
 Mar. 26 2026:
I attended the Pink Power online meeting, where I
learned more about the company and heard from
successful women who have built fulfilling lives
through Mary Kay. Following my previous meeting
with my mentor, Cheryl McNair, who recruited
me, I’ve begun taking the first steps in my
process.

I had many questions about how I want to
approach this journey. My main goal is to build
both Cait Studio and my Mary Kay business
simultaneously, and I want to create a clear plan
that allows me to do both effectively. I am
especially interested in finding ways to meet
women, network with other business owners,
build meaningful connections, and become more
confident in communicating with others. I also
see this as an opportunity to strengthen my
resume and support my long-term design career,
while creating flexibility to manage both
businesses from home.

I took detailed notes during the meeting and plan
to continue learning and documenting my
experiences so I can grow from them. While I
haven’t always been deeply involved in makeup—
mainly due to not growing up around it or having
the time to explore it—I recognize its importance
in presenting myself professionally. I’m excited to
learn more, build my skills, and help others feel
confident along the way.

Notes:

Mary Kay Questions Line:
(877) 411-6279
Consultant Number:
P14661
Consultant Recruiter:
Cheryl McNair
Platform: Mary Kay InTouch

Events & Training
Pink Power Meeting (Online
– 7pm)
April 18 Event

Time: 10–12, then
pickup at 2–4 
Location Pickup: Mount
Forest
Includes lunch

Heather Cook:
heathercook.mk@gmail.com 
(Is there room for April 18
event)

My Mary Kay Website:
www.marykay.ca/caitstudio

My Role: Independent Beauty
Consultant

Pink Power meeting Notes:
Karin Kolstein a guest like me
showed up for meeting said
she lived in Strathroy, Ontario
(reach out because she lives
where I used to live)

Names in Presentation:
Sunita Prasad
Sonia Janelle – National Sales
Director
Dawn Otten Sweeney

Talk of Diamond Circle / Circle of
Excellence, not sure what it is exactly,
lots of growth opportunity.

Core Business Activities
1.Getting leads & recruiting
2.Referrals (keep it simple and light)
3.Booking appointments (phone calls,

WhatsApp, Messenger)
4.Sales (give gifts, build relationships)

Tip:
Trade shows = business cards +
samples
Add humor to what you do
Learn the rules
Be a hostess → offer free pampering

Mindset & Strategy
Small steps compound
Schedule goals in your calendar
Focus on simple micro-steps
forward
Aim for 2 new conversations daily
Monthly progress = your
scoreboard
Follow up with at least 2 people

Goals & Action Plan
Set June 30 goals
Wear and test the products
Ask questions and stay curious
Call with Cheryl

Tools & Supplies
Handout booklets (write name +
phone #)
Get comfortable using the products
Buy:

Booklets
Business cards

Go to Staples if needed
Watch training videos

Extra Opportunities
Career Conference
Leadership Conference
Build face-to-face connections
Expand your network

Personal Notes
You don’t need to be a “makeup
expert” yet
Focus on learning + practicing
Confidence comes from doing
This supports BOTH:

Cait Studio
Mary Kay business



Notes:



Notes:

💖 BIG PICTURE (What This All Means)
Mary Kay wants you to:

Talk about your business ✔️
Build relationships ✔️
Be real and honest ✔️

But NOT:
Act like an online store
Make income claims
Break brand/social media rules

🧠 1. The MOST IMPORTANT RULE
👉 You are NOT an online store
DO:

Talk to people
Book appointments
Share experiences

DON’T:
Sell on:

Facebook Marketplace
Kijiji
Amazon
Random selling apps

💡 Think: “I connect with people → not post like a shop”

📱 2. Two Types of Posts (THIS IS KEY)
💬 Informational Posts (SAFE + BEST)
You can post these ANYWHERE
Examples:

“Trying this new skincare today 👀”
“I love how this makes my skin feel”
“Learning more about skincare lately!”

✔ Can use Mary Kay hashtags
✔ Can be on personal account

💰 Commercial Posts (SALES)
More restricted
Examples:

“20% off this weekend!”
“Book a facial with me”
“Join my team”

⚠️ Rules:
Only on business pages or private messages
❌ NO hashtags
❌ Not for public personal posting

🚫 3. Things You CANNOT SAY (VERY IMPORTANT)
Avoid anything about income like:

“Financial freedom”
“6 figure income”
“Quit your job”
“Unlimited income”

👉 Even if true → DO NOT POST IT
💡 Why: It’s considered misleading legally

🧍‍♀️ 4. How You SHOULD Show Up Online
DO:

Show your face
Share your life
Talk like a real person

Examples:
“Getting ready with me using this”
“Still learning makeup but loving this!”
“Balancing design + beauty life 💛”

👉 THIS is where you will shine because of Cait
Studio



Notes:

🏷️ 5. Naming Your Account
You CAN:

Use “Mary Kay” in a business account name
Examples:

Cait Pearn – Mary Kay Independent Beauty
Consultant
CaitStudio x Mary Kay

You CANNOT:
Use “Mary Kay” on your personal account name

⚠️ 6. Content Rules (Keep It Safe)
DO:

Be honest
Use your own photos
Share real experiences

DON’T:
Post:

Fake results
Before/after without approval
Anything offensive
Spam people



Notes:

📍 7. Where to Post What
PERSONAL PAGE:
✔ Life updates
✔ Experiences
✔ Soft mentions of business
BUSINESS PAGE:
✔ Offers
✔ Products
✔ Booking
PRIVATE:
✔ Sales conversations
✔ Pricing
✔ Invites

🎯 8. What You SHOULD Focus On (This is GOLD)
Instead of selling → focus on:

Confidence
Skincare tips
Your journey
Real conversations

👉 People buy YOU first, products second

💡 9. Simple Content Formula (Use This Daily)
Just rotate these:

1.Life Post
2.“Working on design + testing new products

today”
3.Product Experience
4.“This actually surprised me…”
5.Learning Moment
6.“I didn’t know this about skincare until now”
7.Soft Invite
8.“If anyone ever wants to try, let me know 💛”

💛 10. The Energy You Want
Not:
🚫 Salesy
🚫 Pushy
🚫 Perfect
But:
✔ Real
✔ Learning
✔ Inviting
✔ Confident (even if you’re still figuring it out)

🌱 Final Simplified Rule
👉 Talk like a friend, not a salesperson



 Mar. 27 2026:
My goal is to use my role as an Independent
Beauty Consultant with Mary Kay as a way to
build confidence, connect with women in my
community, and create meaningful, creative
experiences—while keeping my design career and
Cait Studio as my main priority. I want to grow
both in a balanced way by using beauty events as
opportunities to network, strengthen my
communication skills, and naturally introduce my
design work. By starting small, staying mindful of
my time and investments, and focusing on
genuine connections over sales, I aim to create a
path that supports both my personal growth and
the long-term success of Cait Studio.

I read the preface and first chapter, and
what stood out to me about Mary Kay
was her responsibility at a young age. At
just seven, she cared for her father while
her mother worked long hours. Despite
that, they stayed close—her mom would
guide her step by step over the phone
and always remind her, “you can do it.”
Mary Kay carried that message into her
business, encouraging all Independent
Beauty Consultants to believe in
themselves regardless of experience or
confidence. I found that really
motivating. I also admired how her
children’s faith in her after her husband’s
passing helped her continue building her
business, along with the support of great
men and her passion for uplifting other
women.

Preface + Chapter 1: Mary Kay Hydrating
Cream Mask:

Password: Iloveholly_569!
Username: Caitlyn_Pearn

Mary Kay Staples:

Mary Kay Business Cards:

No since, hydrates for 12 hours “simply
set it and forget it”, skin looks renewed
and refreshed, enjoy a surge of hydration,
no rules (mask whenever you want)
Glycerin, Hyaluronic acid, shea butter



 April 9 2026:

My idea is to create a more interactive “experience party” by incorporating a card game element, since that is something she and her friends already enjoy regularly. I plan to
frame it as a casual pink “Mary Kay Card Night” where guests can enjoy themselves while being introduced to products in a relaxed way. I also plan to turn the event into a draw for
Mary Kay products, where participants can win small items, and everyone leaves with a brochure along with both my Mary Kay and Cait Studio business cards. On my Cait Studio
card, I will include a link to surveys that I would appreciate attendees filling out as part of my overall pitch and research.

As part of getting started, I need to create a poster for my first event at my grandmother’s house. I am also developing an idea for my stepmother’s party, where I could
collaborate with Janna to create a fun and structured Mary Kay experience for a group of 6. The setup would include seating 3 people on each side of a table, allowing me to guide
the pampering process in a more organized and engaging way while keeping the environment social and interactive. As a core concept, one side of the table would be dedicated to
painting while the other side focuses on the Mary Kay pampering experience, creating a clean and organized system where both activities can happen simultaneously without
interfering with each other. In addition, my stepmother has shown interest in a “paint and pamper” style event, which would be a painting and wine night hosted through Cait
Studio, featuring Mary Kay products as rewards. My goal is to create an experience that feels like a relaxed, casual paint night—served with wine and snacks—while incorporating
moments of pampering in a well-balanced and intentional way.

I see this as an opportunity to combine my Mary Kay business with my Cait Studio practice by designing a unique event concept under a “Mary Kay x Cait Studio” collaboration,
which can also be used as a portfolio piece. I plan to run the event similarly to volunteer group-style gatherings, focusing on connection, structure, and a welcoming atmosphere. I
will also be attaching my business cards to Mary Kay brochures, especially since the current brochures will be outdated by the end of spring.
If this initial event goes well, I would like to expand the concept into larger community-based events by connecting with the town about hosting similar experiences in local
spaces. This could include game nights or creative events such as a painting night in collaboration with the Minto Arts group, helping bring more attention to the gallery while
offering a unique, engaging experience for the community.

Notes:



Notes:



Notes:

https://www.youtube.com/watch?
v=6TMuvA1sSVE&t=2472s

I watched a video by Michelle Fox Beauty, a Mary Kay
Sales Director, where she explained how to run a classic
Mary Kay party using the flipbook. Based on her
process, I feel I can develop my own personalized pitch.

https://www.youtube.com/watch?
v=UWLsrwVL9hY

I watched a video by Dee Harker, a former Mary Kay consultant,
to learn more about recommended products and different
perspectives on the brand. This helped me better understand
how to navigate the beginning of my business, and I purchased
a few products based on her recommendations.

Videos I watched:



https://www.youtube.com/watch?
v=gQ6cO1cMw4w

I watched a video by Michelle Fox Beauty about why she
chose to leave Mary Kay and her overall experience. She
shared that her decision was based on pursuing a
different path rather than having a negative experience.
She also emphasized that she purchased inventory
without having a clear strategy in place, which impacted
her business.

https://www.youtube.com/watch?
v=wTr7iyrkNdU&t=51s

I watched a video by Dee Harker reviewing some of the
worst Mary Kay products, which helped me understand
that not everyone has the same experience with every
product. This allowed me to be more mindful about
what I choose to purchase and avoid spending money
on products that may not be worth it. I then created a
list of products I would like to order while staying
within my budget.

Videos I watched:

MARY KAY x CAIT STUDIO — STRATEGIC PLAN_________________________________________________

3. 🏡 Your First Events (Tiered Plan)
✅ Event 1: Grandma’s Party (TEST RUN)
“Mary Kay Card Lunch Party” (6 people)
Goal:

Practice flow
Test experience idea
Build confidence
Gather feedback

Concept:
Card game + beauty
Casual, familiar environment
Low pressure

✅ Event 2: Stepmom’s Party (DESIGNED
EXPERIENCE)
“Paint + Pamper Night”
Structure:

6 people total
3 on each side of table

🔥 Core Concept:
One side → Painting
Other side → Mary Kay pampering

👉 Clean, organized system
👉 No chaos
👉 Balanced experience
People can:

rotate OR
experience both naturally

4. 🎨 Event Experience Design (Your
Signature)
Your Event Types:
1. Card Night (Grandma)

Familiar
Social
Light product exposure

2. Paint + Pamper (Stepmom)
Creative
Branded
Portfolio-worthy

1. 🧠 Core Strategy (Your Positioning)
You are NOT just selling Mary Kay
You are building:
“Cait Studio Experience Events
powered by Mary Kay”
Your Differentiator:

Experience-based (not sales-
based)
Creative + social + low pressure
Designed events (portfolio-
driven)
Community-focused

👉 This aligns perfectly with your
design career.

2. 🔍 Key Learnings from Your
Research
From Videos (Michelle Fox + Dee
Harker):

Having a strategy BEFORE
inventory is critical
Not all products are worth buying
→ be selective
The party flow matters more than
the products
Keep it:

simple
structured
experience-focused

From Your Notes PDF:
Keep events small + approachable
(3–6 people)
Focus on:

connection
relaxed vibe
no pressure selling 

Structure matters:
intro → demo → experience →
close 

Use:
samples
before/after feeling
conversation, not selling 



3. Experience Time
Card game OR painting
Integrate products naturally

4. Soft Close
“If anyone loved anything, I can help after 💕”

5. Follow-Up
Check in later
Ask for feedback

7. 💰 Smart Product Strategy
From your research:

Don’t overbuy inventory ❌
Start with:

products you use
products you can demo

From your notes:
TimeWise / basic skincare sets are strong starters 

8. 🌍 Expansion Plan (Bigger Vision)
Once events work:
Phase 2:

Legion → casual game night
Community spaces

Phase 3:
May’s Café → target audience
More curated events

Phase 4:
Minto Arts collaboration
Paint nights at gallery
Community + creative positioning

9. 🎓 Portfolio Case Study (BIG OPPORTUNITY)
You are building:
Case Study Title Idea:
“Designing Social Beauty Experiences for Community
Engagement”
Include:

Poster designs
Event concept

Your Event Feel:
Casual pink theme
Wine + snacks
Relaxed environment
No pressure selling

Your Unique Additions:
Product giveaways 🎁
Samples as prizes
Survey feedback (Cait Studio research)
Business cards (both brands)

5. 🧾 Your Materials System
Must-Have:

Mary Kay brochures (with your card
stapled)
Mary Kay business cards
Cait Studio business cards (with survey
link)
Small samples
Simple setup (mirrors, wipes, etc.)

Design Opportunity (IMPORTANT):
From your notes:

“Create a clean, branded mini sign +
price sheet” 

👉 This becomes:
Poster
Table signage
Portfolio work

6. 🗣 Party Flow (Simple Version)
Based on your notes + research:
1. Welcome

Who you are
Why you started
Keep it short + personal

2. Light Demo
Skincare first (important insight) 
Let them try (hands-on)

Layout system (table split idea 🔥)
Photos
Feedback results
What worked / what didn’t

10. ⚠️ Grounding Reality Check (Important)
You have AMAZING ideas—but:
👉 Don’t try to perfect everything at once
For your first event:

Keep it simple
Focus on:

comfort
flow
connection

Then improve.

11. ✅ Your Immediate Next Steps
This Week:

Confirm grandma event date
Design your first poster
Pick 3–5 products only

Before Event:
Prep:

samples
brochures + cards
simple flow plan

After:
Reflect + adjust

Poster Someone did online:



Cheryl (My recruiter and mentor: 

💰 1. Can You Charge for Events Like This?
Yes—but how you charge matters.
There are 3 clean ways to structure it (you can mix
them depending on the event):

✅ OPTION 1: Experience Fee (Best for bigger
events)
People pay a set price to attend.
What it covers:

Snacks / wine
Supplies (painting, testers, wipes, etc.)
Your time (VERY important)
A few samples

Example:
$15–$25 per person (grandma-level event)
$25–$45 per person (paint + pamper event)

👉 Then:
Products = extra (they order if they want)

✔ This is the most professional and clean model
✔ Used in events like the poster you showed

💰 1. Can You Charge for Events Like This?
Yes—but how you charge matters.
There are 3 clean ways to structure it (you can mix
them depending on the event):

✅ OPTION 1: Experience Fee (Best for bigger events)
People pay a set price to attend.
What it covers:

Snacks / wine
Supplies (painting, testers, wipes, etc.)
Your time (VERY important)
A few samples

Example:
$15–$25 per person (grandma-level event)
$25–$45 per person (paint + pamper event)

👉 Then:
Products = extra (they order if they want)

✔ This is the most professional and clean model
✔ Used in events like the poster you showed

✅ OPTION 2: Free Event + Product Sales (Classic Mary
Kay)

No entry fee
You make money ONLY from product sales

👉 This is how traditional Mary Kay works
❗ BUT this is riskier for you (no guaranteed income)

✅ OPTION 3: Hybrid Model (THIS FITS YOU BEST)
This is what you’re naturally building 👇
People pay a SMALL fee + optional extras
🏡 2. Grandma’s Event (Keep It Simple + Fair)
You’re right to think about fairness here ❤️
Best Structure:
Option A (Recommended):

$5–$10 per person
Covers:

snacks
small samples
your effort

Then:
Game prizes = small + fun

🎲 Your Game Idea (Refined)
Instead of charging per round (can feel awkward):
👉 Do this:
Everyone pays once → plays freely
Then:
Prizes:

Small prizes → included
ONE “bigger prize” → optional add-on

Example:
$5 entry

$2 if they want entry into bigger prize draw
✔ Feels fair
✔ Not pressure
✔ Still fun

Important:
Keep the vibe:
“This is for fun and experience, not to make you spend
money”
That’s what will make people come back.

🎨 3. Stepmom’s Paint + Pamper Event (This is your
GOLD idea)
This one you can price more confidently.
Structure:
$25–$40 per person
Includes:

Painting supplies 🎨
Wine/snacks 🍷
Skincare pampering experience 💆‍♀️

Then:
Products = optional purchase

Why this works:
People already expect to pay for paint nights
Mary Kay becomes a bonus experience, not a sales
pitch

👉 This is actually VERY strong.



❌ Can feel:
confusing
transactional
slightly uncomfortable socially

👉 Stick to:
one entry fee
optional add-ons

Much smoother.

🧠 7. About the Poster You Showed
That example is:
👉 Event-based pricing model
You can absolutely do that—but yours should feel
more:

creative
relaxed
less “sales event”

✨ 8. Your Best Setup (Honestly)
Grandma:

$5–$10
simple, fun, game-based

Stepmom:
$25–$40
paint + pamper experience

Future (Legion / Café):
$20–$30 ticketed event
prizes + samples + experience

✨ 8. Your Best Setup (Honestly)
Grandma:

$5–$10
simple, fun, game-based

Stepmom:
$25–$40
paint + pamper experience

Future (Legion / Café):
$20–$30 ticketed event
prizes + samples + experience

🧾 4. Your Profit Breakdown (Simple Way to Think)
For ANY event, think:
COSTS:

Snacks / wine
Supplies
Samples
Printing (brochures/cards)

PRICE:
Charge slightly above cost to include:

your time
your design work
your hosting

Example:
6 people × $30 = $180
Costs:

Supplies: $60
Snacks: $30

Profit:
→ $90 (before product sales)

🎯 5. Your Pampering Structure (You’re on the right
track)
This is really strong:
Base Experience:

Skincare (everyone gets this)
Optional Upgrade:

Glam / makeup session
👉 You can say:
“Tonight is skincare-focused, but if you love it, we can
book a glam session next time 💕”
✔ Keeps it clean
✔ Doesn’t overwhelm

⚠️ 6. One Thing to Be Careful About
Your idea of:
charging per round

❤️ Final Thought
You’re doing something really unique:
You’re turning:

Mary Kay
into
a designed social experience business

That’s why this works.

Pricing Cheat Sheet:



🏡 Grandma’s Event – Mary Kay Card Lunch
Party (with Tickets)
✨ Option 1 (Warm + Clear)
Join us for a fun and relaxing Mary Kay Card
Lunch Party 💕
Enjoy an afternoon of cards, light
pampering, and good company—just the
way we like it.
🎟️ Tickets: $___ (includes snacks, a skincare
experience, and entry into small prizes)
Come for the laughs, stay for the glow ✨
Limited seats available

✨ Option 2 (Playful + Light)
Cards, snacks, and a little pampering ♠️💕
Join us for a Mary Kay Card Lunch Party
Relax, play, and enjoy a fun skincare
experience with friends
🎟️ $___ per person
Includes snacks, samples, and prizes
Limited spots—reserve yours 💕

✨ Option 3 (Short + Clean)
A little bit of cards, a little bit of glow 💕
🎟️ Mary Kay Card Lunch Party
$___ per person | Limited seats
Relax, play, and enjoy a light pampering
experience ✨

🎨 Stepmom’s Event – Paint + Pamper Night
(with Tickets)
✨ Option 1 (Best Fit for You)
Paint, sip, and get pampered 🎨✨
Join us for a Cait Studio x Mary Kay Paint +
Pamper Night
Enjoy a relaxed evening of painting, wine,
and a guided skincare experience
🎟️ Tickets: $___ (includes all supplies,
wine/snacks, and skincare experience)
Limited seats available—reserve your spot
💕

✨ Option 2 (More Elevated)
A night of creativity and self-care 🎨💄
Join us for a Paint + Pamper Experience
Featuring painting, wine, snacks, and personalized
skincare
🎟️ $___ per person
All supplies included
Let’s unwind, create, and glow together ✨

✨ Option 3 (Short + Punchy)
Sip. Paint. Pamper. ✨
🎟️ Paint + Pamper Night
$___ per person | Limited seats
All supplies + skincare experience included 💕

💡 Pro Tip (Important for You)
For your first few events, I’d suggest:

Grandma → $5–$10 ticket
Paint Night → $25–$40 ticket

And always include:
✔ what’s included
✔ limited seats
✔ soft CTA (“reserve your spot”)

🏡 POSTER 1 — Grandma’s Event
Mary Kay Card Lunch Party
🎯 Layout Hierarchy (Top → Bottom)
1. HEADLINE (BIG + CENTER)
MARY KAY CARD LUNCH PARTY
(or)
CARD + PAMPER LUNCH 💕

2. SUBTEXT (Smaller, friendly tone)
An afternoon of cards, connection, and light pampering

3. EXPERIENCE LINE (Highlight what makes it special)
♠️ Card games
💆‍♀️ Skincare experience
🎁 Small prizes to win

4. EVENT DETAILS (Clean block)
📍 Location: [Grandma’s Address / Area]
📅 Date: [Insert Date]
⏰ Time: [Insert Time]

5. TICKET INFO (Important but not aggressive)
🎟️ $___ per person
Includes snacks, samples, and entry into prizes

6. CTA (Soft + inviting)
Limited seats available
Reserve your spot 💕

7. FOOTER (Branding)
Hosted by:
Cait Studio × Mary Kay

🎨 Design Direction
Soft pink / light neutral background
Handwritten or playful accent font for “Card +
Pamper”
Clean sans-serif for details
Small icons (cards, sparkle, heart)

🎨 POSTER 2 — Stepmom’s Event
Paint + Pamper Night (Your Signature Event)
🎯 Layout Hierarchy (Top → Bottom)
1. HEADLINE (Bold + aesthetic)
PAINT + PAMPER NIGHT
(or)
SIP • PAINT • PAMPER ✨

2. SUBTEXT (Sets the vibe)
A relaxed evening of creativity and self-care

3. SIGNATURE LINE (This is YOUR concept)
🎨 Paint on one side
💄 Pamper on the other
(this is your unique system—highlight it)



Not too text heavy
Not pushy

🔥 Optional Add-On (Would Make This Even Stronger)
You could add a small line like:
“A Cait Studio experience event”
This subtly builds your design brand.

❤️ Final Thought
These posters are not just for this event…
They are:
👉 portfolio pieces
👉 proof of creative direction
👉 your entry into art direction

🎨 Visual Balance
Everything centered = cozy, welcoming
Keep LOTS of spacing (don’t cram)
Background: soft pink or cream
Optional: subtle card pattern texture

🎨 Visual Design Direction (Important)
Grandma Poster:

Centered layout
Soft + friendly
Minimal design stress

Paint Night Poster:
More structured
Slight split layout (this is your signature idea 🔥)
More “designed” feeling

1. Use 3 font sizes ONLY:
Headline (big)
Subhead (medium)
Details (small)

2. Create a visual flow:
Top → vibe
Middle → experience
Bottom → action

4. EXPERIENCE DETAILS
🍷 Wine & snacks
💆‍♀️ Guided skincare experience
🎁 Product giveaways

5. EVENT DETAILS
📍 Location: [Insert Location]
📅 Date: [Insert Date]
⏰ Time: [Insert Time]

6. TICKET SECTION (Clear value)
🎟️ $___ per person
Includes all painting supplies + pampering
experience

7. CTA (Stronger here)
Limited to 6 seats
Reserve your spot now 💕

8. FOOTER (Branding)
Cait Studio × Mary Kay Collaboration

🎨 Design Direction (IMPORTANT)
This one should feel more elevated:

Soft pink + cream + gold accents
Clean layout with space (don’t
overcrowd)
Paint texture or brush stroke detail
Balance:

left side = creative
right side = beauty

🧠 DESIGN STRATEGY (Why this works)
You are doing something VERY smart:
Instead of:
❌ “Makeover Event”
You’re positioning:
✅ Experience Event
That means your poster should:

Feel like an invitation
Not an ad

3. Don’t over-decorate
Your strength is:
👉 concept + layout
not clutter

Inspiration:





Changes:
1.Increased Line spacing for title.
2.Changed the CTA to “Mary Kay

Independent Beauty Consultant Event by
Cait Studio” to protect from anything
that looks like a formal
partnership/collab branding

3.Adjust the picture frame tilt that is not
edited in any way and is just in the frame
to be not as tilted and compliments the
composition as much as possible.

4.Add that people should wear something
pink if they can.

5.Add the date and location
6.Turned up the opacity on pink overlay

over background on cover to increase the
visibility of text.

7.Turned down the opacity of product
icons top cover to not compete with
photo.

Notes:Notes:
April 10 2026:
This project focused on
designing an inviting,
experience-driven poster
for a Mary Kay Card Lunch
Party that feels relaxed
and social rather than
sales-focused. Guided by
the concept “For the
Queens Only: An
Afternoon Experience,”
the design combines Mary
Kay-inspired pink tones,
floral elements, real
product imagery, and
playful icons to balance
warmth with clarity. The
layout uses a strong visual
hierarchy, with an
engaging cover and a
clean, informative back
for event details.
Refinements to spacing,
contrast, and branding
language ensured
readability and alignment
with Mary Kay guidelines.
The final piece
communicates a
welcoming, low-pressure
event while also serving as
a strong portfolio example
of thoughtful, user-
focused design.





Notes: Notes:

Mother’s Day Add sale idea:

April 15 2026:
This project focused on
designing an inviting,
experience-driven poster
for a Mary Kay Card Lunch
Party that feels relaxed
and social rather than
sales-focused. Guided by
the concept “For the
Queens Only: An
Afternoon Experience,”
the design combines Mary
Kay-inspired pink tones,
floral elements, real
product imagery, and
playful icons to balance
warmth with clarity. The
layout uses a strong visual
hierarchy, with an
engaging cover and a
clean, informative back
for event details.
Refinements to spacing,
contrast, and branding
language ensured
readability and alignment
with Mary Kay guidelines.
The final piece
communicates a
welcoming, low-pressure
event while also serving as
a strong portfolio example
of thoughtful, user-
focused design.

Guest Beauty Profile & Event
Feedback  Sheet

I used ChatGPT to come up with questions
associated with my goals of contact with
clients, their feed back of products and my
services and whether they would do another
meeting with me. To be filled out at the end of
the meeting.

Added Mother’s Day
Sale with exclusive
Lilac hand pampering
set, wondering if I
should make a design
to advertise the
product to my
clients.

Pampering & Application Guide
Template x 3 Daily Skincare Routine Guide Template x7

I used ChatGpt to come up with a
better rendered Mary Kay Tray by
scanning image of the trays that I
ordered and recreating a digital png.



Pampering & Application Guides

Your Daily Skincare Routine 1 (Mary Kay
Hydrating Regimen):

Your Daily Skincare Routine 1  (TimeWise®
Miracle Set® with TimeWise® 3D
Complex):

Skin Reset Treatment Routine:
Design Conclusion
(Pampering &
Application Guide):

This series of Pampering
& Application Guides
was designed to turn
traditional skincare
instructions into a clear,
engaging, and
experience-driven
system for Mary Kay
events. By organizing
the content into distinct
routines—from daily
care to targeted
treatments—the designs
guide users through
each step with ease. A
consistent visual
system of colour-coded
hearts, directional flow,
and tray mapping
simplifies application
while keeping the
experience intuitive and
interactive. Overall, the
designs successfully
balance clarity,
branding, and user
experience,
transforming skincare
routines into a guided,
hands-on experience.

Daily Skincare Routine Guides

Your Daily Skincare Routine 
Featuring the Mary Kay® Hydrating
Regimen

Skin Reset Treatment
Clear Proof® Charcoal Mask +
Hydrating Cream Mask

Your Daily Skincare Routine
TimeWise® Miracle Set® with
TimeWise® 3D Complex

All product imagery was kept true to the original Mary Kay assets to maintain brand consistency and
integrity. I did not alter the photos beyond minor opacity adjustments for background use, allowing them to
integrate subtly into the layout without overpowering the design. For individual product features, I used
Canva’s background remover to isolate each item and present them clearly within the guides. This approach
ensured the visuals remained recognizable and on-brand while supporting a clean, cohesive design system.

Use of Photos:



Daily Skincare Routine Guides

Lip Care Treatment
Satin Lips® Shea Sugar Scrub + Shea
Butter Balm

Eye Care Routine
Soothing Eye Gel + Firming Eye
Cream

Eye Refresh Treatment
Hydrogel Eye Patches + Instant
Puffiness Reducer

Hand Pampering Treatment
Satin Hands® Pampering Set

I used ChatGpt to come up with a better
rendered Mary Kay Tray by scanning
image of the trays that I ordered and
recreating a digital png.

Mary Kay Fact Sheets For Each
product:

Design Conclusion
(Daily Skincare Routine
Guides):

This set of designs came
from wanting to make Mary
Kay skincare feel less
confusing and more like a
guided, enjoyable
experience for real people
at my events. Instead of just
handing out instructions, I
focused on breaking
everything into clear
routines and treatments,
using colour-coded steps
and tray mapping so guests
can follow along easily
without feeling
overwhelmed. I wanted it to
feel approachable,
interactive, and a little bit
fun, while still staying true
to the products and brand.
Throughout the process, I
refined the layouts to
improve clarity, balance,
and flow, making sure each
piece worked both on its
own and as part of a full
system. In the end, these
designs not only support
the event experience but
also reflect how I approach
design—solving real
problems in a thoughtful,
user-focused way.

Using the original Mary Kay product fact sheets as a foundation, I transformed
detailed information into Daily Skincare Routine Guides and Pampering &
Application Guides for use during client experiences. I simplified and
restructured the content into clear, step-by-step visuals that are easy to follow
in real time, focusing on usability, flow, and engagement. This allowed me to
turn product knowledge into a more interactive and approachable experience
for clients.

Use of Mary Kay Fact Sheets:









💡 Best Setup (Simple + Low Stress)
1. Let guests try products at the party (no
pressure to decide immediately)
Focus on the experience first—this is your
strength anyway.
2. At the end, say something like:

You accept e-transfer (preferred)
You’ll place a group order after the party
You’ll cover shipping (nice incentive)

3. Give them 24 hours to decide
This removes pressure and increases sales.

💸 How You Handle Payments
Guests send e-transfer directly to you
You place one combined order
You deliver or arrange pickup later

👉 This keeps:
money clean
profit clear
no middle person stress

What About People Who Want to Order
Later?
Give them 2 options:

Order through you (group order = no
shipping)
Order on your website (they pay
shipping, you still get commission)

🧠 Why This Works Better
No awkward “pay my grandparents”
situation
No confusion with totals
You look organized and professional
Guests feel relaxed (no pressure to
decide instantly)

Only order items that have been paid for (or clearly
committed to).
That way:

Your grandparents aren’t stuck covering anyone
You’re not risking your profit
Everything stays clean and fair

Simple Flow (that won’t overwhelm anyone)
At the party:

Let everyone try products, have fun, no pressure
At the end:

People write down what they want (you track it)
Then:

You say you’ll place a group order through your
grandparents
They can pay your grandparents when the order
arrives

BUT:
Gently encourage people to confirm their order
before you place it

Add this lightly if you feel unsure about people:
“I’ll just order what’s confirmed so nothing gets mixed
up!”
This keeps things:

clear
non-confrontational
financially safe

💸 Protecting Your Profit
Since your grandparents are fronting the money:

You still collect full retail price
You pay them back the exact order total
Your profit = the difference (your
commission/discount)

👉 Just track everything clearly (notes app is enough)

🛍️ Bonus Tip (this helps a LOT)
Have a few cash-and-carry items:

lip gloss
lip care
1–2 small products

This gives:
instant gratification for guests
immediate money coming in
less reliance on the group order

Real Talk
This setup is totally fine for a first event—especially
since:

it’s your grandparents’ circle (more trust)
you’re testing things
you’re keeping risk low

Just don’t leave it too open-ended—a tiny bit of
structure is what keeps it smooth.

How Ordering Works sheet:

I’ll be printing this sheet and cutting it down the middle to create two smaller cards, then placing them on the table before everyone arrives. This
way, guests can casually read through how ordering works at their own pace while settling in, keeping the experience relaxed, organized, and easy
to follow without needing a full explanation upfront.

Note: 



Mary Kay Order Form / Sales
Receipt Pad

🧾 What This Is (in simple terms)
It’s a manual order + tracking sheet that:

records what each guest wants
keeps totals organized
acts as a receipt if needed
helps you track payments and delivery

👉 Think of it as your “final step” tool, not
something used during the whole party.

⏰ When to Use It (this is the key part)
Do NOT bring this out at the start.
It will instantly shift the vibe into “sales
mode.”
✔️ Use it at the very end of the party:
After:

everyone has tried products
you’ve done the routine
people are relaxed and chatting

👉 Then you casually transition into orders.

✨ How to Introduce It Naturally
Say something like:
“If there’s anything you ended up loving, I
can write it down here so I don’t forget when
I place the group order 😊”
That’s it. No pressure, no big moment.

🧠 How You’ll Actually Use It
For each person who wants something:

Write their name
List the products
Add prices + total

You can:
keep the sheet yourself (simplest for
your setup)
OR
tear off a copy for them (optional)

💡 How This Fits With Your Setup
Since:

your grandparents are covering
the upfront order
people are paying them later

👉 This form becomes your master
tracker
So you know:

who ordered what
how much they owe
what to include in the final order

⚠️ What You Can Skip
You don’t need to:

fill out every field (keep it simple)
collect full addresses (unless shipping individually)
overcomplicate it

👉 Name + order + total = enough

💫 Pro Tip (this will help you a lot)
Use one sheet per person OR one sheet for all orders
Honestly for your first party:
👉 one sheet with everyone listed is easiest

🎯 Big Picture
Your printed card = sets expectations quietly
This form = handles the actual order cleanly

Together, they make you look:
organized
prepared
professional

without ever feeling pushy

💡 Best Way to Use It for a Group Order
✅ Option 1 (Recommended for you)
Use one sheet per person

Write their name at the top
List only their products
Add their total

👉 This keeps everything:
super clear
easy for your grandparents
easy when handing items out later

⚠️ Option 2 (Not ideal, but possible)
Use one sheet for everyone

Write names beside each product line
Track totals manually

👉 This gets messy fast:
harder to track who owes what
confusing during delivery



🧠 What Works Best for Your Situation
Since:

your grandparents are handling
payments
items will be given out later

👉 One sheet per person = 100% the
move
It makes distribution super easy:

“This is yours, your total is ___”
no confusion, no mix-ups

✨ How This Fits Into Your Flow
1.Party happens (fun, relaxed)
2.People say what they want
3.You quietly fill out a sheet per

person
4.You place ONE group order
5.Items arrive → match to sheets →

done

💸 Extra Smart Move
At the bottom of each sheet, lightly
note:

Paid / Not Paid
So you can track who has paid your
grandparents

🎯 Real Talk
You could force this into a group
sheet…
…but separating it per person:

makes you look more professional
protects you financially
avoids awkward follow-ups

💡 The Key Shift
Don’t turn it into a group ordering
moment.
👉 Turn it into mini one-on-one chats
while everyone is still hanging out.

✨ How to Transition (this
matters most)
After you finish the routine,
say something simple like:
“I’m just going to come
around one-on-one and see
what everyone liked—no
pressure at all, even if you’re
just curious 😊”
That line:

removes pressure
sets expectation
gives you permission to
move individually

🪄 What You Do Next (step-
by-step)
1. Let the room stay casual

People chatting, snacking,
flipping through catalogs
No big “ordering moment”

2. Sit beside each person (not
across like a sale)
This is huge.
👉 Sit next to them, look at
the catalog together

3. Keep it conversational
Instead of:
❌ “What would you like to
order?”
Say:

“What stood out to you?”
“Was there anything you
really liked trying?”
“Do you want me to write
that down so I don’t
forget?”

4. Use the catalog naturally
Since you’re already planning this:
👉 Have them point to items

You circle or note it
Then transfer it to the order sheet

This feels:
interactive
easy
not salesy

5. Write it quietly
As you fill out the sheet:

don’t announce totals loudly
keep it low-key and personal

You can say softly:
“I’ll just jot this down for you so it’s all
organized.”

💫 Make It Feel Fun (not transactional)
Add tiny moments of personality:

“That one actually looked so good
on you”
“This is a good pick—it’s one of my
favourites”
“You picked a good combo”

👉 You’re validating, not selling

🎯 How to Close Each Person (super
important)
End with something like:
“Perfect, I’ll include this in the group
order and it’ll come to my
grandparents—no rush on anything 😊”
That keeps it:

light
pressure-free
clear

🧠 Why This Works So Well
No spotlight on anyone
No group pressure
Feels like a conversation, not a sale
You build connection (which is your
real goal anyway)

⚠️ One Thing to Avoid
Don’t say:

“Okay everyone, what do you want
to order?”

That’s the only moment that makes it
awkward.

💖 What You’re Actually Creating
This isn’t just ordering—you’re
creating:

a personalized experience
a safe space to explore products
a reason for them to trust you

And that’s what leads to:
👉 repeat bookings
👉 future events
👉 real growth

New Guest Beauty Profile &
Event Feedback Sheet



GUEST INFO 💕

Name: ___________________________

Phone or Email: ___________________________

Preferred way to stay in touch:

☐ Text ☐ Email ☐ Either

FUTURE EVENTS

Would you be interested in attending another event?

☐ Yes ☐ Maybe ☐ Not right now

Would you be open to hosting your own Mary Kay party?

☐ Yes ☐ Maybe ☐ Not right now

✨ Thank you for being here—I loved having you! – Cait            
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This poster demonstrates a refined balance between emotional storytelling and
clear product promotion. Through simplifying the layout, strengthening visual
hierarchy, and carefully placing key elements like the call-to-action and pricing,
the design evolved into a cohesive and campaign-ready piece. The soft colour
palette and minimal typography support a premium, gift-focused aesthetic
while still effectively guiding the viewer toward action, resulting in a design that
is both visually engaging and commercially effective.

Mother’s Day Sale Poster Design Conclusion: 

Notes:
April 17 2026:
After creating my Daily
Skincare Routine and
Pampering Guides, I
focused on designing
additional materials to
support the party and
build my skills. I’ve been
researching and using
design as a way to
communicate what I’m
learning.
This experience has
allowed me to step into an
art director role for Cait
Studio while working as an
Independent Beauty
Consultant. I’m creating
original layouts using
Mary Kay images without
altering them, while
following their guidelines
and clearly presenting
myself as independent.
It’s been a great way to
combine my style with a
traditional Mary Kay party
while developing my
event planning and
leadership skills.

Mother’s Day idea for Poster,
that I’ll post online somehow:

Inspiration:

Background ChatGPT
rendered image:

I refined the poster by
simplifying the layout,
improving hierarchy,
and reducing text to
create a cleaner, more
polished campaign feel.

Notes:

Journey through Mothers Day Poster Design:

Final:





Pajamas & Pampering Night
Glow & Unwind Skincare

Party
Sip, Snack & Self Care

Girls Night In with a Glow
Twist

Skincare, Sips & Soft PJ Night

Main Headline Ideas:

Body copy: Put on your
cutest PJs and come glow

with us. We will sip, snack, try
a skincare routine together,

and play a quick game for
samples.

Details: May 22 at 6:00 PM
41 Terrence St, London ON

Pajamas encouraged
Finger foods, cocktails &

mocktails provided

CTA: Save your spot and come
ready to relax and glow



Notes:
April 28 2026:
Last Saturday I attended
the Pink Power seminar in
Mississauga where I
learned makeup tips,
updates on new
foundation shades, and
more about skincare
products like those
supporting the skin
barrier. I also connected
with other consultants
who shared creative sales
ideas like partnering with
local groups and
distributing brochures.
I noticed I was one of the
youngest there, with many
more experienced
consultants, but it was
still a really positive
experience.
I also successfully hosted
my first Mary Kay Card
Lunch Party with 8 guests,
totaling $762 in sales. I
followed my guides and
agenda, and everyone had
a great time. A few
questions came up, like
animal testing and lipstick
wear, which I’ll continue
looking into.
Now I’m preparing for my
next event, Megan’s PJ
Skincare Party.

Pink Power Notes:

Megan’s Party Moodboard:

I refined my original hand-drawn skincare
illustration into a clean, vector-ready graphic
that visually represents a relaxed PJ skincare
routine, and I used ChatGPT to help guide the
concept, improve the composition, and
generate a polished version while keeping my
original design intact.

Thumbnails and drawing of graphic and
vector ready version:

Thumbnail of the Invite:

First Edit:

Slightly bolden the body text to
improve contrast and make the
content easier to read.
Increase the line spacing to create
a more open, breathable layout
that feels more premium.
Thin out the border stroke to
reduce visual heaviness and keep
the focus on the content.
Adjust the date placement on the
first page to align more clearly with
the title, improving balance and
overall composition.

Changes to make:

Changed Version:

Conclusion:
This design combines
a soft, cohesive color
palette with a
custom illustration
to create a warm and
inviting PJ skincare
experience. The
composition is
thoughtfully
structured, using
balanced layout and
clear hierarchy to
guide the viewer
through the event
details. Playful
visuals are paired
with clean
typography, resulting
in a design that feels
both personal and
professionally
refined.





Final Facebook Group Cover Design: 

Final Facebook Group Cover Thumbnail: 

Facebook Group:

I created a Facebook group for Megan’s Skincare, Sips &
Soft PJ Night to organize guests, share event details, and
build excitement leading up to the event. The group serves
as a central space for communication, including
introductions, RSVPs, and product browsing, while keeping
the tone relaxed and welcoming. For the Facebook cover, I
began with a hand-drawn layout to plan composition and
hierarchy, then refined it digitally using a soft pink striped
background, custom illustration, and subtle supporting
graphics.
This design combines illustration and layout to create a
cohesive, inviting visual identity that feels both polished
and personal.

Notes:
From my brief notes at the Pink Power
seminar, I learned about the importance of
presentation and confidence when
showcasing products, along with key
updates to Mary Kay’s offerings such as new
foundation shades and a stronger focus on
skin barrier and vitamin C products. There
was an emphasis on how skincare solutions
are designed to support healthy skin over
time, including improving texture,
brightness, and overall appearance. I also
gained insight into practical selling
strategies, like using catalog walkthroughs,
understanding color matching, and creating
comfortable, well-lit environments for
clients. Overall, the experience highlighted
how product knowledge, environment, and
personal connection all work together to
create a successful and engaging customer
experience.

Wrist Method I learned: 

If the veins look blue or purple, the
undertone is cool
If the veins look green, the undertone is
warm
If it’s hard to tell or looks like a mix of
both, the undertone is neutral

Cool undertones: Pink, berry, and blue-
based shades like rose, plum, and cool reds
complement the skin best.
Warm undertones: Peach, coral, and
golden-based shades like bronze,
terracotta, and warm reds enhance the skin
best.

Pink Power Seminar:





Bingo Sheet for Party:

I started this bingo sheet by
sketching out a simple layout
to make sure the structure felt
clear and fun, using a
consistent striped background
to tie into the soft, cozy PJ
night theme. From there, I
focused on the experience
first, writing each square to
reflect real, relatable moments
that would naturally happen
during the skincare routine so
everyone could feel included
and laugh together. I kept the
colour palette within soft
pinks and neutrals to align
with Mary Kay’s branding while
still feeling like my own Cait
Studio style, and used white
text and clean borders to keep
everything readable. The free
space was designed as a
playful focal point to keep the
energy light, and I added the
“Yell Mary Kay” line at the
bottom to bring in a fun,
interactive element. Overall,
the process was about
balancing structure, branding,
and personality to create
something that feels both
intentional and genuinely
enjoyable for the group.

Notes: Notes:

How this would work:

This bingo sheet works as a light, interactive layer
throughout the party rather than something that stops the
flow. As everyone settles in with food and starts the
skincare routine, you’d hand out the sheets and quickly
explain that they should mark off squares whenever they
notice moments happening in real time like someone
complimenting a product, laughing, or reacting to how
something feels. It keeps everyone engaged without
pressure, especially for people who might be quieter,
because they can participate just by observing. As the
routine continues, the energy builds naturally with people
realizing they’re close to a line, and when someone gets one,
they yell “Mary Kay!” to keep it on theme and fun. You can
pause briefly to celebrate, give a small prize like a sample,
and then keep going for another round if you want. It turns
the party into more of a shared experience instead of just a
demo, making people more relaxed, social, and open to the
products.

Inspiration:

I adjusted the bingo card by changing the borders of
each square to pink, which helped the text stand out
more clearly while also tying everything back to my
overall party colour palette. It made the layout feel
more cohesive and visually on-brand with the soft,
feminine Mary Kay theme I was going for. I also used
ChatGPT throughout the process to help generate and
refine the bingo phrases, making sure they felt natural,
relatable, and fun for the group, while still aligning with
the skincare experience I was creating.





Notes:
 May 6 2026:
As I continue learning more about
makeup application and how
different shades complement
different people, I wanted to
create a visual guide that helped
explain undertones in a simple
and approachable way. As both a
designer and Independent
Beauty Consultant, I learn best
visually, so creating this sheet
helped me better understand
how cool, warm, and neutral
undertones connect to makeup
shade pairings. I designed the
guide to be something I could
reference during consultations
and conversations with clients
while also making the information
easier for others to understand
quickly. After completing the first
draft, I realized the layout flow
could be improved to guide the
viewer more naturally through
the information. I reorganized the
design so the undertones
followed a left-to-right
progression from cool to neutral
to warm, matching the gradient
bar and colour swatches
underneath. This created a
clearer visual hierarchy and made
the overall guide feel more
cohesive, balanced, and intuitive
to follow.

Notes: First Draft:

Final Draft:

Inspiration:

Changes:

Improved the
layout flow from
cool → neutral →
warm undertones.
Added visual
colour
connections
through swatches
and gradients.
Refined spacing
and hierarchy for
better readability.

Design Conclusion:

This redesign helped create a clearer visual flow while making
undertone matching easier to understand quickly in both a
beauty consultation and design setting.





Inspiration:First Draft:

Use Of ChatGPT:
I used ChatGPT to help research foundation
matching techniques, organize information into
simplified steps, refine written content, and
generate visual reference examples to support the
overall layout and educational flow of the guide.

Final Draft:

Changes:
After reviewing the final design, the main
adjustment I wanted to make was increasing
the contrast between the skin depth titles and
swatches, particularly between the Fair/Light
and Light/Medium shades. Since the tones are
naturally very similar, improving the contrast
would help make the categories easier to
distinguish visually while maintaining the soft
and cohesive aesthetic of the guide.

Notes:

Notes:
 May 7 2026:
For this Foundation Matching Guide, I
combined beauty research, consultation
techniques, and visual communication
design to create an educational reference
sheet focused on helping users better
understand how to choose, match, and
apply foundation. As I continued learning
more about undertones, skin types,
coverage levels, and shade matching, I
wanted to organize the information into a
layout that felt visually understandable
and easy to reference during a
consultation setting. I structured the guide
into clear sections covering skin type
identification, skin depth, undertones,
coverage preferences, shade testing, and
foundation application. I also incorporated
visual swatches, icons, photography, and
step-by-step imagery to make the
information feel more approachable,
visually engaging, and easier to
understand while still reflecting my soft
Cait Studio design style.





Inspiration:

Notes:

Final Draft:Notes:
 May 8 2026:
The Everyday to Premium Glam
Guide Sheet was designed to
help simplify and visually explain
different levels of eye makeup
application ranging from natural
everyday looks to full premium
glam styles. Through research,
colour theory, makeup
application techniques, and
visual organization, I created a
step-by-step educational guide
that demonstrates how makeup
intensity, blending, shimmer
placement, eyeliner, and lashes
gradually build between each
glam level. The guide also
includes preparation and
finishing steps to help users
better understand the full
makeup process before and after
application. By combining
consistent photography,
organized layouts, colour
palettes, and instructional
design, I aimed to create a
beauty guide that feels
approachable, visually engaging,
and easy to follow for beginners
and makeup enthusiasts alike.

Design Conclusion:
This guide successfully combines beauty
education with visual design by creating
a clean, approachable layout that helps
users understand the progression from
natural to premium glam makeup
application through organized steps,
colour palettes, and consistent imagery.

Use Of ChatGPT:

ChatGPT was used to help organize the
structure, wording, step breakdowns,
colour palette ideas, and overall
educational flow of the guide sheet while
supporting the development of clear and
beginner-friendly makeup application
content.

Sources:
https://www.sephora.com/beauty/makeup-tutorials
https://www.ulta.com/discover/tutorials
https://www.lorealparisusa.com/beauty-magazine/makeup
https://color.adobe.com/ https://www.youtube.com/

Beginner eye makeup tutorials
Makeup colour theory research
Eyeshadow blending references
Natural to glam makeup research
Skin prep and finishing research
Beauty tutorial guides
Cosmetic branding references
Makeup artistry demonstrations





Notes: Inspiration:Notes:
 May 11 2026:
Today, I designed the Meet Your
Brushes guide sheet to help educate
users on different makeup brushes,
beauty tools, and how each one is
properly used during makeup
application. I researched and
organized each brush by its purpose,
placement, and application
technique while simplifying the
information into a clean and
beginner-friendly format that is easy
to understand visually. I also
focused heavily on keeping the page
consistent with the other beauty
education sheets I previously
designed, including the skincare and
glam makeup guides. Through the
use of matching soft pink tones,
typography styles, organized
layouts, consistent imagery, and
educational formatting, I worked to
create a cohesive collection of
beauty guides that feel connected
as part of the same visual series. The
overall goal was to balance beauty
education with approachable design
while continuing to build a polished
and visually engaging instructional
guide system.

Mary Kay Brushes in online store:

Use Of ChatGPT:

Use Of ChatGPT:
ChatGPT was used to help organize the brush information, structure the educational
content, refine wording, and support the overall layout and instructional flow of the
guide sheet. Canva’s BG Remover tool was also used to isolate the brushes and create a
cleaner, more consistent visual presentation throughout the page.

ChatGPT Generation:

Final Draft:





Notes:

Inspiration:
Notes:
 May 11 2026:
The Perfect Lip guide successfully
combines beauty education, product
knowledge, and visual design into a
clean and approachable educational
layout. Throughout the design process, I
organized lip preparation, application
techniques, lip liner placement,
undertones, fuller lip effects, and
product recommendations into clear
visual sections that are easy to follow.
By using consistent typography, soft
pink colour palettes, structured layouts,
and instructional imagery, I continued
building a cohesive beauty education
series across my other guide sheets.
The guide also reflects a stronger
understanding of Mary Kay lip products,
including different finishes, formulas,
and product benefits. Through step-by-
step visuals, undertone education, and
product explanations, the design
communicates both beauty techniques
and product functionality in a beginner-
friendly and visually engaging way.

Use Of ChatGPT:

ChatGPT was used to help organize the lip
guide structure, refine educational wording,
summarize product information, create step-
by-step application content, and support the
overall instructional layout and flow of the
page.

Final Draft:

Consistency:
Consistent
colour palette
Matching
layouts and
typography
Cohesive
beauty imagery
Beginner-
friendly
structure





My Icons: ChatGPT Icons:

Hydration Fine Lines
& Wrinkles

Brightening Texture &
Smoothing

Sensitive
Skin

Redness SPF
Reminder

Notes:

Notes:
 May 12 2026:
Today I worked on designing a set of Mary
Kay Clinical Solutions® Guide Sheets to
better understand each product and
communicate that information clearly
through design. When I first began
researching the Clinical Solutions line, I
honestly had very little understanding of
how the boosters worked, how they should
be layered into a skincare routine, or which
skin concerns they were actually intended
to target. I used the original Mary Kay fact
sheets as educational references while
simplifying the information into a cleaner,
more approachable guide that someone
unfamiliar with skincare could easily follow. I
organized each product into consistent
sections including benefits, best-for
concerns, application instructions, pairing
notes, AM/PM usage and results timelines to
make the sheets feel educational rather
than overwhelming. I also designed custom
clinical-style icons and comparison charts
to help visually explain hydration, texture,
brightening, redness, wrinkles and barrier
repair in a fast and easy-to-understand way.
Through this process, I was not only
teaching myself how the products function,
but also building tools that could help
future clients feel more confident and
informed about what products may work
best for their own skin concerns.

Fact Sheets:

Mary Kay Website:

Use Of ChatGPT:
I used ChatGPT to help simplify and
organize information from the
original Mary Kay Clinical Solutions®
fact sheets into clear educational
guide sheets. It helped me break
down skincare terminology, structure
product benefits and application
instructions, organize AM/PM routine
charts, and generate ideas for icons
and layout consistency while I
designed the final sheets myself.





Inspiration:

Mary Kay Blush & Highlight contour Website:

Fact Sheets:

Use Of ChatGPT:

I used ChatGPT to help
research makeup application
techniques, organize
educational information and
simplify beauty concepts into
beginner-friendly content. It
also helped generate layout
ideas, placement descriptions
and visual guide concepts that
I adapted into my custom-
designed Mary Kay®
educational sheets.

Notes:
 May 13 2026:
For the Blush, Contour & Highlight Application Guide, I
focused on creating an educational and visually
organized layout that clearly explains where and how to
apply each product based on different face shapes and
makeup techniques. I researched blush placement,
contour shaping and highlight application to better
understand the purpose of each product before
simplifying the information into easy-to-follow visuals,
diagrams and descriptions using Mary Kay®
Chromafusion® products. I created custom placement
graphics to show how application changes depending on
face shape, while also including brush
recommendations, shade examples and general product
benefits to make the guide more informative and
beginner-friendly. Throughout the process, I continued
refining the consistency of all of my guides by changing
highlighted text from black to pink, allowing important
headlines, product names and key information to stand
out more clearly while helping the layouts feel softer,
more cohesive and more aligned with the overall Mary
Kay-inspired colour palette and branding style.





First draft:

Final Draft:

Use of ChatGPT:

I used ChatGPT as a research
and brainstorming tool to help
understand the recommended
order of skincare and makeup
application, identify optional
daytime and nighttime steps,
and explore ideas for guide
titles, descriptions, and
supporting content. I also used
it to generate simplified icon
concepts before adapting the
visuals to better reflect the
actual products for clearer
education and recognition.

Notes:
 May 15 2026:
This design was created to
simplify the order of skincare and
makeup application into an easy to
follow visual guide. I organized
products into sections that move
from skin preparation, to base
makeup, to defining features, and
finally to finishing and optional
nighttime steps. Throughout the
process, I researched what
products should be applied first
and why, so the guide could
educate users while remaining
approachable. Initially, I
considered using simple icons
generated through ChatGPT to
represent each step, however I
decided that adding colour and
using visuals of the actual
products would make the guide
clearer and help users identify
exactly what product comes next
in the routine. I wanted the sheet
to be educational while reducing
confusion for beginners. To finish
the layout, I added a banner at the
bottom with a supportive message
to help balance the page visually
and reinforce the idea that
skincare and makeup routines are
built gradually over time. The final
result focuses on education,
clarity, and creating confidence in
building a personalized beauty
routine.

Notes:

Inspiration:



Build your routine one step at a time.



May 15 2026

Edited the titles of
the sets to be pink
and consistent
with the other
guides.

Wanted to fill the blank spot in the page to convey
that there is an extra spare spot for anything extra
to add on the tray and also convey that I
encourage people to personalize their routines.

Edits to the
Pampering &
Application
Guides for
consistency:

Changes to Makeup
Application Guides:

I changed the highlighted
text from black to pink
throughout the guides to
create stronger visual
hierarchy and make
important information
easier to identify at a
glance. The pink draws
attention to key headings,
steps, and product names
while also matching Mary
Kay’s recognizable brand
colours, creating a more
cohesive and polished
design. This adjustment
helped improve readability
and made the educational
content feel more engaging
and consistent across all
guide sheets.

This guide was created to answer the question: what
are the differences between Mary Kay® mascaras,
and which one best matches specific lash goals?
Each mascara was simplified by highlighting its
purpose, benefits, and ideal finish, making it easier
to choose based on length, volume, definition,
waterproof wear, or everyday use. The design was
successful because colour coding, product visuals,
and highlighted text create clear organization and
allow information to be understood quickly while
remaining engaging and educational.

Final Draft:
The Mascara Guide
maintains consistency
with the Daily Skincare
Routine Guides
through colour-coded
visuals, heart icons,
product imagery, and
simple educational
layouts. Both guides
focus on explaining
product benefits,
proper use, and
helping users choose
products that fit their
personal goals.

Consistency to Daily Skincare Routine
Guides:

Mascara Guide:



Notes:

Fact Sheets:
Inspiration:







Notes:
 May 21 2026:
I designed a series of 15% off
discount coupon cards to
encourage repeat orders while
creating a more personal and
rewarding experience for guests
after attending a Mary Kay party.
Before designing, I researched
existing loyalty cards, hostess
rewards, and coupon layouts to
understand what felt exciting,
collectible, and easy to use. I
explored softer colours, rounded
shapes, and product imagery to
match Mary Kay branding while
keeping the cards approachable
and aligned with my own design
style. I sketched layout ideas by
hand first, considering hierarchy,
spacing, expiry dates, and where
important information like contact
details and discount value should
sit. I decided on a 14-day
validation periodas a balance
between creating urgency and
giving customers enough time to
think about products they
enjoyed. The final coupons feature
different Mary Kay products to
add variety and visual interest
while reinforcing a sense of
appreciation, loyalty, and
continued support for my small
business.

Thank you for spending time pampering,
playing games, and hanging out with us today. I
appreciate your support and hope you found
something you love. 💕
Enjoy 15% OFF your next Mary Kay order
Valid for one order placed through me

Independent Beauty Consultant:
Cait Studio / Caitlyn
Phone: 519-630-0994
Website: www.marykay.ca/caitstudio

A Little Thank You From Me Inspiration:

Notes:Final:




























	Events & Training
	Extra Opportunities
	Personal Notes
	Core Business Activities
	Mindset & Strategy
	Goals & Action Plan
	Tools & Supplies
	Notes:
	📱 2. Two Types of Posts (THIS IS KEY)
	💬 Informational Posts (SAFE + BEST)
	💰 Commercial Posts (SALES)

	💖 BIG PICTURE (What This All Means)
	🧠 1. The MOST IMPORTANT RULE
	🚫 3. Things You CANNOT SAY (VERY IMPORTANT)
	🧍‍♀️ 4. How You SHOULD Show Up Online
	🏷️ 5. Naming Your Account
	⚠️ 6. Content Rules (Keep It Safe)
	📍 7. Where to Post What
	PERSONAL PAGE:
	BUSINESS PAGE:
	PRIVATE:

	🎯 8. What You SHOULD Focus On (This is GOLD)
	💡 9. Simple Content Formula (Use This Daily)
	💛 10. The Energy You Want
	🌱 Final Simplified Rule
	I read the preface and first chapter, and what stood out to me about Mary Kay was her responsibility at a young age. At just seven, she cared for her father while her mother worked long hours. Despite that, they stayed close—her mom would guide her step by step over the phone and always remind her, “you can do it.” Mary Kay carried that message into her business, encouraging all Independent Beauty Consultants to believe in themselves regardless of experience or confidence. I found that really motivating. I also admired how her children’s faith in her after her husband’s passing helped her continue building her business, along with the support of great men and her passion for uplifting other women.
	No since, hydrates for 12 hours “simply set it and forget it”, skin looks renewed and refreshed, enjoy a surge of hydration, no rules (mask whenever you want)
	April 9 2026:

	Notes:
	Notes:
	I watched a video by Michelle Fox Beauty, a Mary Kay Sales Director, where she explained how to run a classic Mary Kay party using the flipbook. Based on her process, I feel I can develop my own personalized pitch.
	I watched a video by Dee Harker, a former Mary Kay consultant, to learn more about recommended products and different perspectives on the brand. This helped me better understand how to navigate the beginning of my business, and I purchased a few products based on her recommendations.
	I watched a video by Michelle Fox Beauty about why she chose to leave Mary Kay and her overall experience. She shared that her decision was based on pursuing a different path rather than having a negative experience. She also emphasized that she purchased inventory without having a clear strategy in place, which impacted her business.
	I watched a video by Dee Harker reviewing some of the worst Mary Kay products, which helped me understand that not everyone has the same experience with every product. This allowed me to be more mindful about what I choose to purchase and avoid spending money on products that may not be worth it. I then created a list of products I would like to order while staying within my budget.
	1. 🧠 Core Strategy (Your Positioning)
	Your Differentiator:

	2. 🔍 Key Learnings from Your Research
	From Videos (Michelle Fox + Dee Harker):
	From Your Notes PDF:

	3. 🏡 Your First Events (Tiered Plan)
	✅ Event 1: Grandma’s Party (TEST RUN)
	✅ Event 2: Stepmom’s Party (DESIGNED EXPERIENCE)
	🔥 Core Concept:

	4. 🎨 Event Experience Design (Your Signature)
	Your Event Types:
	1. Card Night (Grandma)
	2. Paint + Pamper (Stepmom)

	Your Event Feel:
	Your Unique Additions:

	5. 🧾 Your Materials System
	Must-Have:
	Design Opportunity (IMPORTANT):

	6. 🗣 Party Flow (Simple Version)
	1. Welcome
	2. Light Demo
	3. Experience Time
	4. Soft Close
	5. Follow-Up

	7. 💰 Smart Product Strategy
	8. 🌍 Expansion Plan (Bigger Vision)
	Phase 2:
	Phase 3:
	Phase 4:

	9. 🎓 Portfolio Case Study (BIG OPPORTUNITY)
	Case Study Title Idea:

	10. ⚠️ Grounding Reality Check (Important)
	11. ✅ Your Immediate Next Steps
	This Week:
	Before Event:
	After:


	💰 1. Can You Charge for Events Like This?
	Yes—but how you charge matters.
	✅ OPTION 1: Experience Fee (Best for bigger events)

	💰 1. Can You Charge for Events Like This?
	Yes—but how you charge matters.
	✅ OPTION 1: Experience Fee (Best for bigger events)
	✅ OPTION 2: Free Event + Product Sales (Classic Mary Kay)
	✅ OPTION 3: Hybrid Model (THIS FITS YOU BEST)
	People pay a SMALL fee + optional extras


	🏡 2. Grandma’s Event (Keep It Simple + Fair)
	Best Structure:
	🎲 Your Game Idea (Refined)
	Prizes:
	Important:

	🎨 3. Stepmom’s Paint + Pamper Event (This is your GOLD idea)
	Structure:
	Why this works:

	🧾 4. Your Profit Breakdown (Simple Way to Think)
	COSTS:
	PRICE:
	Example:

	🎯 5. Your Pampering Structure (You’re on the right track)
	Base Experience:
	Optional Upgrade:

	⚠️ 6. One Thing to Be Careful About
	🧠 7. About the Poster You Showed
	✨ 8. Your Best Setup (Honestly)
	Grandma:
	Stepmom:
	Future (Legion / Café):

	✨ 8. Your Best Setup (Honestly)
	Grandma:
	Stepmom:
	Future (Legion / Café):

	❤️ Final Thought
	🏡 Grandma’s Event – Mary Kay Card Lunch Party (with Tickets)
	✨ Option 1 (Warm + Clear)
	✨ Option 2 (Playful + Light)
	✨ Option 3 (Short + Clean)

	🎨 Stepmom’s Event – Paint + Pamper Night (with Tickets)
	✨ Option 1 (Best Fit for You)
	✨ Option 2 (More Elevated)
	✨ Option 3 (Short + Punchy)

	💡 Pro Tip (Important for You)
	🏡 POSTER 1 — Grandma’s Event
	Mary Kay Card Lunch Party
	🎯 Layout Hierarchy (Top → Bottom)
	1. HEADLINE (BIG + CENTER)
	2. SUBTEXT (Smaller, friendly tone)
	3. EXPERIENCE LINE (Highlight what makes it special)
	4. EVENT DETAILS (Clean block)
	5. TICKET INFO (Important but not aggressive)
	6. CTA (Soft + inviting)
	7. FOOTER (Branding)

	🎨 Design Direction

	🎨 POSTER 2 — Stepmom’s Event
	Paint + Pamper Night (Your Signature Event)
	🎯 Layout Hierarchy (Top → Bottom)
	1. HEADLINE (Bold + aesthetic)
	2. SUBTEXT (Sets the vibe)
	3. SIGNATURE LINE (This is YOUR concept)
	4. EXPERIENCE DETAILS
	5. EVENT DETAILS
	6. TICKET SECTION (Clear value)
	7. CTA (Stronger here)
	8. FOOTER (Branding)

	🎨 Design Direction (IMPORTANT)

	🧠 DESIGN STRATEGY (Why this works)
	🔥 Optional Add-On (Would Make This Even Stronger)
	❤️ Final Thought
	🎨 Visual Balance

	🎨 Visual Design Direction (Important)
	Grandma Poster:
	Paint Night Poster:
	1. Use 3 font sizes ONLY:
	2. Create a visual flow:
	3. Don’t over-decorate
	April 10 2026:
	This project focused on designing an inviting, experience-driven poster for a Mary Kay Card Lunch Party that feels relaxed and social rather than sales-focused. Guided by the concept “For the Queens Only: An Afternoon Experience,” the design combines Mary Kay-inspired pink tones, floral elements, real product imagery, and playful icons to balance warmth with clarity. The layout uses a strong visual hierarchy, with an engaging cover and a clean, informative back for event details. Refinements to spacing, contrast, and branding language ensured readability and alignment with Mary Kay guidelines. The final piece communicates a welcoming, low-pressure event while also serving as a strong portfolio example of thoughtful, user-focused design.
	Increased Line spacing for title.
	April 15 2026:
	This project focused on designing an inviting, experience-driven poster for a Mary Kay Card Lunch Party that feels relaxed and social rather than sales-focused. Guided by the concept “For the Queens Only: An Afternoon Experience,” the design combines Mary Kay-inspired pink tones, floral elements, real product imagery, and playful icons to balance warmth with clarity. The layout uses a strong visual hierarchy, with an engaging cover and a clean, informative back for event details. Refinements to spacing, contrast, and branding language ensured readability and alignment with Mary Kay guidelines. The final piece communicates a welcoming, low-pressure event while also serving as a strong portfolio example of thoughtful, user-focused design.
	I used ChatGPT to come up with questions associated with my goals of contact with clients, their feed back of products and my services and whether they would do another meeting with me. To be filled out at the end of the meeting.
	Added Mother’s Day Sale with exclusive Lilac hand pampering set, wondering if I should make a design to advertise the product to my clients.
	I used ChatGpt to come up with a better rendered Mary Kay Tray by scanning image of the trays that I ordered and recreating a digital png.
	This series of Pampering & Application Guides was designed to turn traditional skincare instructions into a clear, engaging, and experience-driven system for Mary Kay events. By organizing the content into distinct routines—from daily care to targeted treatments—the designs guide users through each step with ease. A consistent visual system of colour-coded hearts, directional flow, and tray mapping simplifies application while keeping the experience intuitive and interactive. Overall, the designs successfully balance clarity, branding, and user experience, transforming skincare routines into a guided, hands-on experience.
	All product imagery was kept true to the original Mary Kay assets to maintain brand consistency and integrity. I did not alter the photos beyond minor opacity adjustments for background use, allowing them to integrate subtly into the layout without overpowering the design. For individual product features, I used Canva’s background remover to isolate each item and present them clearly within the guides. This approach ensured the visuals remained recognizable and on-brand while supporting a clean, cohesive design system.
	This set of designs came from wanting to make Mary Kay skincare feel less confusing and more like a guided, enjoyable experience for real people at my events. Instead of just handing out instructions, I focused on breaking everything into clear routines and treatments, using colour-coded steps and tray mapping so guests can follow along easily without feeling overwhelmed. I wanted it to feel approachable, interactive, and a little bit fun, while still staying true to the products and brand. Throughout the process, I refined the layouts to improve clarity, balance, and flow, making sure each piece worked both on its own and as part of a full system. In the end, these designs not only support the event experience but also reflect how I approach design—solving real problems in a thoughtful, user-focused way.

	I used ChatGpt to come up with a better rendered Mary Kay Tray by scanning image of the trays that I ordered and recreating a digital png.
	Using the original Mary Kay product fact sheets as a foundation, I transformed detailed information into Daily Skincare Routine Guides and Pampering & Application Guides for use during client experiences. I simplified and restructured the content into clear, step-by-step visuals that are easy to follow in real time, focusing on usability, flow, and engagement. This allowed me to turn product knowledge into a more interactive and approachable experience for clients.

	💡 Best Setup (Simple + Low Stress)
	💸 How You Handle Payments
	What About People Who Want to Order Later?
	🧠 Why This Works Better
	Simple Flow (that won’t overwhelm anyone)
	💸 Protecting Your Profit
	🛍️ Bonus Tip (this helps a LOT)
	Real Talk
	I’ll be printing this sheet and cutting it down the middle to create two smaller cards, then placing them on the table before everyone arrives. This way, guests can casually read through how ordering works at their own pace while settling in, keeping the experience relaxed, organized, and easy to follow without needing a full explanation upfront.

	🧾 What This Is (in simple terms)
	⏰ When to Use It (this is the key part)
	✔️ Use it at the very end of the party:

	✨ How to Introduce It Naturally
	🧠 How You’ll Actually Use It
	💡 How This Fits With Your Setup
	⚠️ What You Can Skip
	💫 Pro Tip (this will help you a lot)
	🎯 Big Picture
	💡 Best Way to Use It for a Group Order
	✅ Option 1 (Recommended for you)
	⚠️ Option 2 (Not ideal, but possible)

	🧠 What Works Best for Your Situation
	✨ How This Fits Into Your Flow
	💸 Extra Smart Move
	🎯 Real Talk
	💡 The Key Shift
	✨ How to Transition (this matters most)
	🪄 What You Do Next (step-by-step)
	1. Let the room stay casual
	2. Sit beside each person (not across like a sale)
	3. Keep it conversational
	4. Use the catalog naturally
	5. Write it quietly

	💫 Make It Feel Fun (not transactional)
	🎯 How to Close Each Person (super important)
	🧠 Why This Works So Well
	⚠️ One Thing to Avoid
	💖 What You’re Actually Creating

	GUEST INFO 💕 Name: ___________________________ Phone or Email: ___________________________ Preferred way to stay in touch: ☐ Text ☐ Email ☐ Either
	FUTURE EVENTS Would you be interested in attending another event? ☐ Yes ☐ Maybe ☐ Not right now Would you be open to hosting your own Mary Kay party? ☐ Yes ☐ Maybe ☐ Not right now
	✨ Thank you for being here—I loved having you! – Cait
	GUEST INFO 💕 Name: ___________________________ Phone or Email: ___________________________ Preferred way to stay in touch: ☐ Text ☐ Email ☐ Either
	FUTURE EVENTS Would you be interested in attending another event? ☐ Yes ☐ Maybe ☐ Not right now Would you be open to hosting your own Mary Kay party? ☐ Yes ☐ Maybe ☐ Not right now
	✨ Thank you for being here—I loved having you! – Cait
	GUEST INFO 💕 Name: ___________________________ Phone or Email: ___________________________ Preferred way to stay in touch: ☐ Text ☐ Email ☐ Either
	FUTURE EVENTS Would you be interested in attending another event? ☐ Yes ☐ Maybe ☐ Not right now Would you be open to hosting your own Mary Kay party? ☐ Yes ☐ Maybe ☐ Not right now
	✨ Thank you for being here—I loved having you! – Cait
	GUEST INFO 💕 Name: ___________________________ Phone or Email: ___________________________ Preferred way to stay in touch: ☐ Text ☐ Email ☐ Either
	FUTURE EVENTS Would you be interested in attending another event? ☐ Yes ☐ Maybe ☐ Not right now Would you be open to hosting your own Mary Kay party? ☐ Yes ☐ Maybe ☐ Not right now
	✨ Thank you for being here—I loved having you! – Cait
	April 17 2026:
	I refined the poster by simplifying the layout, improving hierarchy, and reducing text to create a cleaner, more polished campaign feel.
	This poster demonstrates a refined balance between emotional storytelling and clear product promotion. Through simplifying the layout, strengthening visual hierarchy, and carefully placing key elements like the call-to-action and pricing, the design evolved into a cohesive and campaign-ready piece. The soft colour palette and minimal typography support a premium, gift-focused aesthetic while still effectively guiding the viewer toward action, resulting in a design that is both visually engaging and commercially effective.

	Main Headline Ideas:
	April 28 2026:
	This design combines a soft, cohesive color palette with a custom illustration to create a warm and inviting PJ skincare experience. The composition is thoughtfully structured, using balanced layout and clear hierarchy to guide the viewer through the event details. Playful visuals are paired with clean typography, resulting in a design that feels both personal and professionally refined.
	I refined my original hand-drawn skincare illustration into a clean, vector-ready graphic that visually represents a relaxed PJ skincare routine, and I used ChatGPT to help guide the concept, improve the composition, and generate a polished version while keeping my original design intact.
	From my brief notes at the Pink Power seminar, I learned about the importance of presentation and confidence when showcasing products, along with key updates to Mary Kay’s offerings such as new foundation shades and a stronger focus on skin barrier and vitamin C products. There was an emphasis on how skincare solutions are designed to support healthy skin over time, including improving texture, brightness, and overall appearance. I also gained insight into practical selling strategies, like using catalog walkthroughs, understanding color matching, and creating comfortable, well-lit environments for clients. Overall, the experience highlighted how product knowledge, environment, and personal connection all work together to create a successful and engaging customer experience.
	I adjusted the bingo card by changing the borders of each square to pink, which helped the text stand out more clearly while also tying everything back to my overall party colour palette. It made the layout feel more cohesive and visually on-brand with the soft, feminine Mary Kay theme I was going for. I also used ChatGPT throughout the process to help generate and refine the bingo phrases, making sure they felt natural, relatable, and fun for the group, while still aligning with the skincare experience I was creating.
	May 6 2026:
	May 7 2026:
	May 8 2026:
	May 11 2026:
	May 11 2026:
	May 12 2026:
	May 13 2026:
	May 15 2026:

	Build your routine one step at a time.
	May 15 2026
	Edits to the Pampering & Application Guides for consistency:
	Changes to Makeup Application Guides:
	Consistency to Daily Skincare Routine Guides:
	Final Draft:
	Mascara Guide:
	Inspiration:
	Fact Sheets:
	Notes:
	May 21 2026:


