the
skin. Spread product smoothly across clean skin.
12.Blending Sponge: Used for blending foundation, concealer, or cream
products. Dab lightly into the skin for a natural finish.
13, Essential Brush COI.lEcIiDI‘!: A ;ompiete set of essential face and eye brushes 11.Mary Kay* 12 Blending 13 Essential
for everyday makeup application. ) b
Mask Applicator Sponge Brush Collection

makeup application.
BRUSH USES & TECHNIQUES:

1. All-Over Powder Brush: Used for applying loose or pressed powder evenly
across the face. Sweep lightly over the skin to set makeup and reduce shine.
2.Cheek Brush: Used for blush, bronzer, or contour application. Apply to the
cheeks and blend upward toward the temples. L S
3. Liquid Foundation Brush: Used for smooth liquid foundation application.

Blend foundation outward across the face for even coverage.

Brush Smudger
Brush



Final Draft: Inspiration:

Notes: @4/ LIP MAKEUP,

May 11 2026: The c?e’y%ff‘ ¥ O Stop-by Step Guide - \
The Perfect Lip guide successfully e ’/2 oo
combines beauty education, product mm;' higen N
knowledge, and visual design into a ““Wm gh p Q ’ ° °
clean and approachable educational i

layout. Throughout the design process, |
organized lip preparation, application
techniques, lip liner placement,
undertones, fuller lip effects, and
product recommendations into clear
visual sections that are easy to follow.
By using consistent typography, soft Use Of ChatGPT:
pink colour palettes, structured layouts, *
and instructional imagery, | continued
building a cohesive beauty education
series across my other guide sheets.
The guide also reflects a stronger
understanding of Mary Kay lip products,

MARY KAY
PRODUCTS:

datper than your natursl a Exfoliate your lips
lip e, w" Use a sharp lip liner
%" Blend, blend, blsnd

W Matte lip liners create W Match with Fpstick

including different finishes, formulas, : o ™ e
and product benefits. Through step-by- Vi Ve | Wewmion || DONTS :;{,
step visuals, undertone education, and . ) eS| =t | o niedtes X o 7
product explanations, the design Ch'atGPT was used 'Fo help orggnlze the ll'p | i i () X Spbete 2 /
communicates both beauty techniques guide structure, reﬂhe educa.tlonal wording, LIP SHAPES & HOW TO E . o shape [D
and product functionality in a beginner- ~ Summarize product information, create step- TN Lps DONMTURNGD 7S ASTUMETRCA LS [ BEST FINISH COMBOS |
. . . - 1 1 ¥ ¥ il - .
friendly and visually engaging way. by step‘appllca‘tlon content, and support the — m, '“-/. 9 9 '.
overall instructional layout and flow of the m:‘-h‘:ﬁ S| - - .4
Notes: page & cupid's bow ;lghwupwu thinner side & balance GLOSS IMATTE LIFSTICK LIP BALM
' Consistent 2
/ﬂ:-(, Z 2 1 ( i o CHOOSE THE RIGHT LIP SHADE FOR YOUR UNDERTONE
I___F_fiii“{)‘ L'P m@t—}ﬂ M%C‘“’Q Gueks C°n5|5tenCY- colour palette WARM UNDERTONE COOL UNDERTONE MEUTRAL UNDERTONE

LIP COLOUR & UNDERTONES: Matching

?’ vw m.,w 2/
%e{: ¥, P WARM Undertone: Best suited for layouts and A ?' o0 OO

peach, coral, warm nude, terracotta, typo graphy iy gy et
/ §!\cf€‘ and orange-red lip shades. Cohesi . - - -
A" Y [+7a]
escriph COOL Undertone: Best suited for pink, 0 eSIV_e iy, ﬂ ﬂ i M —
rose, mauve, berry, and blue-based red  beauty imagery o —— -1 S — | — | —
Lipshek Gof Gaas St lip shades. Beginner- o - o ° PR s W

Giphon + Matte NEUTRAL Undertone: Works well with  ¢.i0 0 dly et e
nude, soft pink, mauve, rosewood, and

neutral red lip shades. ‘ structure

-
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Understanding Lip Makeup
Application & Lip Care

This guide was created to help better
understand lip preparation, lip liner
application, lipstick technigues,
blending, and gloss application for
smooth, hydrated, and polished lips.

LIP COLOUR & UNDERTONES:

WARM Undertona: Best suited for
peach, coral, warm nude, terracotta,
and orange-red lip shades.

COOL Undertone: Best suited for pink,
rose, mauve, berry, and blue-based red
lip shades.

MEUTRAL Undertone: Works well with

STEPS:

A I 4

1.Prep Lips 2.Apply Lip 3.Fill Lips 4.Apply 5.Blend & 6.apply Gloss
Exfoliate lips Liner FFill lips with Lipstick Parfect (Optional)
gently and Qutline lips liner or lip Apply lipstick Press lips Add lip gloss to
apply lipbalm  withlip linerto  colour tobuild  evenly across  together gently  the center of
for asmooth, define shape an even base. the lips for and clean up the lips for
hydrated base. and improve smooth colowr  edges if extra shine and
lipstick wear. payaoff. needed. dimension.
NATURAL FULLER LOOK: DRAMATIC FULLER LOOK:
Slightly outline Overline
outside the farther
natural lip line outside the
and blend lips and define
softly fora the corners

effact.

nude, soft pink, mauve, rosewood, and MARY KAY Mary Kay*

neutral red lip shades. PRODUCTS: Supreme
Hydrating

Lip Care Sy, " Lipstick

Treatment 4 . Mary Kay* A rich,

Satin Lips® — Waterproof Lip hydrating

Shea Sugar = Liner lipstick

Scrub + Shea A smoath, long- designed to

Butter Balm wearing lip liner deliver smooth

A simple 2- designed to colour,

step define, shape, comfortable

treatment for and enhonce waay, ond soff,

soft, smoath, lips while moisturized

and hydrated helping lipstick lips witha

lips. stay in ploce. creamy finish.

———

STEPS:

1.Prep Lips 2.Apply Lip
Exfoliate lips Liner

gently and Outline lips
apply lip balm  with lip liner to
for a smooth, define shape
hydrated base. and improve

lipstick wear.

3.Fill Lips

Fill lips with
liner or lip
colour to build
an even base.

subtle, natural-
Loaking fuller lip

Gel Semi-Shine
or Matte
Lipstick

A lightweight
lipstick
designed to
deliver vibrant
calour, smoath
opplication,
and a soft
semi-shine or
matte finish for
comfortable
evenyday wear

——

4 Apply
Lipstick

Apply lipstick
evenly across
the lips for
smooth colour
payoff.

for a fuller,
more sculpted
Elam look.

Mary Kay Unlimited® Lip
Gloss

A lightweight, non-sticky
lip gloss designed to
deliver smooth colour,
fnstant moisture, and o
glossy shine with
comfortable everyday
wear, Formulated with
Vitamins C and E to help
lips feel Aydrated,
smooth, and conditioned
while providing effortiess
Elide and lightweight
shine.

NATURAL FULLER LOOK:

5.Blend &
Perfect

Press lips
together gently
and clean up
edges if
needed.

6.Apply Gloss
(Optional)

Add lip gloss to
the center of
the lips for
extra shine and
dimension.

Slightly outline
outside the
natural lip line
and blend
softly fora
subtle, natural-
looking fuller lip
effect.

——

Mary Kay Unlimited® Lip
Gloss

A lightweight, non-sticky
lip gloss designed to
deliver smooth colour,
instant moisture, and a
glossy shine with
comfortable everyday
wear. Formulated with
Vitamins C and E to help
lips feel hydrated,
smooth, and conditioned
while providing effortless
glide and lightweight
shine.



Notes:

May 12 2026:

Today | worked on designing a set of Mary
Kay Clinical Solutions® Guide Sheets to
better understand each product and
communicate that information clearly
through design. When | first began
researching the Clinical Solutions line, |
honestly had very little understanding of
how the boosters worked, how they should
be layered into a skincare routine, or which
skin concerns they were actually intended
to target. | used the original Mary Kay fact
sheets as educational references while
simplifying the information into a cleaner,
more approachable guide that someone
unfamiliar with skincare could easily follow. |
organized each product into consistent
sections including benefits, best-for
concerns, application instructions, pairing
notes, AM/PM usage and results timelines to
make the sheets feel educational rather
than overwhelming. | also designed custom
clinical-style icons and comparison charts
to help visually explain hydration, texture,
brightening, redness, wrinkles and barrier
repair in a fast and easy-to-understand way.
Through this process, | was not only
teaching myself how the products function,
but also building tools that could help
future clients feel more confident and
informed about what products may work
best for their own skin concerns.

My Icons:

Hydration  Fine Lines

& Wrinkles

Fact Sheets:

Renowned ingredients take wrinkle reduction
1o the next level.

2

specific boost for

Brightening Texture &
Smoothing

Ao ncedle alternative to relax
the appearance of expression lines,

Mary Kay Website:

CLINICAL SOLUTIONS®

=1 P

Mary Kay Clinieal oluions® €+ Mary Kay ClniealSolutions®.

D

olutions ® PHA

ChatGPT Icons:

Sensitive Redness SPF
Skin Reminder
Notes:
l\l?m;_ﬂ Solvtions Guicle "r‘l"‘\ g
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[ k omperison. petwetn  all o ﬁ‘-u'.-’
benelk-s s hat  Sorne Do ':\,(5'
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Zpows <
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‘f"r\.'\ esul

A

SKIN CONCERN ICONS

©=9 68

ning Brighteni g Texture  Barrier 5 —

Hydratior edness
ing & Radia & Smoathin ng  Sup Relief
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sw m

TIME OF USE ICONS

e 2 © %

Morning Night Morning & Night Day Use Evening Use SPF

CR=N:

Follow with
SPF (AM)

Apply Drops Dispensa in Press / Smooth Alloy w: J\bsom
Hands ImoSkin  (305eck  Moisturizer

IMPORTANT REMINDERS

M B4 u

Don'tOverlayer  Don't Mix Retinol Daily SPF
Exfoliants With Exfoliants s Essantial

Patch Test
Recommended

Use Of ChatGPT:

| used ChatGPT to help simplify and
organize information from the
original Mary Kay Clinical Solutions®
fact sheets into clear educational
guide sheets. It helped me break
down skincare terminology, structure
product benefits and application
instructions, organize AM/PM routine
charts, and generate ideas for icons

- and layout consistency while |

designed the final sheets myself.

Simplified Guide Sheet Version

AM

Clinical Solutions® HA + Ceramide Hydrator




N +
g ond -+

Find The Right Booster For Your
Skin Goals

+
+r

7

Plinica

e
+

Important Pairing Notes

Do NOT Use Together Same Night
+ Retinol 0.3
+ PHA + AHA Resurfacer

Clinical Selutions® Routine Chart

Product AM PM

HA + Ceramide
Hydrator

€ + Resveratrol
Line Reducer

Ferulic + Niacinamide

Brightener

PHA + AHA
Resurfacer

Barrier Restore
113

Retinol 0.3

Dynamic Wrinkle
Limiter

<X XSS
S SENENENENENEN

solt s T

Clinical Solutions® Barrier
Restore 1:1:3™

Best For: Sensitive skin,
Redness, Irritated skin,
Weak skin barrier
Benefits: Strengthens the
skin barrier, Helps calm
redness, Restores moisture
balance, Supports
sensitive skin

How To Apply: Use
morning and night befare
moisturizer.

Good For People Whe:
Experience irritation,
redness or sensitivity.

Retinol

Clinical Clinical
Dynamic Wrinkle Limiter™ 03
Bast For: Expression lines, Best For: Wrinkles, Texture,

Forehead wrinkles, Crow's
feet, “11 lines™

Benefits: Helps soften
expression lines, Targets
dynamic wrinkles, Inspired
by professignal wrinkle
treatments

How To Apply: Apply
directly to forehead, crow'’s
feet and between brows.
morning and night.

Good For People Who:
Want targeted wrinkle
support without injections.

How To Apply Clinical Solutions® Boosters

Place 2-6 drops into clean fingertips or palm
Gently smooth or press onto the face and neck
Avoid rubbing aggressively
Apply after cleansing and before moisturizer
Let absorb for about 30 seconds before the
next product

=
Clinical Solutions® C Clinical Solutions® Clinical Solutions®
+ Resveratrol Line PHA + AHA HA + Ceramide
Reducer Resurfacer Hydrator

Aging skin, Uneven tone
Benefits: Smooths skin,
Improves firmness,
Improves radiance,
Reduces visible aging
How To Apply: Use nightly
after cleansing. Follow with
maisturizer.

Important: Wear SPF daily
while using retinol.

Good For People Who:
Want a stronger anti-aging
treatment.

Results Timeline

= Hydration: immediately
= Brightening: 2-4 weeks
* Texture: 2-6 weeks

* Wrinkles: 4-12 weeks

WV

MARY AN

CimacaL

Clinical Solutions®
Ferulic + Niacinamide
Brightener

. Clinical Solutions® € Clinical Solutions® Clinical Solutions® Clinical Solutions®
small targeted treatments designed + Resveratrol Line PHA + AHA HA + Ceramide Ferulic + Niacinamide
to support specific skin concerns like Reducer Resurfacit Hydrator Brightener
wrinkles, dryness, uneven tone,
texture and redness. Best For: Fine lines, Best For: Rough Best For: Dry skin, Best For: Uneven skin
Which Booster Matches Your Skin? Wrinkles, Early signs texture, Dull skin, Dehydration, Flaky tone, Dark spots,

of aging, Dull skin Congestion, Uneven skin, Damaged skin Post-acne marks,
Recommended Benefits: Helps texture barrier Dullness
EED Eroeiie smooth fine lines, fi fits: Deep Benefits: Brightens
HA + Ceramida Supports collagen dead skin cells, hydrati pp skin, Imp
Dhypecs Hydrator appearance, Smooths texture, the moisture barrier, uneven tone,
Brightens tired- Improves radiance, Helps skin feel soft, supports the skin
Fina Lines C + Resveratrol Line Iooking skin, Helps skin feel softer Reduces dryness barrier, Adds
Reducer Antioxidant How To Apply: Use 2- How To Apply: Use radiance
s e [T protection 3 nights per.waet morning afm ni@( How To .ﬂppl.y:.Usa
Brightener How To Apply: Use after cleansing. before moisturizer or morning and night
marning and night Always wear SPF layer with other after cleansing
Rough Texture PHA+ AHA Resurfacar after cleansing. Apply during use. 6-8 drops boosters. before moisturizer.
before moisturizer. Avoid Using With: Good For People (6-8 drops)
Good For People Retinol, Other Who: Need extra Good For People
Redness Barrier Restore 1:1:3 Who: Want exfoliants, Charcoal hydration or calming Who: Want brighter,
preventative anti- masks, Salicylic acid suppart. glowing-looking skin.
< aging support or products Pairs Well With: Pairs Well With: HA +
ink .
DEsp RS RetipelDss wvisible wrinkle Good For People Almost every Clinical Ceramide Hydrator
o reduction. Who: Want smoother, Solutions product.
Expression Lines Dynamic m:‘: Pairs Well With: HA + more polished skin
Ceramide Hydrator texture.
Clinical Solutions® Routine Chart Which Booster Matches Your Skin? k |
Recommended
Product AM PM
Concern Product
* i .
:Ad Ctera.mlde « J i HA + Ceramide
yorator Hydrator
+R ratr .
f_ ;5:‘3 atrol J J I C + Resveratrol Line
Ine Reaucer Reducer
;Ef“:c Niacinamide J J par EneT Ferulic + Niacinamide
rightener Brightenier
PHA + AHA
Resurfacer Rough Texture PHA + AHA Resurfacer
Barrier Restore ) Q
1:1:3 Redness Barrier Restore 1:1:3
Retinol 0.3 x « Deep Wrinkles Retinol 0.3
Dynamic Wrinkle J D ic Wrinkl
ynamic Wrinkle
Limiter Expression Lines e

OO




Notes:

May 13 2026:

For the Blush, Contour & Highlight Application Guide, |
focused on creating an educational and visually
organized layout that clearly explains where and how to
apply each product based on different face shapes and
makeup techniques. | researched blush placement,
contour shaping and highlight application to better
understand the purpose of each product before
simplifying the information into easy-to-follow visuals,
diagrams and descriptions using Mary Kay®
Chromafusion® products. | created custom placement
graphics to show how application changes depending on
face shape, while also including brush
recommendations, shade examples and general product
benefits to make the guide more informative and
beginner-friendly. Throughout the process, | continued
refining the consistency of all of my guides by changing
highlighted text from black to pink, allowing important
headlines, product names and key information to stand
out more clearly while helping the layouts feel softer,
more cohesive and more aligned with the overall Mary
Kay-inspired colour palette and branding style.

Fact Sheets:

PRODUCT FACT SHEET
Blush, Gontour & Highlightsr

PRODUCT FACT SHEET ) .

Mary Kay® Chromafusion® Blush, Contour & Highiighter Mary Kay® Chromafusion®
HWER STATEMEN

The fusion nf| ure ww....m..uum reflecting pigments for natural looking rdiance.

The fusion of pure colour and light-reflecting pigments for
natural-looking radiance.

i

+ Sweep on a natural glow of
happiness every day.

Mary Kay Chromafusion® Matrix Technology: The Science of Purity and Endurunce

fary Kay® Chromafusion® Hlush, Contour & Highlightcr

+ Life-proof formula lasts through

work, workouts, weather and

more.

+ Powered by Mary Kay®
Chromafusion® Matrix

Technology.

thnCupatibon
+ O e e Eyn Croma Bra 1 comn s s s of e
+ i rocomaredec oo s botwesn stk i afo mch .

+ Expertly curated shades for

every skin tone.
Formula Attributes
[ S ——
4 Oirscatytesadtor s earcy s shoy

+ Mancomdgric

Moary Kay® Corcmafsor® Bush, Cortous el bighghier.

©2020 Mary Kay inc.

e w— e e e e |NSpiration:

L.Prep Lips 2Apply Lip 3 Fill Lips aApply S.Blond & 6Apply Gloss p -— — Vv
Exfolistelps  Liner Filllips with ~ Lipstick Perfect (Optional) The Most Flattenng Blush Placement D I U a n =]
gently and Outtine lips. liner or ip Apply lipstick  Press lips Add lip ghoss to ¥ L) oy
apply Upbaim  with ip knerto  colourtobulld evenly across  together gontly  the centar of for Your Speuﬁc Face Shape . e
for a smaath, define shape an gven base. the lips for and clean up the lips for Q P L C EM E NT
hydrated base.  and impreve smooth eolour  edges it extrashing and | B q
QOVAL
‘iﬁi éwfﬁi' :::s«im, m‘:ﬂy.n..ﬂ;m- i slightly upwa
. Glow e NS £ CoF 4 DIFFERENT LOOKS, DIFFERENT VIBES
our & Highlight ) . A )
,,,,, ROUND  (€]) HIGH BLUSH T
+apply lilted &
diagonally Apply blush "ﬁf
forlift hw‘:rm:he snalched look
heekbanes,
s gon v
SQUARE (@) APPLES e
«soft circles cule, fresh &
LS oony on e youthfal losk
o9 = v
- blend out.
[ ——
HEART o DRAPING < ADDS DIMENSION
' BT & gives a
temples and from the seulpted look
apples apples of cheeks o
upwards towards " }
(\ﬁ the temples. o
=== e, S - ~+
Lo ush Placement Guide
CETEED
o —— for Every Face Shape
O % B © _
— e L AT & Apply blush the right way for a lifted look

-
OVAL ROUND
Apply on Apply slightly
= HOW TO APPLY BLUSH I Eree::l;n':;ﬁ? h:nd g?on\: cheeir:; :;m
E w w upward toward elgnga:gv;l'?e face.
temples.
SQUARE HEART
Apply on the Apply below
P oo
| used ChatGPT to help mation o for ance.
n angles.
research makeup application T T c

techniques, organize
educational information and
simplify beauty concepts into
beginner-friendly content. It
also helped generate layout

Mary Kay Blush & Highlight contour Web5|te.

ll”'Tll ;

mn Kay Chromafusion®

aryKay Chromafusion® Mary Kay Chromafusion®

ion® Blush  Mary Kay C! Blush  Mary Kay Chromafusion® Blush

i e L
ideas, placement descriptions !m - s ;;j- #m

and visual guide concepts that
| adapted into my custom-
designed Mary Kay®
educational sheets.

Mary Kay Chromafusion®
‘Highlighter

Blush  Mary Kay Chromafusion® Blush
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- Glow

Blush, Contour & Highlight
Application Guide

Learn how to enhance your natural
features with proper blush, contour
and highlighter placement. This guide
helps you understand face shapes,
product placement, application
techniques and how to create o
balanced, radiant makeup look using
Mory Kay® Chromafusion® products.

WHERE TO APPLY EACH PRODUCT:
CONTOUR AREAS: Use a lighter hand and blend upward to avoid harsh lines.

e e’

ELUSH AREAS: Smile gently and apply using light sweeping motions,

Oval: ﬂol._lfg! Sql._lim: Heart: Lon_g Dlafijund:
30 C® RV Ce e

HIGHLIGHT AREAS:

All Face Shapes: ;7
Apply lightly >0

WHAT BRUSHES TO USE:
BLUSH: Use the Cheek Brush to apply and blend blush

2

;

F

WHAT EACH PRODUCT DOES: ke onto the cheeks.
BLUSH: naturally hits the CONTOUR: Use the Cheek Brush for cheekbones and
Adds warmth and healthy-looking face. e
colour to the skin while brightening jawline. Use the Eye Crease Brush for nose contour.
the complexion, enhancing face APPLICATION HIGHLIGHT: Use the Cheek Brush for cheekbones and the
shap: and creating a fresh, ORDER: All-Over Eye Shadow Brush for smaller highlight areas.
youthful glow. 1. Foundation
=5\ CONTOUR: 2. Contour Mary Kay Blush Shades: Mary Kay Contour Shades:
Creates soft shadows to define and 3. Blush Golden Hot Golden Latte Cocoa (Matte)
sculpt facial features such as the 4. Highlight Copper  Coral  Copper
cheekbones, jawline and nose while
adding natural-lpoking dimension, COMMON MISTAKES: '
HIGHLIGHTER: . -:::’;ﬂs too much gosue  Fosy  Gemys  MrYay Highlight Shades:
Reflects light on the high points of 5 .
@ the face t'os enhance b:lna I siFcrasiungrobenc Hzsa e Rtz Siezed (Shimmer)"Pinktned
structure, brighten the complexion : C?ntswr PlBCEd too low
and create a ragiant, luminous EIA KN Do
glow. areas
——r T —— T
il sl el
WHERE TO APPLY EACH PRODUCT:
CONTOUR AREAS: Use a lighter hand and blend upward to avoid harsh lines.
Oval: Round: Square: Heart: Long: Diamond:

BLUSH AREAS: Smile gently and apply using light sweeping motions.

Oval:

Round:

c

kw o

\&

Square: Heart:

e

‘] APPLICATION

HIGHLIGHT AREAS:
All Face Shapes:
Apply lightly

where light

naturally hits the
face.

ORDER:

ape e - R —

WHAT EACH PRODUCT DOES:

| BLUSH:

Adds warmth and healthy-looking
colour to the skin while brightening
the complexion, enhancing face
shape and creating a fresh,
youthful glow.

CONTOUR:

Creates soft shadows to define and
sculpt facial features such as the
cheekbones, jawline and nose while
adding natural-looking dimension.

HIGHLIGHTER:

Reflects light on the high points of
the face to enhance bone
structure, brighten the complexion
and create a radiant, luminous
glow.




Notes:

May 15 2026:

This design was created to
simplify the order of skincare and
makeup application into an easy to
follow visual guide. | organized
products into sections that move
from skin preparation, to base
makeup, to defining features, and
finally to finishing and optional
nighttime steps. Throughout the
process, | researched what
products should be applied first
and why, so the guide could
educate users while remaining
approachable. Initially, |
considered using simple icons
generated through ChatGPT to
represent each step, however |
decided that adding colour and
using visuals of the actual
products would make the guide
clearer and help users identify
exactly what product comes next
in the routine. | wanted the sheet
to be educational while reducing
confusion for beginners. To finish
the layout, | added a banner at the
bottom with a supportive message
to help balance the page visually
and reinforce the idea that
skincare and makeup routines are
built gradually over time. The final
result focuses on education,
clarity, and creating confidence in
building a personalized beauty
routine.
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Setting Powd

Inspiration:

MORNING (AM)
(
) Cleanser
Gentle cleanse
to remove dirt ~,

Toner
Hydrate &
balance pH

Serum
Vitamin C for
glow & brightening

Eye Cream
Reduce dark
circles & puffiness

S

NIGHT (PM)

\g é
—_
o
4 2
©

i

1

—~THE PERFECT—

) SYINCARIR " T
7 W\’ ﬁ MORNING g: f —= —3,%

GLOWING, HEALTHY SKIN — EVERY DAY
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Use of ChatGPT:

5. DEFINE FEATURES:
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| used ChatGPT as a research
and brainstorming tool to help
understand the recommended
order of skincare and makeup
application, identify optional
daytime and nighttime steps,
and explore ideas for guide
titles, descriptions, and
supporting content. | also used
it to generate simplified icon
concepts before adapting the
visuals to better reflect the
actual products for clearer
education and recognition.

5. DEFINE FEATURES:

GO@OE0O =~ =

3.Hair mask

1shampoo2X  2.Conditioner

gdi

I
- - W
3 ®
Doe - E
L ) - O
Qil Cleanser NIGHT j&.Bazoteomy 5.Body scrub 6.5having
Remove makeup NIG [ ]
&impurities Q ﬁ = S
Cleanser = L= E [ - o)
Deep cleanse DOURLE TONER  SERUM MOISTIRISIR NECK (] F
thoroughly CLEANSE CREAM 8.Body oll 9.Body lotion
ExElhs ONCE WEEKLY e
(2-3x f week) o]
Smooth texture b
i Pt b} 2 (S¥=) o o
i = = =) 1L Perfume/Body mist |
Treajment 2
Nia®namide/ EXFOLIANTOR CLAY MASK EYEMASK SERUM | ¥1
Retinol/Peptides R
c (G
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Beauty " ® @ 1. START WITH SKIN: I
: o (RW @ Lip Balim (50 Lips soften while @ Eyeshadow '

daing makeup)

—

Step By Step Application Guide

I Eyeli
Und:erstand-ng the arder of 3. BASE MAKEUP: sl e
application can improve how
products absorb into the skin, layer Eoundati
together, and support a balanced, Lastan LIEE
polished makeup routine,

® Concealer @ Lip Liner
1. START WITH SKIN:
Cleanser (+nighttime) ® Colour Corrector (optionall @ Lipstick / Gloss
@ Toner | Essence (if using Setting Powder 6. LOCK IT IN:

+nighttime) Satting Spray
@ Serum [ Treatments 4. ADD DIMENSION:

(+nighttime)

e LOLh o 7 BEFORE BED EXTRAS:
Eye Cream 4

Qil-Free Eye Makeup Remover
Elush
‘a Muoisturizer (+nighttime)
TimeWise* Nighttima Recove
Highlight L o
SPF (morning anly)

Cleanser (+nighttime)

Toner / Essence (if using

+nighttime)

Serum / Treatments

(+nighttime)

@ Eye Cream

The Beally "
8. (gqaadﬂbap’

Step By Step Application Guide
Understanding the order of
application can improve how
products absorb into the skin, layer
together, and support a balanced,
polished makeup routine.

Build your routine one Step at a time.

Moisturizer (+nighttime)

SPF (morning only)




STEPS:

SEepes

5Blend& & Apply Gloss.

Edits to the .
Pampering &
Application
Guides for

consistency: S
Featuring the Mary Kay® Hydrating
Regimen —

Edited the titles of e aseran
the sets to be pink

and consistent
with the other

guides. (gaufb Daly & Zl —

Hand Pampering Optional Personalization Spot

Lip Care Treatment
= a Satin Lips® Shea Sugar Scrub +
Shea Butter Balm
A simple 2-step treatment far
pr i soft, smooth, and hydraoted lips.

May 152026 > ho Pt
g@

Changes to Makeup
Application Guides:

Understanding Lip Makeup
Application & Lip Care L=
This guide was created to help better

s d!ppmp ration, lip liner

edgesi
payot. neetted.
blending, nd gloss application for

smaoth, hydrated, and polished lips.

DRAMATIC FULLER LODK:

LiP COLOUR & UNDERTONES:

| changed the highlighted
text from black to pink
throughout the guides to
create stronger visual
hierarchy and make
important information
easier to identify at a
glance. The pink draws

MARY KAY
PRODUCTS:

Eye Refresh Treatment

Instant Puffiness Reducer

A cooling + depuffing treatment for
Brighter, refreshed-looking eyes. —

+
. . ++ » + Treatment Add an extra product, treatment,
attention to key headings, “ment SKINCARE T, i sanpenns or ol et arouie ek
. Sat works bast for you.
Understanding Lip Makeup h

A simple 3-step routine
for soft, smooth, ond
nourished hands.

steps, and product names
while also matching Mary
Kay’s recognizable brand
colours, creating a more
cohesive and polished
design. This adjustment
helped improve readability
and made the educational

. satin Lips® ——
Shea Sugar
Scrub + Shea
Butter Balm
A simple 2-
step
treatment for
: ~oft, smooth,

Application & Lip Care
This guide was created to nerp neuar s
diip

Futne |

t+4

io tipstick wear
biending, and gloss
smooth, hydroted, cnn‘poﬂsﬂed Yips

NATURAL FULLER LOOK: DRAMATIC FUI

Stightty outtine
autsice the

. nawnalliptine py
". and blend r
B o s
Y subtle, natural k.
ot d
affect.

LiP CoLOUS NES:
WARM Under

Wanted to fill the blank spot in the page to convey
that there is an extra spare spot for anything extra
to add on the tray and also convey that |
encourage people to personalize their routines.

MARY KAY
\ PRooucrs:

Consistency to Daily Skincare Routine

. d . . ‘ep-by-Step)
content feel more engaging hydrated Guides: The Mascara Guide _
and consistent across all Final Draft: warm ater

ing fingertips

maintains consistency l
circular motions

¥ | with the Daily Skincare ...
ETTI& (@W 1‘ ‘l Tl J Rout|ne GuldeS .cLeanandreadylo
L Jash 1] through colour-coded

Find Your Perfect Mascara Guide roof® Charcoal Mas.k
Asimple guide designed to help you Vlsuals’ heart ico nS, layer to clean, dry skin
product imagery, and

guide sheets.

Mascara Guide:

This guide was created to answer the question: what
are the differences between Mary Kay® mascaras,
and which one best matches specific lash goals?

clearproof

Lash Love Panarama® Mascara
Creates a fanned-out. fluttery Lash effect with added
aaaaaaaa

WHICH MASCARA MEETS
YOUR GOALS?

understand different mascara aea

farmulas, their unique benefits, and Jngested areas (nose,
how te choose the right one for your
desired lash look. Includes quick

* Length = Longer-looking lashes:

" ; 0 minutes
Each mascara was simplified by highlighting its rosonm et for bt vl : simple educational - .
definition, and everyaay wear, 3 sli it dri

n
e,
ri nd pull out impurities
ryday wear and natusal defini
mascara separates and enhy i i

nition. This

creatinga soft, lightwelght

:Iumping. ideal if you prefera
ook

purpose, benefits, and ideal finish, making it easier layouts. Both guides

How To Apply Mascara:
1. Start at lash roots: Place brush with warm water

at base of lashes.

|

subitle, eweryday Lash

to choose based on length, volume, definition,
waterproof wear, or everyday use. The design was
successful because colour coding, product visuals,
and highlighted text create clear organization and
allow information to be understood quickly while
remaining engaging and educational.

2.Wiggle side-to-side: Move
wpward while wiggling for
separation

3. Build if desired: Apply 1-2
extra coats before drying.

4 Lower lashes last: Use brush
tip lightly.

5. Avoid pumping wand: Pull
wand straight out to reduce air
and bacteria.

Great Helghts® w-m—pmar Mascara

gthen lashes while

ng. lifted lashes without heavy volume.
ar and a softer lash |ook.

-
Iashes. The formula creates a thicker, more dramatic

appearance wiile helping lashes appear helﬁ and
dafined. Awaitable in black or dark brows

a lightweight fecl Best for those wanting  ©

ates
F -+ Swveat, humidity &

Lash Love* Waterproof
Smudge-resistant wear
+ Drama - Bold, It

tensified lashes:

Lash Intensity* Mascara — Volume

+langth

Fanned-Out/Wispy -+ Fluttery,

soparated lashus: Lash Love

Panor: 1* Mascara — Fans &

soparates lashes

= Everyday Wear = Lightweight,
ratural lashes: Lash Love® Mascara
— Natural definition & separation

focus on explaining
product benefits,
proper use, and
helping users choose
products that fit their
personal goals.

ating Cream Mask
1 charcoal mask)
even layer to face and

inutes OR

any excess (no rinse

boost
almer, and replenished

MARY KAY




Inspiration:
Fact Sheets: : P
WHAT TO

LOOK FOR IN A

ascara v

WHICH MASCARA
PRODUCT FACT SHEET PRODUCT FACT SHEET BRUSH DOES WHAT‘)

Mary Kay" Lash Intensity® Mascara Mary Kay" Lash Intensity® Mascara

POWER STATEMENT:

Magnify. Maximize. Multiply the look of your lashes. Magnify. Maximize. Multiply the look of your lashes. That's intense! JUMBO- - Dcli\icrs iixl;a
& SIZE ormulia so lashes
That’s intensel Benefits look OTT thick FORMULA
*+ Expar a Lashes P asthe Decide what matters most:
formua eoats each lashwithout fackng. lumizing, lengthening,
i ® slongated and seam 1o 40 on and on. Bacausa the vl u.muzmg.ehgl ening,
+ Expand and extend with our only . . § pos Emphasizes curling, defining,
) Rk - SUPER e or a smudge-proof wear.
mascara dedicated to multi- How It Works SKINNY lower lashes
directional performance. + For volume: Tha beush's shart bristies are designed as the ‘voluma zone” 10 create a formula resenvair, With every coat, a healthy
bt

*+ For length: The longer bristies croate a “comibing zone” designed
With 200% more volume, it's like of the brush, pracisaly
w2 1o and beyord the very 8.

HOUR- Widens eyes by
GLASS putting more formula on

inner and outer corners

adding the thickness of two lashes
onto every one; PLUS get 84%

Ingredients

,‘\

€

O BRUSH SHAPE
t

Different wands give different W
results. Choose a shape that "
matches your lash goals.

longer-looking lashes*! strongthen Lashes. COMB- Detangles and 114 LASH TYPE
. 1T LIKE duclumps s Consider your natural lashes
during makeup romoval. [ R w Fine lashes may need volume,
« Special Double Impact Brush = Lty < while straight lashes may
N 3 " benefit from curling formulas.
designed to plump while combing Formula Attributes ] Gt \
through to lengthen the lock of *  Ophthalmologist tested CURVED i andion. - LONGEVITY &
*  Suitable for contact lens weaners for a formula that fits -
lashes. . M;mniludmmwydihw (@3 day—long-wearing,
: - = proof. or eassy

" i (G de " hJ 5 5 | y ’
 Mineral-rich, high-impact pigment Use Up Rate Long Lashes in Seconds! 7R | M 5 EASY MASCARA USES
envelops each lash in a perfect shade After o Wm &
mascara is free from harmiful bacteria.
of black. w‘omlm ﬁ
SMUDGE
“Based on an independnt chrical skudy measured by an ex o apphing mascars. Right liner. Right shape. Perfect you. | FOR LONGER, FULLER vokama. M
- T sy g T = FOR LONG, THICK & - ST T 4
W o — e — (TS e
Just ke your hair, “stying. your y clay can take 3 tol. So . ity® Mascaras = e o o memar ann iSO
with Pr Vitamin B5 to help protect, condtion and strengthen lashes. T . 5 SR
= ROUND EYES T Eorrpeia-ryrd hinazalic
Qo? B s _—— 9 oo
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Find Your Perfect Mascara Guide
A simple guide designed to help you
understand different mascara
formulas, their unique benefits, and
how to choose the right one for your
desired lash look. Includes quick
application tips and
recommendations for length, volume,
definition, and everyday wear.

Lash Love Panorama® Mascara

lashes that appear wider and more lifted.

Lash Intensity® Mascara

thickness and length.
Lash Love® Mascara

Best for everyday wear and natural definition. This
mascara separates and enhances lashes while
creating a soft, lightweight finish with minimal
clumping. Ideal if you prefer a subtle, everyday lash

How To Apply Mascara:
1. Start at lash roots: Place brush

at base of lashes. look.
2.Wiggle side-to-side: Move . Great Heights® Waterproof Mascara
3 T Provides the same lengthening benefits as Great
quard while 'mggllng for Heights® Mascara with added waterproof, sweat-

separation.

3.Build if desired: Apply 1-2
extra coats before drying.

4. Lower lashes last: Use brush
tip lightly.

Great Heights® Mascara
Designed to visibly lengthen lashes while

and bacteria.
defined. Available in black or dark brown.

I

BLARY KAY

How To Apply Mascara:

AR Y

Creates a fanned-out, fluttery lash effect with added
separation. Best for those wanting wispy, panoramic

Adds noticeable volume, length, and drama with a
dual-zene brush designed to build fuller lashes.
Great for bold looks and those wanting both

resistant, and long-wear performance. Best for
active days, humidity, tears, or all-day wear.

maintaining a lightweight feel. Best for those wanting
longer-looking, lifted lashes without heavy volume.
|deal for everyday wear and a softer lash look.

5. Avoid pumping wand: Pull Ultimate Mascara®
wand straight out to reduce air Focused on maximum velume and fuller-looking
& lashes. The formula creates a thicker, more dramatic
appearance while helping lashes appear bold and

I S —— N T—

TULS

AR AT

WHICH MASCARA MEETS
YOUR GOALS?

Length + Longer-looking lashes:
Great Heights™ Mascara —
Lengthens & lifts

Volume + Fuller, thicker lashes:
L Mascara® — Maxi

volume

Definition + Natural, separated
lashes: Lash Love® Mascara —
Defines & separates

Waterproof + Sweat, humidity &
long wear: Lash Love® Waterproof
Mascara — Smudge-resistant wear
Drama -+ Bold, intensified lashes:
Lash Intensity® Mascara — Volume
+length

* Fanned-Out/Wispy -+ Fluttery,

separated lashes: Lash Love
Panorama® Mascara — Fans &

separates lashes

¢ Everyday Wear + Lightweight,

natural lashes: Lash Love® Mascara
— Natural definition & separation

1. Start at lash roots: Place brush

at base of lashes.

~ s s an n nn - w_n 5 =

N

ks TP AR 10 G

b b i e |

Lash Love Panorama® Mascara

Creates a fanned-out, fluttery lash effect with added
separation. Best for those wanting wispy, panoramic
lashes that appear wider and more lifted.

Lash Intensity® Mascara

Adds noticeable volume, length, and drama with a
dual-zone brush designed to build fuller lashes.
Great for bold looks and those wanting both
thickness and length.

Lash Love® Mascara

Best for everyday wear and natural definition. This
mascara separates and enhances lashes while
creating a soft, lightweight finish with minimal
clumping. |deal if you prefer a subtle, everyday lash
look.

Great Heights® Waterproof Mascara

Provides the same lengthening benefits as Great
Heights® Mascara with added waterproof, sweat-
resistant, and long-wear performance. Best for
active days, humidity, tears, or all-day wear.

Great Heights® Mascara

Designed to visibly lengthen lashes while
maintaining a lightweight feel. Best for those wanting
longer-looking, lifted lashes without heavy volume.
Ideal for everyday wear and a softer lash look.

Ultimate Mascara®

Focused on maximum volume and fuller-looking
lashes. The formula creates a thicker, more dramatic
appearance while helping lashes appear bold and
defined. Available in black or dark brown.

e Length -+ Longer-looking lashes:
Great Heights™ Mascara —

Lengthens & lifts
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whether your skin has cool, worm, praducts absorb ints the skin, layer i X ol ™
& neulrdl underTones ] r:L;,,- and support & mz 5 : Foeraation L u[ Mt
If Your Veins Look Blue  If Your Vieins Look Like s I Your Veins Look Green.. polished makes FOURRNE ) : N
or Purple_You Likely Mix of Both_ You Likely Have WARM ol 1 ' P o
Have COOL Undertones  You Likely Have Underiones ! [1 JEREE
Cool underiones are NEUTRAL Undertones  Warm undertones are 3 STAATTESE ey = ]
often complemented by  Neutral undertones can  Often enhanced by peach, a - ( ' ' Coleus Corractor apBonal] ( . )
Clwdanuan |71 g - L ] \ Ligmbah ! Llgwa
pink, berry, and blue- wsually wear a bolonce  ©orol, golden brone, g/ — ./
bazed maokeup shodes of both cool and warm terracotta, and warm ned T -
like rose, plum, mauve, makeup shodes muokeup shodes. | Tonds | Exbamc (F uiing \: ol Suiling Povwder & LOCK ITIN:
and cool reds. beoutifully. e — R
- ! l Setting Seray
How To Chack: v ' ' ' Sarim | Treatmants 4. ADD DIMENSION: N
L Look at the veins on the inside - O ‘i Combour | Bronie: 7 BEFORE BED EXTRAS:
of your wrist i natural bghting “ | A o S !-— —-\\
L Notice whether the veins ' ' ' ‘ ' | ' ' ~ i [Ty E i e e
Wicanturider el e L% / B -’)

apprear blue/purple, green, or a

I wvvivv vl ®
YVVY vvyivve Build, youn houtine ane Step. at a time.




Notes: A Little Thank You From Me Ipspir:%tion:

May 21 2026: Thank you for spending time pampering, — k/z/
| designed a series of 15% off playing games, and hanging out with us today. | B\aq/40 ﬂﬂ@@(ﬁ@@@ Rewards
discount coupon cards to appreciate your support and hope you found - VOU + 2= 590 FREE
encourage repeat orders while something you love. ¢’ ) e T "
creating a more personal and Enjoy 15% OFF your next Mary Kay order , ;$ZEQ. f‘B&EEI L' ol \_f'"ge' smFREE -
rewarding experience for guests Valid for one order placed through me —— o = wf} :;{:?jyjn?ﬁe
after attending a Mary Kay party. , Satm H ands' gy il S50 n FREE producte e
Before designing, | researched Independent Beauty Consultant: YOU + 5-8100 FREE -
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PRODUCT FACT SHEET
TimeWise® Eye Cream

Helps improve multiple signs of visible skin aging.

* Formulated to address
the unique needs of the
eye area.

* The ideal enhancement to
TimeWise® Miracle Set".

+ Features our extensively

researched and patented
TimeWise 3D" Complex.

Did you know, only 20% of most visible skin aging is from the natural aging process? The rest?
You can help protect against.

PRODUCT FACT SHEET
TimeWise® Eye Cream

UNIQUE SELLING PROPOSITION:
Helps improve multiple signs of visible skin aging.

It's important also to give special care to the delicate eye area, TimeWise" Eye Cream is specifically formulated to address
the unique needs of the eye area, Also featuring the TimeWise 3n" Complex, this eye cream is the ideal enhancement to
TimeWise” Miracle Set”, making it an Ultimate TimeWisa" Miracle Set”.

TimeWise” Eye Cream halps improve multiple signs of visible skin aging and fatigue, including fine lines, dullness, firmness
and texture. It visibly brightens the eye area and provides 12 hours of moisturization.® Plus, it contains algae extract, which
helps reduce undereye puffiness* and helps reduce the look of dark circles.** This quick-absorbing cream means minimal
wait time to apply makeup. You'll look more well rested as the eye area appears revitalized.

+  88% of panelists had a reduction in the appearance of fine lines and wrinkles.*
s T2% of panelists had increased firmness.t

TimeWise :!I.‘!’t Complex
Powers each TimeWise” Miracle Set” product with three critical dimensions of skin support. Think of it as the “ABCs" for
skin.
1. Antioxidants. Provides advanced environmental protection** against external stressors caused by sun and
pollution; and helps reduce** external stressors caused by blue light by 29%
2. Brightening. Targets and helps promote a more even skin tone,
3. Collagen. Helps support* skin's natural collagen and elastin.

Order of Application

Marning Evening
TimeWise"® #-in-1 Cleanser TimeWise" 4-in-1 Cleanser
TimeWise" Antioxidant Moisturizer TimeWise" Mighttime Recovery

TimeWise" Antioxidant Moisturizer
TimeWise" Eye Cream

TimeWisa" Daytime Defender Sunscreen Broad Spectrum SPF 30
TimeWise™ Eye Cream

Formula Attributes:
+ Oil- and fragrance-free
+ Dermatologist tested
» Tested for skin irritancy and allergy
» Noncomedogenic
» Suitable for sensitive eyes
» Suitable for contact lens wearers
=  Ophthalmologist tested

Use Up Rate:

Use up rate will vary depending on individual usage.
»  About 2 months when used twice a day based on a half-pea-sized amount each use.

©2023 Mary Kay Inc.

*Based on an independent third-party clinical study in which 30 women wore the product for 12 hours

**Based on in vitro studies

*Results based on an independent third-party clinical study during which 25 women used TimeWise” Eye Cream twice a day for 12 weeks



PRODUCT FACT SHEET
TimeWise® Miracle Set® with TimeWise® 3D Complex

Reset the pace of skin’s visible aging.

* Protects against
environmental stressors
to help support long-term
skin wellness.

* Helps reduce the
appearance of premature
skin aging starting in as
little as 2 weeks*

\ - » Features our extensively
3 researched, patented
TimeWise 3D® Complex.

Did you know, only 20% of most visible skin aging is from the natural aging process? The rest?

You can help protect against.

PRODUCT FACT SHEET
TimeWise® Miracle Set® with TimeWise® 3D Complex

POWER STATEMENT:
Reset the pace of skin’s visible aging starting in as little as 2 weeks.'

For Skin That Reflects Your Best Life

Skin has natural defenses to help protect itself and recover from damage. But day after day your skin is exposed to
environmental stressors that can overwhelm its defenses and speed up visible skin aging. With TimeWise® Miracle Set ®,
you can live your best life knowing your skin has the reinforcement it needs day and night to help it age at its natural pace—
not prematurely. Our scientists’ deep understanding of what causes premature skin aging led them to identify the right
combination of ingredients to help skin look its best as you age. In fact, did you know, only 20% of most visible skin aging is
from the natural aging process? The rest? You can help protect against.

With TimeWise® Miracle Set®, you'll be on your way to strong, healthy skin from day one, and week after week it brings
you closer to your best skin yet.

« Inone day, hydration is boosted, and skin feels soft.?

« In2 weeks, fine lines start to fade, wrinkles start to soften and skin's firmness begins to improve.®

e In 4 weeks, results continue to get better, while adding improved radiance, skin texture and overall appearance.®
« In5 weeks, skin's healthy glow is reenergized and skin feels more resilient.”

Time Wise 3D® Complex

Scientifically proven, extensively researched and featured at multiple global scientific conferences for its efficacy, our
patented TimeWise 3D® Complex powers each of the TimeWise® Miracle Set® products with three critical dimensions
of skin support. Think of it like the “ABCs” for skin.

1. Antioxidants. Fight free radicals which are known to accelerate the look of skin aging, caused by environmental
factors. The encapsulated resveratrol found in the 3D Complex, provides triple antioxidant benefits and is shown
to counteract the negative effects of free radicals on skin while working in harmony with natural antioxidants.

2. Brightening. To help reinforce the look of radiant and even toned skin. Daily SPF and proper skin care are must
haves. Vitamin B3, is a well-known brightening superpower that targets the look of uneven skin tone along with
encapsulated resveratrol which also helps promote more even skin tone®.

3. Collagen. Support skin's natural collagen, by reinforcing one of its main building blocks that helps keep skin plump
and resilient. Age-defying peptides support skin's natural collagen and elastin®. Encapsulated resveratrol supports
skin's natural collagen* to help improve the look of fine lines and wrinkles.

TimeWise® Miracle Set® is where skin care meets self-care to help skin look its best longer. With just 3 easy steps, it helps
support skin's critical needs during the day and unigue function at night while adding a moisturizing SECOND INFUSION of
the TimeWise 30® Complex both day AND night.

After 12 weeks:"

©2023 Mary Kay Inc.




& 98% of panelists had a 37% improvement in the appearance of fine lines
= 98% of panelists had a 51% increase in skin firmness
« T6% of panelists had a 20% improvement in the appearance of wrinkles

TimeWise® 4-In-1 Cleanser
Prepares skin for the benefits of your next skin care steps. This multitasking cleanser, thoroughly cleans, immediately
refreshes, gently exfoliates and leaves skin looking brighter. Available in Normal/Dry or Combination/Qily formula.

TimeWise® Antioxidant Moisturizer
Reenergizes skin’s healthy glow as it boosts hydration for 12 hours.” This antioxidant-rich moisturizer helps reduce the lock
of fine lines and improves skin firmness. Available in Normal/Dry or Combination/Qily formula.

TimeWise® Daytime Defender SPF 30

Helps delay visible signs of skin aging with broad spectrum UVA/UVB protection. This daily skin care essential includes
prickly pear extract to help strengthen* skin's moisture barrier. It reduces the look of fine lines and improves skin's overall
appearance. Suitable for all skin types.

TimeWise® Nighttime Recovery

Works when skin is most able to rebuild its reserves. Includes chamomile extract, known to help soothe and calm the skin
while you sleep. Helps soften the look of expression lines and reduces the look of wrinkles. Special NutriBeads® Duo feature
resveratrol and a blend of vitamin derivatives. Suitable for all skin types.

Take it to the Ultimate.
Add TimeWise® Eye Cream to help improve multiple signs of visible skin aging and fatigue in the not-to-be-forgotten eye
area, including fine lines, dullness, firmness and texture. It visibly brightens and provides 12 hours of moisturization.”

Order of Application

Morning Evening
TimeWise® 4-in-1 Cleanser TimeWise® 4-in-1 Cleanser
TimeWise® Antioxidant Moisturizer TimeWise® Nighttime Recovery

TimeWise® Daytime Defender SPF 30 TimeWise® Antioxidant Moisturizer

Formula Attributes:
e Qil- and fragrance-free
= Dermatologist tested
« Tested for skin irritancy and allergy
+« Noncomedogenic
« Suitable for sensitive skin

Use Up Rate:

Time will vary depending on individual usage.

‘Results based on one of eight independent third-party clinical or consumer studies in which from 55 to 214 women used a TimeWise® Miracle Set®
product as directed.

*Based on an independent third-party clinical study in which 30 women wore the product for 12 hours
*Based on in vitro testing

22023 Mary Kay Inc.



PRODUCT FACT SHEET
Mary Kay® Hydrating Regimen

Healthy Skin Your Way

¢ Cleanse, exfoliate, tone
and moisturize to maintain
clean, healthy skin.

1
I'I MARY KAY L—:--

\ : :
) MARUKRY MARY KAY MARY KAY ¢ Designed with normal to

|
dry skin in mind but
— - suitable for all skin types,
including sensitive skin .

o S s e Fragrance-free and
dermatologist-tested.

PRODUCT FACT SHEET
Mary Kay® Hydrating Regimen

UNIQUE SELLING PROPOSITION:
Healthy Skin Your Way

The Mary Kay® Hydrating Regimen features fundamental products designed with normal to dry skin in mind but is suitable
for all skin types = including sensitive skin! With a hydrating cleanser and moisturizer, plus a universal scrub and toner, these
skin care essentials help maintain clean, healthy skin in a few steps. Use them with other Mary Kay® products, such as Mary
Kay® Micellar Water, for a personalized product experience. This regimen is perfect for those who are not leoking for age-
fighting products.

Mary Kay® Hydrating Cleanser
Gently prepares skin for the benefits of the next step in your routine. This hydrating cream cleanser effectively removes
impurities and cil and doesn't leave skin feeling stripped of necessary moisture.

89% of women agree that Mary Kay® Hydrating Cleanser leaves skin feeling soft - not tight or dry.”

Mary Kay® Exfoliating Scrub
Gently helps polish away dead skin cells and unclog pores to prepare skin to better absorb the next step in your routine.
After use, skin looks soft, smooth and feels deeply cleansed. Use two or three times a week.

Mary Kay® Balancing Toner
Gently helps restore skin's balance without drying it out. It doesn't leave behind a residue or lingering impurities, and it helps
skin look healthy and vibrant.

Mary Kay® Hy drating Moisturizer

This nourishing, nongreasy cream moisturizer has antioxidant properties plus vitamin E to provide skin with necessary daily
hydration morning and night. The lightweight, gentle formula delivers increased levels of moisturization with the help of non-
comedogenic sunflower oil, leaving skin feeling hydrated.

92% of women agree that Mary Kay® Hydrating Moisturizer provides nacessary daily hydration.”

Order of Application
1. Mary Kay® Hydrating Cleanser
2. Mary Kay® Exfoliating Scrub (ence every other day, two or three times per week)
3. Mary Kay® Balancing Toner
4. Mary Kay® Hydrating Moisturizer

Formula Attributes

» Suitable for sensitive skin. » Non-comedogenic.
« Suitable for all skin types. + Tested for skin irritancy and allergy.
» Fragrance-free. » Dermatologist-tested.

Use-Up Rate
« If using Mary Kay® Hydrating Cleanser twice daily, the average use-up rate is four months.
» If using Mary Kay® Exfoliating Scrub three times a week, the average use-up rate is three months.
= If using Mary Kay® Balancing Toner and Mary Kay® Hydrating Moisturizer twice daily, the average use-up rate is
three months.

©2024 MARY KAY INC. 1/24 PRINTED IN CANADA

*Results based on an independent third-party consumer study in which at least 99 women used a Mary Kay® Skin Care product as directed



PRODUCT FACT SHEET
Clear Proof® Deep-Cleansing Charcoal Mask

Triple-action charcoal mask acts like a magnet to deep-
clean pores.

u_

8 e Formula is clinically shown

— -

o] to instantly absorb excess

g oil and reduce shine.

)

¢ Activated charcoal acts
"’f:"'i’ like a magnet to unclog
"":'“::.'Tf...;“""' pores.
407 NETWT./114g

e 79% of men and women
agreed: “Skin looks
clearer” after use.*

*Based on a 21-day independent consumer study in which 166 men and women with blemish-prone skin used the product 2 or 3 times a

weaek.

Skin has a natural exfoliating process. Sometimes this process doesn't work as effectively as it should, so oil, bacteria and
impurities get trapped inside pores. The Clear Proof® Deep-Cleansing Charcoal Mask helps remove the dirt and
impurities that can contribute to problem skin and offers a gentle solution for supporting a clearer-looking complexion.

PRODUCT FACT SHEET
Clear Proof® Deep-Cleansing Charcoal Mask

POWER STATEMENT:
Triple-action charcoal mask acts like a magnet to deep-clean pores.

Enjoy clearer-locking skin with the newest member of the Clear Proof® Acne System. This triple-action mask deeply cleanses
skin, immediately reduces shine and features an effective complex of botanical extracts to help clear the way to beautiful
skin.
Ingredients
= Activated Charcoal: When charcoal goes through a special heating process, it becomes activated, making it more
porous, Activated charcoal is known to absorb up to double its weight in impurities. The power of activated charcoal
helps unclog pores, taking skin beyond everyday clean. As a result, your complexion looks clearer and healthier, and

+ Kaolin and Bentonite Clays: Studies show people with problem skin produce more oil than people in a control group
dao. Skin also can become cilier with seasonal changes or other factors, making excess oil a commen concern.
Formulated with the absorbent power of kaolin and bentonite clays, this mask instantly absorbs excess oil and
reduces shine.

+ Honeysuckle and Navy Bean Extracts: Clear Proof® Deep-Cleansing Charcoal Mask contains honeysuckle and
navy bean extracts shown to target the appearance of skin discoloration. Together, they're a powerful ingredient
combination designed to help you leave a troubled past behind and create a clearer-ooking future. Additionally,
during in-vitro testing, each botanical extract was shown to impact factors that may help soothe skin.

Application Instructions
Use the mask 2 or 3 times per week after your cleansing step. Smooth an even layer over clean skin. Leave on skin for 10 to
20 minutes, Rinse thoroughly with warm water, and pat dry.

Formula Attributes
« Suitable for all skin tones and types, particularly those with ity skin
+ Clinically tested for skin irritancy and allergy
+ Dermatologist-tested
+  Suitable for blemish-prone and sensitive skin
« MNon-comedogenic

Use Up Rate
Depends on individual usage.

©2020 Mary Kay Inc.



PRODUCT FACT SHEET
MARY KAY® HYDRATING CREAM MASK

A norinse anytime, anywhere hydration surge.

+ Hydrates for 12 hours®
MARY KAY

¢ Multi-use formula

o » Features superstar
moisturizing ingredients

1 liked everything about the product! It's easy and convenient for me to use. Application is super easy and mess-free.
My skin feels more hydrated and looks refreshed.

Heather H.

PRODUCT FACT SHEET
MARY KAY® HYDRATING CREAM MASK

A norinse anytime, anywhere hydration surge.

Don't let long days, late nights or frequent flights take a toll on your skin, With Mary Kay® Hydrating Cream Mask, you can
revive your glow wherever you go — or stay! This mess-free mask was an immediate hit with 94% of women, and the love
grew with continued use.’ Packed with superstar moisturizing ingredients such as shea butter, glycerin and hyaluronic acid,
this oh-so-easy-to-use mask delivers so much in one creamy, no-rinse formula:

s Hydrates for 12 hours’

+ Skin immediately feels moisturized and smooth

¢ Skin feels calm while looking renewed and refreshed

Sharing the Love
+ B out of 10 would buy Mary Kay® Hydrating Cream Mask after trying it, and 3 out of 4 would recommend it to a
friend ?
s Maskis easy to apply - 98%°
+  Skin feels soft - 94%*

The No-Rinse Possibilities

*  20-Minute Moisture Surge: Need a quick refresh? Apply a thin layer to your face and neck for 20 minutes, then
gently massage in any remaining mask. No rinsing required!

+ Overnight Dry Skin Rescue: Want to soak in the benefits? Apply a thick layer overnight for a truly dreamy
experience.

* Pre-Makeup Glow-Up: Break the rules and mask in the morning for a pre-makeup glow. With no sticky after-feel, this
mask is convenient to use whenever you need it.

* Versatile Care: Show your hands, eloows, knees and more some love with this versatile hydration mask. Apply for
20 minutes, then massage in any excess.

Application Instructions
Apply the mask to your skin using the Mary Kay® Mask Applicator or clean hands. If you're using it on your hands, elbows or
other areas, make sure to massage in any excess for an extra boost of hydration.

Formula Attributes:
« Suitable for all skin types, including sensitive skin, but designed for dry to normal skin
+ Fragrance-free
e Qil-free
+ Dermatologist tested
» Tested for skin irritancy and allergy
+ Non-comedogenic

Use Up Rate:
The use-up rate is approximately 5 months if used twice a week and approximately 3 months if used three times a week.
However, the rate will vary depending on individual usage.

'Based on a third-party independent clinical study in which 22 women wore the product for 12 hours,
“Based on a third-party independent consumer study in which 160 women used the product at least 2-3 times a week for two weeks.

©2025 Mary Kay Inc.



PRODUCT FACT SHEET
Satin Lips® Shea Sugar Scrub & Shea Butter Balm

Instant bliss for your lips, powered by shea.

e Satin Lips® Shea Butter

0 — Balm deeply moisturizes
LIPS MARY » ||p5 and leaves them
uPs feeling nourished.

e Satin Lips® Shea Sugar
Scrub gently exfoliates to
soften and smooth,
polishing lips to perfection

J

PRODUCT FACT SHEET
Satin Lips® Shea Sugar Scrub & Shea Butter Balm

POWER STATEMENT:
Instant bliss for your lips, powered by shea.

Satin Lipscsendsyowpcutona path to paradise for a spa-fike treatment anytime, amywhere. Formulated with nourishing shea butter and
the fresh flavor of white tea and citrus, these products leave dry, chapped lips behind, delivering moisturizing bliss in two easy steps. Your

Shea Sugar Scrub. .. Bye-Bye Dry

Relax and enjoy this revitalizing ip-scrub experience. Shea Sugar Scrub exfoliates with natural sugar crystals to gently polish lips to
perfection. Blended with luscious shea butter, the scrub leaves lips feeling soft, smooth and conditioned. This expertly formulated serub
also includes sunflower oil, known to be richin the antioxidant Vitamin E. Gently massage this confection onto lips and whisk away dryness.
Lip texture is immediately improved and lips are left looking revitalized.

Shea Butter Balm. .. Hello, Maisture

Once Shea Sugar Scrub has worked its magic, pamper your lips with a kiss of nourishment. Shea Butter Balm is formulated to leave lips
feeling satiny smooth and deeply moisturized. Watch dryness melt away as a mix of shea and jojoba butters comforts and soothes lips.
Shea butter, known to be rich in antioxidants Vitamins A and E, helps skin retain moisture. And jojoba butter is known to mimic oils that are
naturally produced by our body, helping to moisten and protect the skin. So it’s like giving your lips a double dose of moisture. This
hydrating balm is just what thirsty lips crave.

Application
Massage Shea Sugar Scrub onto the lips using a circular motion. Wipe away or rinse. Follow with Shea Butter Balm.

Ingredients

Shea: Used for centuries to protect, enrich and soften skin, shea butter is known to contain omega-3s. Omega-3s are known to help
maintain skin's natural moisture barrier, and when skin’s barrier is protected, precious moisture is less likely to escape. A perfect ingredient
for your everyday spa experience, shea butter wraps skin in creamy hydration bliss.

Formula Attributes
. )errnatobgﬁl—testﬂﬂ
+ Clinically tested for skin irmitancy and allergy

Use Up Rate
*  Shea Sugar Scrub lasts approximately 4.1 months when used 2 to three times per week
+  Shea Butter Balm lasts approximately 5.6 months when used 3 three times per day

Satin Ll'ps° sends your pout on a path to paradise for a spa-like treatment anytime, anywhere. Formulated with nourishing
shea butter and the fresh flavour of white tea and citrus, these products leave dry, chapped lips behind, delivering
moisturizing bliss in two easy steps. Your oasis awaits.

©2020 Mary Kay Inc.




PRODUCT FACT SHEET
Mary Kay® Hydrogel Eye Patches

Pick-me-up patches deliver a refreshing burst of hydration
to the eyes.

¢ Instantly cooling and soothing
MARY KAY

¢ Immediately boost skin
hydration

0

¢ Diminish look of puffiness and

dullness

What is hydrogel? Simply put, hydrogel is water suspended in a gel matrix. Mary Kay® Hydrogel Eye Patches are
saturated in a formula to deliver benefits to the skin in a fun, easy way. Acting as smile-shaped masks for under the eyes,
they are designed to stay in place so they not only deliver the ingredients, they stay put to lock in the benefits.

PRODUCT FACT SHEET
Mary Kay® Hydrogel Eye Patches

POWER STATEMENT:
Pick-me-up patches deliver a refreshing burst of hydration to the eyes.

It's wake-up time! Perk up tired eyes with these instantly reviving, shimmery pink gels. They give skin a refreshing burst of
hydration to awaken the eyes, and they help with dullness and puffiness. With these pink beauties, you'll want to steal some
time for yourself. We know this because women like you said so! In fact, they loved these patches so much that 8 out of 10
of them said* they look forward to using them. All it takes is 20 minutes, two times per week, to reap the benefits of these

little magic gels!

Drench your skin with a burst of hydration!
«  Mary Kay® Hydrogel Eye Patches feel instantly cooling and soothing!
«  Cinically shown** toinstantly boost skin hydration.
»  How? They draw on the moisturizing power of glycerin, a powerful humectant known to maisturize the skin and help with water
loss. After skin feels quenched, the patches help alleviate the feeling of dryness.

*Based on panelists who agreed with statements in a tworwesek independent consumer study in which 157 women used the patches twice per week for 20
minutes
**Basad an bio-instrument testing

Application Technique

Using the spatula provided in the jar, pull out one of the saturated (they may even be a little slick) Mary Kay® Hydrogel Eye Patches. Place
it an clean skin under the eye, with the larger end of the patch toward the outer eye, the smaller end toward the nose. Remove a second
patch and repeat on the other eye. Enjoy for 20 minutes, then remove patches and discard. Gently pat any excess formula into the skin.
Replace disc after use. Use-up rate is 15 weeks when used twice per week.

Formula Attributes
s Dermatologist tested
+  Ophthalmologist tested
+  Tested forskin irritancy and allergy
+  Non-comedogenic
+ Suitable for sensitive eyes and contact lens wearers
«  Suitable for all skin types

Use Up Rate
Depends on individual usage.

©2020 Mary Kay Inc.



PRODUCT FACT SHEET
Mary Kay® Instant Puffiness Reducer

Temporarily depuff eyes in an instant!

¢ 96% of panelists showed an
instantly visible reduction in
, puffiness by nearly 27%.*
VARY KA
¢ Instantly smooths the look of skin

- under the eyes.*

¢ Temporarily delivers a more toned
and lifted look.*

¢ Instantly reduces the appearance
of lines, wrinkles and crepiness.*
*Results based on an independent expert evaluator assessing 28 panelists during a 6-hour clinical study.

Watch undereye bags fade like magic with our latest innovation. Mary Kay® Instant Puffiness Reducer is clinically shown*
to temporarily instantly reduce the look of puffiness and under the eyes, and the effect lasts for up to 6 hours!

PRODUCT FACT SHEET
Mary Kay® Instant Puffiness Reducer

POWER STATEMENT:
Temporarily depuff eyes in an instant!

How It Works

It uses a combination of sodium silicate, clays, gums, and film formers to draw excess moisture from the eye area. These
common cosmetic ingredients are blended to create this innavative, fast-acting formula to bring your eyes back to life.
Instant Puffiness Reducer also contains mica, a mineral which has light reflecting properties and helps to mattify the eye area
with a soft-focus effect.

Application Technique

After washing your face, squeeze a rice-grain-size amount of Mary Kay® Instant Puffiness Reducer on your finger. Avoid
direct contact with your eyes. Lightly pat a thin layer to the undereye area; leave damp on skin and limit facial expressions for
2-3 minutes while the cream dries to achieve best results. The full effect should take place after 15 minutes. Allow the
product to dry before layering other products on top. Keep out of reach of children.

Remove completely with cleanser or eye makeup remover before bed or showering.
Formula Attributes

. mlllatokgjst tested

+ Ophthalmologist tested

* Tested for skin irritancy and allergy

Use Up Rate
Approximately 5 months when used once per day.

©2022 Mary Kay Inc.



PRODUCT FACT SHEET
Satin Hands” Pampering Set - Fragrance Free

A touch of instant bliss.

e Instantly, hands feel
moisturized, soft and

smooth.

e Hands feel revitalized,

soothed and protected.

¢ Skin feels renewed, looks
rejuvenated and instantly

looks healthier.

Created to deliver an extra dose of indulgence, the Satin Hands” Pampering Set transports you to a soothing retreat in
three easy steps. This set includes a new scrub and hand cream powered by nourishing shea butter and scented with
white tea and citrus, in addition to the fragrance-free softener you already know and love.

PRODUCT FACT SHEET
Satin Hands® Pampering Set - Fragrance Free

POWER STATEMENT:
A touch of instant bliss.

Step 1: Protect and Prepare
Satin Hands® Protecting Softener helps support the skin barrier, sealing in precious moisture. This formula moisturizes and protects skin,
preparing hands for a stimulating spa experience. Massage into hands prior to using Satin Smocthie” Refining Shea Scrub.

Step 2: Refine and Polish

9 out of 10 women said their hands felt soft, smooth and revitalized!* Satin Smoothie” Refining Shea Scrub gently yet effectively
exfoliates skin, polishing away dull and dry areas. Hands instantly kook healthier after one application, and with daily use they look
rejuvenated and revitalized. Blended with luscious shea butter, this scrub instantly reveals noticeably smoother-looking skin as it buffs away
dirt and impurities and leaves hands feeling softer. As part of the Satin Hands” regimen, apply the serub after the fragrance-free Protecting
Softener, gently massaging into hands before rinsing away.

*Based on an independent consumer study in which 52 women used the product once a day for seven days

Step 3: Nourish and Soothe

Clinically shown to moisturize skin for 24 hours.+ Pamper hands with the creamy comfort of Satin Hands® Nourishing Shea Cream. It
not only wraps skin in instant hydration, bt it also is clinically shown to moisturize skin for 24 hours.+ Feel dryness disappear as this shea
butter-infused cream instanthy melts into skin and leaves hands feeling soft and noticeably smoother. Hands feel soothed and continue to
feel moisturized even after washing. With regular use, cuticles and nails feel conditioned, and cuticles are softer and look healthier. It
absorbs quickly, so hands won't feel sticky, and it leaves a protective barrier on skin for long-lasting softness.

In addition to nourishing shea butter, which is known to help soothe dry, chapped skin, this pampering cream also includes apricat,
safflower and sunflower cils known to be rich in vitamins A, E and omega-3s. Omega-3s have been shown to help maintain skin's healthy
moisture barrier, and when skin's barrier is protected, precious moisture is less likely to escape.

+Based on biophysical testing
*Based on an independent consumer study in which 56 women used the product once a day for seven days.

Ingredients

Shea: Used for centuries to protect, enrich and soften skin, shea butter is known to contain omega-3s. Omega-3s are known to help
maintain skin's natural moisture barrier, and when skin's barrier is protected, precious moisture is less likely to escape. A perfect ingredient
for your everyday spa experience, shea butter wraps skin in creamy hydration bliss.

Use Up Rate
+ SatinHands® Protecting Softener lasts approximately 2 months if used once a day
«  SatinHands® Satin Smoothie® Refining Shea Scrub lasts approximately 2.5 months if used daily
= Satin Hands® Nourishing Shea Cream lasts approximately 3.5 months if used once aday

&
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PRODUCT FACT SHEET
Mary Kay® Indulge Soothing Eye Gel®

Refresh a tired-looking appearance with this moisturizing
and soothing eye gel.

e Refresh a tired-looking
appearance with this cool,
soothing, blue gel that contains
botanical extracts reported to
tone, firm and reduce the
appearance of puffiness in the

eye area.

¢ Contains green tea extract,
known for its skin-calming

properties.

The skin around the eyes has fewer sebaceous glands and less collagen and elastin than skin elsewhere on the face. And,
as people age, the fat pad beneath the dermis diminishes, causing the skin to appear even thinner and have a hollowed-
out appearance under the eyes. These unique characteristics of eye-area skin require a little extra attention.

PRODUCT FACT SHEET
Mary Kay® Indulge Soothing Eye Gel®

POWER STATEMENT:
Refresh a tired-looking appearance with this moisturizing and soothing eye gel.

Benefits
»  Calm, cool and refresh a tired-looking appearance.
*  Increase skin moisturization up to 130%.

How It Works
The botanical extracts included in the product are reported to tone, firm and reduce the appearance of puffiness in the eye area.

Ingredients

» Green tea extract (Camellia sinensis)

o Antioxidant: Known as free radical scavengers, these ingredients are included in products to help protect the skin from
the effects of free radicals generated by the environment.

o Soothing Agent: Known for its calming and soothing properties.

s  Cucumber extract (Cucumis sativus extract)
o Soothing Agent: Known for its calming and soothing properties.

» Dog rose hips extract (Rosa canina extract)
o Conditioner: Improves the appearance of skin (g, skin locks softer, smoaother).

Application Technique
Apply sparingly to brow bone and under-eye area.

Formula Attributes
» Fragrance-free
»  Clinically tested for skin irritancy and allergy
+  Dermatologist-tested

Use Up Rate
1% months.

©2020 Mary Kay Inc.



PRODUCT FACT SHEET
TimeWise® Firming Eye Cream

Firms, brightens and moisturizes.

* A luxuriously rich eye cream so
advanced it improves firmness
brightens, provides intense
moisturization, plus minimizes the
appearance of fine lines and

wrinkles.

* Soothing botanical extracts and
brightening agents are employed

wise to condition and prepare the skin

—— for moisturization resulting in a
Chieng .

" missante more even skin tone.
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+ The combined power of a
TV collagen-enhancing peptide duo
works to restore the supporting
structure to revitalize skin for a

firmer-looking appearance.

The skin around the eyes has fewer sebaceous glands and less collagen and elastin than skin elsewhere on the face. And,

as people age, the fat pad beneath the dermis diminishes, causing the skin to appear even thinner and have a hollowed-
out appearance under the eyes, These unique characteristics of eye-area skin require a little extra attention.

PRODUCT FACT SHEET
TimeWise® Firming Eye Cream

POWER STATEMENT:
Firms, brightens and moisturizes.

Benefits & Claims
+  96% saw an improvement in the overall appearance of the skin around the eyes.
+ 100% saw a visible reduction in roughness/dryness around the eyes.
+  upto25% firmerJooking skin around the eyes.
+  up to 40% reduction in the appearance of dark cirdles under the eyes.
+  upto 75% improved sikiness of skin around the eyes
* Based on a 12-week clinical study.

How It Works
*  As the skin ages, it loses moisture and becomes dry and porous, weakening your skin's natural barrier that guards against free
radical and environmental damage.

«  TimeWise® Firming Eye Cream works to better protect the skin around the delicate eye area while it counteracts this damage.
o The combined power of a collagen-enhancing peptide duo works to restore the supporting structure to revitalize the

appearance of firmer-looking skin.
o Soothing botanical extracts and brightening agents are employed to condition and prepare the skin for moisturization,

resulting in a more even skin tone.

Ingredients
+  Palmitoyl Tetrapeptide-7 and Palmitoyl Oligopeptide -~ Amino Acids and Peptides & their Derivatives: Used to help maintain healthy
skin. These ingredients are the building blocks for proteins, like collagen.
¢ Aloeleaf extract (Aloe barbadensis extract)
o Moisturizer/Hydrator: Helps condition and smooth the skin by adding, attracting, or retaining moisture.
o Soothing Agent: Known for its calming and soothing properties.

Application Technique
Gently pat around the eye area.

Formula Attributes
»  Clinically tested for skin irritancy and allergy
* Fragrance-free
¢ Oilfree
+  Non-comedogenic
Use Up Rate

s 2 months, when used twice a day
+ 4 months, when used once aday

©2020 Mary Kay Inc.



	Events & Training
	Extra Opportunities
	Personal Notes
	Core Business Activities
	Mindset & Strategy
	Goals & Action Plan
	Tools & Supplies
	Notes:
	📱 2. Two Types of Posts (THIS IS KEY)
	💬 Informational Posts (SAFE + BEST)
	💰 Commercial Posts (SALES)

	💖 BIG PICTURE (What This All Means)
	🧠 1. The MOST IMPORTANT RULE
	🚫 3. Things You CANNOT SAY (VERY IMPORTANT)
	🧍‍♀️ 4. How You SHOULD Show Up Online
	🏷️ 5. Naming Your Account
	⚠️ 6. Content Rules (Keep It Safe)
	📍 7. Where to Post What
	PERSONAL PAGE:
	BUSINESS PAGE:
	PRIVATE:

	🎯 8. What You SHOULD Focus On (This is GOLD)
	💡 9. Simple Content Formula (Use This Daily)
	💛 10. The Energy You Want
	🌱 Final Simplified Rule
	I read the preface and first chapter, and what stood out to me about Mary Kay was her responsibility at a young age. At just seven, she cared for her father while her mother worked long hours. Despite that, they stayed close—her mom would guide her step by step over the phone and always remind her, “you can do it.” Mary Kay carried that message into her business, encouraging all Independent Beauty Consultants to believe in themselves regardless of experience or confidence. I found that really motivating. I also admired how her children’s faith in her after her husband’s passing helped her continue building her business, along with the support of great men and her passion for uplifting other women.
	No since, hydrates for 12 hours “simply set it and forget it”, skin looks renewed and refreshed, enjoy a surge of hydration, no rules (mask whenever you want)
	April 9 2026:

	Notes:
	Notes:
	I watched a video by Michelle Fox Beauty, a Mary Kay Sales Director, where she explained how to run a classic Mary Kay party using the flipbook. Based on her process, I feel I can develop my own personalized pitch.
	I watched a video by Dee Harker, a former Mary Kay consultant, to learn more about recommended products and different perspectives on the brand. This helped me better understand how to navigate the beginning of my business, and I purchased a few products based on her recommendations.
	I watched a video by Michelle Fox Beauty about why she chose to leave Mary Kay and her overall experience. She shared that her decision was based on pursuing a different path rather than having a negative experience. She also emphasized that she purchased inventory without having a clear strategy in place, which impacted her business.
	I watched a video by Dee Harker reviewing some of the worst Mary Kay products, which helped me understand that not everyone has the same experience with every product. This allowed me to be more mindful about what I choose to purchase and avoid spending money on products that may not be worth it. I then created a list of products I would like to order while staying within my budget.
	1. 🧠 Core Strategy (Your Positioning)
	Your Differentiator:

	2. 🔍 Key Learnings from Your Research
	From Videos (Michelle Fox + Dee Harker):
	From Your Notes PDF:

	3. 🏡 Your First Events (Tiered Plan)
	✅ Event 1: Grandma’s Party (TEST RUN)
	✅ Event 2: Stepmom’s Party (DESIGNED EXPERIENCE)
	🔥 Core Concept:

	4. 🎨 Event Experience Design (Your Signature)
	Your Event Types:
	1. Card Night (Grandma)
	2. Paint + Pamper (Stepmom)

	Your Event Feel:
	Your Unique Additions:

	5. 🧾 Your Materials System
	Must-Have:
	Design Opportunity (IMPORTANT):

	6. 🗣 Party Flow (Simple Version)
	1. Welcome
	2. Light Demo
	3. Experience Time
	4. Soft Close
	5. Follow-Up

	7. 💰 Smart Product Strategy
	8. 🌍 Expansion Plan (Bigger Vision)
	Phase 2:
	Phase 3:
	Phase 4:

	9. 🎓 Portfolio Case Study (BIG OPPORTUNITY)
	Case Study Title Idea:

	10. ⚠️ Grounding Reality Check (Important)
	11. ✅ Your Immediate Next Steps
	This Week:
	Before Event:
	After:


	💰 1. Can You Charge for Events Like This?
	Yes—but how you charge matters.
	✅ OPTION 1: Experience Fee (Best for bigger events)

	💰 1. Can You Charge for Events Like This?
	Yes—but how you charge matters.
	✅ OPTION 1: Experience Fee (Best for bigger events)
	✅ OPTION 2: Free Event + Product Sales (Classic Mary Kay)
	✅ OPTION 3: Hybrid Model (THIS FITS YOU BEST)
	People pay a SMALL fee + optional extras


	🏡 2. Grandma’s Event (Keep It Simple + Fair)
	Best Structure:
	🎲 Your Game Idea (Refined)
	Prizes:
	Important:

	🎨 3. Stepmom’s Paint + Pamper Event (This is your GOLD idea)
	Structure:
	Why this works:

	🧾 4. Your Profit Breakdown (Simple Way to Think)
	COSTS:
	PRICE:
	Example:

	🎯 5. Your Pampering Structure (You’re on the right track)
	Base Experience:
	Optional Upgrade:

	⚠️ 6. One Thing to Be Careful About
	🧠 7. About the Poster You Showed
	✨ 8. Your Best Setup (Honestly)
	Grandma:
	Stepmom:
	Future (Legion / Café):

	✨ 8. Your Best Setup (Honestly)
	Grandma:
	Stepmom:
	Future (Legion / Café):

	❤️ Final Thought
	🏡 Grandma’s Event – Mary Kay Card Lunch Party (with Tickets)
	✨ Option 1 (Warm + Clear)
	✨ Option 2 (Playful + Light)
	✨ Option 3 (Short + Clean)

	🎨 Stepmom’s Event – Paint + Pamper Night (with Tickets)
	✨ Option 1 (Best Fit for You)
	✨ Option 2 (More Elevated)
	✨ Option 3 (Short + Punchy)

	💡 Pro Tip (Important for You)
	🏡 POSTER 1 — Grandma’s Event
	Mary Kay Card Lunch Party
	🎯 Layout Hierarchy (Top → Bottom)
	1. HEADLINE (BIG + CENTER)
	2. SUBTEXT (Smaller, friendly tone)
	3. EXPERIENCE LINE (Highlight what makes it special)
	4. EVENT DETAILS (Clean block)
	5. TICKET INFO (Important but not aggressive)
	6. CTA (Soft + inviting)
	7. FOOTER (Branding)

	🎨 Design Direction

	🎨 POSTER 2 — Stepmom’s Event
	Paint + Pamper Night (Your Signature Event)
	🎯 Layout Hierarchy (Top → Bottom)
	1. HEADLINE (Bold + aesthetic)
	2. SUBTEXT (Sets the vibe)
	3. SIGNATURE LINE (This is YOUR concept)
	4. EXPERIENCE DETAILS
	5. EVENT DETAILS
	6. TICKET SECTION (Clear value)
	7. CTA (Stronger here)
	8. FOOTER (Branding)

	🎨 Design Direction (IMPORTANT)

	🧠 DESIGN STRATEGY (Why this works)
	🔥 Optional Add-On (Would Make This Even Stronger)
	❤️ Final Thought
	🎨 Visual Balance

	🎨 Visual Design Direction (Important)
	Grandma Poster:
	Paint Night Poster:
	1. Use 3 font sizes ONLY:
	2. Create a visual flow:
	3. Don’t over-decorate
	April 10 2026:
	This project focused on designing an inviting, experience-driven poster for a Mary Kay Card Lunch Party that feels relaxed and social rather than sales-focused. Guided by the concept “For the Queens Only: An Afternoon Experience,” the design combines Mary Kay-inspired pink tones, floral elements, real product imagery, and playful icons to balance warmth with clarity. The layout uses a strong visual hierarchy, with an engaging cover and a clean, informative back for event details. Refinements to spacing, contrast, and branding language ensured readability and alignment with Mary Kay guidelines. The final piece communicates a welcoming, low-pressure event while also serving as a strong portfolio example of thoughtful, user-focused design.
	Increased Line spacing for title.
	April 15 2026:
	This project focused on designing an inviting, experience-driven poster for a Mary Kay Card Lunch Party that feels relaxed and social rather than sales-focused. Guided by the concept “For the Queens Only: An Afternoon Experience,” the design combines Mary Kay-inspired pink tones, floral elements, real product imagery, and playful icons to balance warmth with clarity. The layout uses a strong visual hierarchy, with an engaging cover and a clean, informative back for event details. Refinements to spacing, contrast, and branding language ensured readability and alignment with Mary Kay guidelines. The final piece communicates a welcoming, low-pressure event while also serving as a strong portfolio example of thoughtful, user-focused design.
	I used ChatGPT to come up with questions associated with my goals of contact with clients, their feed back of products and my services and whether they would do another meeting with me. To be filled out at the end of the meeting.
	Added Mother’s Day Sale with exclusive Lilac hand pampering set, wondering if I should make a design to advertise the product to my clients.
	I used ChatGpt to come up with a better rendered Mary Kay Tray by scanning image of the trays that I ordered and recreating a digital png.
	This series of Pampering & Application Guides was designed to turn traditional skincare instructions into a clear, engaging, and experience-driven system for Mary Kay events. By organizing the content into distinct routines—from daily care to targeted treatments—the designs guide users through each step with ease. A consistent visual system of colour-coded hearts, directional flow, and tray mapping simplifies application while keeping the experience intuitive and interactive. Overall, the designs successfully balance clarity, branding, and user experience, transforming skincare routines into a guided, hands-on experience.
	All product imagery was kept true to the original Mary Kay assets to maintain brand consistency and integrity. I did not alter the photos beyond minor opacity adjustments for background use, allowing them to integrate subtly into the layout without overpowering the design. For individual product features, I used Canva’s background remover to isolate each item and present them clearly within the guides. This approach ensured the visuals remained recognizable and on-brand while supporting a clean, cohesive design system.
	This set of designs came from wanting to make Mary Kay skincare feel less confusing and more like a guided, enjoyable experience for real people at my events. Instead of just handing out instructions, I focused on breaking everything into clear routines and treatments, using colour-coded steps and tray mapping so guests can follow along easily without feeling overwhelmed. I wanted it to feel approachable, interactive, and a little bit fun, while still staying true to the products and brand. Throughout the process, I refined the layouts to improve clarity, balance, and flow, making sure each piece worked both on its own and as part of a full system. In the end, these designs not only support the event experience but also reflect how I approach design—solving real problems in a thoughtful, user-focused way.

	I used ChatGpt to come up with a better rendered Mary Kay Tray by scanning image of the trays that I ordered and recreating a digital png.
	Using the original Mary Kay product fact sheets as a foundation, I transformed detailed information into Daily Skincare Routine Guides and Pampering & Application Guides for use during client experiences. I simplified and restructured the content into clear, step-by-step visuals that are easy to follow in real time, focusing on usability, flow, and engagement. This allowed me to turn product knowledge into a more interactive and approachable experience for clients.

	💡 Best Setup (Simple + Low Stress)
	💸 How You Handle Payments
	What About People Who Want to Order Later?
	🧠 Why This Works Better
	Simple Flow (that won’t overwhelm anyone)
	💸 Protecting Your Profit
	🛍️ Bonus Tip (this helps a LOT)
	Real Talk
	I’ll be printing this sheet and cutting it down the middle to create two smaller cards, then placing them on the table before everyone arrives. This way, guests can casually read through how ordering works at their own pace while settling in, keeping the experience relaxed, organized, and easy to follow without needing a full explanation upfront.

	🧾 What This Is (in simple terms)
	⏰ When to Use It (this is the key part)
	✔️ Use it at the very end of the party:

	✨ How to Introduce It Naturally
	🧠 How You’ll Actually Use It
	💡 How This Fits With Your Setup
	⚠️ What You Can Skip
	💫 Pro Tip (this will help you a lot)
	🎯 Big Picture
	💡 Best Way to Use It for a Group Order
	✅ Option 1 (Recommended for you)
	⚠️ Option 2 (Not ideal, but possible)

	🧠 What Works Best for Your Situation
	✨ How This Fits Into Your Flow
	💸 Extra Smart Move
	🎯 Real Talk
	💡 The Key Shift
	✨ How to Transition (this matters most)
	🪄 What You Do Next (step-by-step)
	1. Let the room stay casual
	2. Sit beside each person (not across like a sale)
	3. Keep it conversational
	4. Use the catalog naturally
	5. Write it quietly

	💫 Make It Feel Fun (not transactional)
	🎯 How to Close Each Person (super important)
	🧠 Why This Works So Well
	⚠️ One Thing to Avoid
	💖 What You’re Actually Creating

	GUEST INFO 💕 Name: ___________________________ Phone or Email: ___________________________ Preferred way to stay in touch: ☐ Text ☐ Email ☐ Either
	FUTURE EVENTS Would you be interested in attending another event? ☐ Yes ☐ Maybe ☐ Not right now Would you be open to hosting your own Mary Kay party? ☐ Yes ☐ Maybe ☐ Not right now
	✨ Thank you for being here—I loved having you! – Cait
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	✨ Thank you for being here—I loved having you! – Cait
	April 17 2026:
	I refined the poster by simplifying the layout, improving hierarchy, and reducing text to create a cleaner, more polished campaign feel.
	This poster demonstrates a refined balance between emotional storytelling and clear product promotion. Through simplifying the layout, strengthening visual hierarchy, and carefully placing key elements like the call-to-action and pricing, the design evolved into a cohesive and campaign-ready piece. The soft colour palette and minimal typography support a premium, gift-focused aesthetic while still effectively guiding the viewer toward action, resulting in a design that is both visually engaging and commercially effective.

	Main Headline Ideas:
	April 28 2026:
	This design combines a soft, cohesive color palette with a custom illustration to create a warm and inviting PJ skincare experience. The composition is thoughtfully structured, using balanced layout and clear hierarchy to guide the viewer through the event details. Playful visuals are paired with clean typography, resulting in a design that feels both personal and professionally refined.
	I refined my original hand-drawn skincare illustration into a clean, vector-ready graphic that visually represents a relaxed PJ skincare routine, and I used ChatGPT to help guide the concept, improve the composition, and generate a polished version while keeping my original design intact.
	From my brief notes at the Pink Power seminar, I learned about the importance of presentation and confidence when showcasing products, along with key updates to Mary Kay’s offerings such as new foundation shades and a stronger focus on skin barrier and vitamin C products. There was an emphasis on how skincare solutions are designed to support healthy skin over time, including improving texture, brightness, and overall appearance. I also gained insight into practical selling strategies, like using catalog walkthroughs, understanding color matching, and creating comfortable, well-lit environments for clients. Overall, the experience highlighted how product knowledge, environment, and personal connection all work together to create a successful and engaging customer experience.
	I adjusted the bingo card by changing the borders of each square to pink, which helped the text stand out more clearly while also tying everything back to my overall party colour palette. It made the layout feel more cohesive and visually on-brand with the soft, feminine Mary Kay theme I was going for. I also used ChatGPT throughout the process to help generate and refine the bingo phrases, making sure they felt natural, relatable, and fun for the group, while still aligning with the skincare experience I was creating.
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	Build your routine one step at a time.
	May 15 2026
	Edits to the Pampering & Application Guides for consistency:
	Changes to Makeup Application Guides:
	Consistency to Daily Skincare Routine Guides:
	Final Draft:
	Mascara Guide:
	Inspiration:
	Fact Sheets:
	Notes:
	May 21 2026:


