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Jan.5 2026 10-2/4 hours: Notes: Writing rough lists and notes to outline the components included in the employee guides. | began organizing
Organizing existing menu guides and directions for my thoughts and compiling questions to ask May when available, ensuring that everything is clarified and
recipes and ingredient recipes on Canva. Bringing resolved by the end of the process. One of the main challenges is that information is often shared in pieces,
requiring me to ask follow-up questions and document everything independently. As someone who wears

multiple menus, papers together into guides for the s OOV -
hearing aids, my priority is to ensure that | accurately hear, understand, and record all details correctly.

employees of May's Cafe to follow in the kitchen.
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Pictures of cafe:

Jan. 6 2026 10-2/4 hours:

Continuing the guides for employees to follow, working
with May (owner) to get information. | came in the
morning before 10 am open time and took photos of
the menu boards and tea selection. Started to design by
organization and categorization of titles and different
guides, recipes to be filled out in sections (hot drinks,
teas, cold drinks, grab and go recipe guide, ingredient
recipe guide, breakfast sandwich recipe guide, index.
Worked on getting any previous recipes listed
directions edited by using chatgpt to reword and
highlight words for consistency and easy for employees
to follow.
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Jan. 72026 10-2/4 hours:

Continuing the guides, started out by confirming
recipes on the ingredient recipe guides, organizing
sections (cookies, adding scones, breads, glazes,
frostings, syrups, garnishes & decorative elements,
editing compotes and fillings, desert bases &
foundations). May had me translate some recipes
ingredients lists into full directions to follow using
Chatgpt to write them out in a consistent manner. | took
photos of the recipes and asked Chatgpt to translate.
There are constant revisions of things to be added and |
am trying to keep things simple by having the index in
the front and writing things down in my book as they
come. Trying to get the recipes one by one with other
questions consistently along the way has made it clear
that | need to just move one step at a time while always
using my time wisely. Met the owner of The Old Post, his
name is Michael.

Ingredient Recipe Guide notes:
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May’s written recipes:

I’ve been using ChatGPT to translate May’s recipes into consistent, easy-to-follow ingredient directions. It helps
standardize wording, clarify steps, and remove ambiguity, ensuring measurements, sequencing, and terminology are
clear. This creates reliable, repeatable recipes that staff can follow confidently and efficiently across menus, updates,
and daily prep workflows with consistency.
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Recipe Guide for Cafe

Savoury Bases & Toppings:
In-house Chicken

L Frepare Chicken: Select chicken breasts and thighs enly. Trim s nesded and place into
minng bowi

2 Senso m“khmmﬂmlkdhtwﬁ &Jﬂ‘nllﬁﬂﬂmm {Esnct
FROEY AFOUTE 13 b Standandrng |

3. e Ok bkl o 10t boml and toss uniil the chicken i eveniy ceated

4 Baki: Prahid thi oven 1o 3S00F (I75°C) Tranaler chatkin 10 & hakeg Py and took for 30-

45 mrasiities, o it Tully ceoked nd irtemal lemperatuns i rebehed
% Finish & Hold: Remave from aven and allow chicken 1o rest briefly before slong o
portionng for bervios

Fineapple Slaw

1 Prepare Vagetable:
+ Thinty ica green cabbage and place i a g ming bowl
» Shiedemmets and s 10 th bow

o Thiy shce nsserted poppers and a0 15 the misture
2 Poapure Fapple Thily s pinsapela ncd 4810 4 bowl
g the featire 1 bt

4. Mic Tous allingredients togesher uetl eventy combined
5. Saasonr Season with saht and papper. adrating fo taste
& Finish & Hokd: Cover and refrigerate unal ready for senvice

Honey Dill Mayo
1
Garlic Mayo

Hummus

Caramelized Onions
1

Reasted Vegetables
: ol eati nt
Jerk Sauce Swoat Tulle
. 1 comerinet
In-house Bacon

1

Egg Salad
1
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“Tuna Salad
Pineapple Slaw Dressing

Coleslaw Dressing

Cardamon Syrap

Pistachio Coclie

Ehocalate Ehip Cookie

caramel Chocolats Chip Cackie

Paanut Butter Cookla

Orea Cookies and Cream Cookle

Seamn:

Bpple Fritter Glaze

**Notice how there are lot’s to be filled out

that | am looking to May to tell me by word,
some by recipes out of her book.



Jan. 12 2026 10-2/4 hours: organizin g: f chimichur]
Today | followed up with May to request the remaining

recipes needed to continue developing the employee Chifs Cophion Pat o Monim - 2026

guides, and then shifted focus to completing a Weekly : * Pt aboot Mans Gabe mﬂ, Tree

Specials carousel for May’s Café within a tight ® Soiol & beet chimickiri svelaigh on

timeframe. May asked that the carousel be designed, " e doy s ek cuny i

L4
edited, and posted the same day, so | quickly reviewed Ji.. A g WY s
P Distr for the moafh, o Felw sarey 19,21

. Text from May B
her previous posts to understand her preferences and ol 23, Y

seleptgd a t.em!olate she seemed to respond well to as P' u.mi""ﬂ‘fw ﬁ;r .sjq_gﬁﬁibi' Template Inspiration:
design inspiration. She wanted bold colour and strong 3 E; o 2% Bt :
H H . B . 1. ANLS TR 3

visual impact, so | built a flexible system using a dark . : | I

: . . Weekdy- Spechal T4 vty sl | LllllLll
textured background with bright, brand-aligned accent \. Do Wty Spues w:ﬁm;‘, 5

\. o 2 \ el

colours that allow the food and key text to stand out I e s-g_:;;: _
while remaining consistent and easy to reuse for future Fsrryny | -f""ff‘*:*_ ]

weekly specials. Due to limited time, | rapidly organized ~ *=*2 -

the carousel into four clear posts, generated high-
quality food imagery based on finalized descriptions,
refined copy and CTAs, and used ChatGPT to support
caption writing for Facebook and Instagram. Although
the initial task was planned for four hours, | stayed
longer to incorporate feedback, gain access to the
May’s Café Meta account, and ensure the final content
was polished and successfully posted despite the
challenge of limited planning time and evolving
information.

Final Deliverables:

WEEKLY SPECIALS

" Mays cafe

The why behind my work:

¢ Designed and completed a Weekly Specials carousel
post for May’s Cafe within a limited time window

e Chose a carousel format to clearly separate and
highlight each menu item

¢ Made the food imagery the main focus, based on
May’s preference for strong visuals

e Took design inspiration from a previous template
May liked to align with her expectations

e Used a dark background with bold pops of brand
colour to create contrast and visual impact

e Ensured the layout was clean, aligned, and easy to
replicate for future weekly specials

e Prioritized clarity, consistency, and brand
recognition across all slides

Beef Chimichurri Sandwich
sourdough
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Coconut and Chickpea Curry &
Hearty Chicken Vegetable

FRESHLY MADE -
WE CAN'T WAIT TO
SERVE YOU.

323 W @ o eea=0

Café at the Old Post
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Café at the Old Post

w0 Freshly made, just the way we like it.

This week’s specials are ready to enjoy — from our grilled

Freshly made, just the way we like it.
beef chimichurri panini to comforting soups an... See more

This week's specials are ready 1o enjoy = from our grilled
beef chimichurr panini to comforting soups and a bright
couscous salad

Take a look through, and stop by when you're hungry.
We'd love to see you. '

WEEKLY SPECIAL

#weeklyspecialscials #MaysCafe #FreshMade #CafeVibes
#supportlocalbusiness #harriston #TheOldPost

o WEEKLY SPECIALS

" Mays cafe

f4]

SOUP OF THE DAY

WEEKLY SPECIALS

X" Mays cafe



Post 1 Progress: Post 2 Progress: Post 1: Post 2:
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Jan. 13 2026 10-2/4 hours:

Today was a focused design day centered on refining
both the Dinner Series announcement and the
Valentine’s Day post for May’s. | began with the
announcement, prioritizing clarity and hierarchy while | e TE——"

OUR DINNER
SERIES IS BACK

hes  haart rokfs ) ek,

L , ; p— conkerk
ensuring it felt warm and true to the café’s brand. | ot i | i
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language, avoiding assumptions and focusing on the OUR DINNER VALENTINEWJDINNER | = ; i 3 PP 4
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¥ e February 14 k ] Ay N ™ . Vi -
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and confidently aligned with May’s. S T T e i
prepared dinners, and the warmth T :: ::‘Jm
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¢ Designed to feel familiar and welcoming, inspired by
the chalkboards at May’s

e Uses brand colours to maintain recognition and .
consistency Post 1 Final:

¢ Black background with chalk texture keeps the post . ssmmsene |
warm and approachable

¢ Yellow accents add contrast and help key
information stand out -

e Border acts as a visual buffer, making the layout feel
lighter and more balanced

¢ Clear hierarchy ensures the announcement is easy
toread at a glance L

e Overall layout is engaging while remaining cozy and || Con eveninoetthonohtrall

community-focused \| prepared dinners, and the warmth
= May's is known for.

OUR DINNER VALENTINE’S DINNER
SERIES IS BACK W AT MAY'S

February 14 « February 21 - Febr = B Eebruary 14 ”

Love feels a little warmer at May's.
Cozy evenings, thoughtfully

prepared dinners, and the warmth
May's is known for.
- Donrl Minlrrm.s;ﬂ'-.; i
Design Rationale- Valentines Day Post 2: | Share a Special Evening at May's!
B
¢ Adapted the Dinner Series design to reflect the '
softer, more intimate tone of Valentine’s Day
¢ Introduced a subtle heart shape to create emotional
focus without relying on clichés
¢ Shifted the colour palette to pinks while maintaining
consistency with May’s branding
¢ Used texture and opacity to keep the design warm
and understated
¢ Wrote copy that emphasizes connection, comfort,
and shared moments rather than promotion
¢ Designed the layout to feel calm, inviting, and
reflective of May’s cozy atmosphere

Bio PR T S E FRv et |

ChatGPT re

nder: Inspiration Post 1: Inspiration Post 2:

@e

CEVLON
BAKEHOUSE

i g

February ) s - Ferd of lagot Hat s dyemie, desr and poaibly



Front Cover + Message to Club Progress Digitally:
Jan. 20 2026 10-2/4 hours:

Today focused on reassessing styles after May shared Thumbnail |
that she wasn’t happy with the “plainness” of the Freod Video Cendl 4 pussone * Thabk You (0 the Carling ¢,
announcement and Valentine’s posts. | appreciated her ~ Noke  thet - sous “T‘*‘“‘"‘r“v i o HE SN TO Ny,
feedback, especially learning that a black background _HE.'LS‘A‘M :f.‘}, AR P
didn’t align with her Valentine’s vision. There was some Banspie) Tourncvans.
miscommunication around my role, as | was building N — ';j“”?"r il
brand templates based on the only example she had | 3% = thet nods Pl Curling Ch
shown me while working with limited direction. She =g —|- Prh"n'h’ o "

eurd Seperate
compared my pace to a previous Canva-based

. ) M . cates
approach, but my intention was long-term brand ¥ hoi 11““1* ((3)' ot ! NN"’L [ove, w}’;
building. We ended on a positive note, though I still dlhoi? > O
lacked visual clarity. | then pivoted to learning CapCut W}M
to create a thank-you catering video for the Curling el 4 M
Club, which | completed first try despite frustration. Back Cover + Message to Club [T '
Limited Information Given: Thumbnail Not Finished but Process Linears: Notes to fix:
Bock of video Goodkbyye. -Change the Red
@ Jon 20 200 | TResks bt |- tide Megsige Hhak i
‘ - ribbon to make text
m v P“"}‘r for CU'['I‘(%‘ clob r grent bowspicl E:‘J: ‘3;"‘%5 Sce g Thak You 0 te Carling 15, manf'fr'agﬂeaf more readable
NSpied . THE BONSPIEL TOURN, [/] e, ’
% VA . - Cf-ai%f”l‘ (erdeced cp. '“ = m g -break text message
ensg & vene g fmushnj od  badscomd, fhe apart from
cli [ aitpus Pa foo Hine oy
c oy clob f 2:‘:, e 'g e background to stand
Hﬂlﬂm‘ 'L.( I3 C.lnq_ 09 H’“—- & out
M' | ved ja Hw a._r / -take out those
W}Q ﬁhﬂwiﬂ %) &ﬁ_ Yo Cafer | _ e s " Sex pu s S sparkles and add
I ﬂ.m : Feng L sticker sparkles from
(086 % 970 ) — ~ rqypgv;ms:ww . CapCut instead to
- . . . =% il ey See gou next time! add motion to it.
Original Video Given: Progress so far: Add to the Video: L AT 4 ol -Double Check the
| o captions are right.
Pdd ~ e video . W e - i
- Gptiens Hck fichlight he foods senva m%..o;"...a. Cr Extend the video
ped impertent | . o part of the front
’ :;r,:fi mj i O‘d ?’”ﬁ:l*; e . S cover of video.
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Jan. 21 2026 10-2/4 hours:

Today focused on editing and better understanding the
visual style May wants, while trying to bridge the gap
between her expectations and what | need to design
effectively. A key challenge was ongoing disorganization
and miscommunication, as tasks were assigned without
clear direction while she was often busy. | worked
through this by asking questions when possible and
iterating so she could respond to the work itself. |
continued refining the Valentine’s Day post and asked
May to show me which Canva templates she liked and
why. | also received helpful input from Raisa, who
emphasized the value of real photos and prioritizing
video content over static posts. | completed the
Valentine’s progress but couldn’t reach May for
confirmation, so | planned to continue refining other
posts before our Monday meeting.

Previous Process work after my
Valentines Day Jan 20" shift.
Post:
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Share a Special Evening at May's!

Rationale from Jan 13:

Adapted the Dinner
Series design with softer
Valentine’s tones, subtle
heart elements, a pink
palette, and warm
textures to create a calm,
intimate, and inviting feel
aligned with May’s brand.

Canva template May liked:

Post after talk from
Jan.20th after shift:

May indicated that she did not
want black used, and Raisa noted
that Valentine’s Day is typically
associated with red, pink, and
white. May selected a stock-
photo-based template,
expressed a preference for an
“elegant” look, and requested a
swish line to visually tie the
image and information together.
After meeting with May and
Raisa, | also learned that wine
and champagne are served, and
May clarified that she associates
elegance with wine and
champagne imagery commonly
seen in stock photography.

VALENTINE'S DINVER AT MAY'S

February 14 '

Love feels a little warmer at May's.

Lowve feels a little warmer at

Tickets available in persen

The concept was
intended as a
Valentine’s-style note
inviting customers to
May’s Café, but it was
interpreted literally
rather than as an
invitation. |
understood and
accepted their
perspective.

VALENTINE 'SVWNE RATMAYS
February 14 '

Love feels a little warmer at May's.

‘alentine's Day
that makes this night feel a little more

Share a Special Evening at May's!

vt

Tickets avallable in person
at May's Cafe at the Old Post

at May’s Cate a1 the Old Post

Tik tok inspiration links email to
May:

https://www.tiktok.com/@kitfalco/video/74677725936181609
04?2

is_from webapp=1&sender device=pc&web_id=75978634947
63070993

https://www.tiktok.com/@goodhaus.bkk/video/74703509004
610962107

is_from webapp=1&sender device=pc&web_id=75978634947
63070993

https://www.tiktok.com/@_polyuchka /video/747092362300
44418782
is_from webapp=1&sender device=pc&web_id=75978634947
63070993

Tik Tok Video and Instagram
cover post:

sharinga

made with care.

Jein us at May's for a cozy evening of
‘thoughtfu red dishes, seasonal
Ingredients, and the welcarming
‘warmth that makes this night feel a
little more special.

May's. Share a Special Evening at May's!

Tickets available in person i
"‘8;4‘3-_ at May's Cafe at the Old Post 4

Share a Special Evening at May's!

gl Tickets available in person
<5 at May's Cafe at the Oid Post


https://www.tiktok.com/@kitfalco/video/7467772593618160904?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@kitfalco/video/7467772593618160904?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@kitfalco/video/7467772593618160904?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@kitfalco/video/7467772593618160904?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@goodhaus.bkk/video/7470350900461096210?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@goodhaus.bkk/video/7470350900461096210?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@goodhaus.bkk/video/7470350900461096210?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@goodhaus.bkk/video/7470350900461096210?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@_polyuchka_/video/7470923623004441878?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@_polyuchka_/video/7470923623004441878?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@_polyuchka_/video/7470923623004441878?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993
https://www.tiktok.com/@_polyuchka_/video/7470923623004441878?is_from_webapp=1&sender_device=pc&web_id=7597863494763070993

Evolution:

Feb. 14 Post Evoluthn. Feb. 14 posts edlted today Posters:

Jan. 27 2026 10-2/4 hours:
After working after hours, | By By
redesigned the Dinner Series posts =5
(February 14, 21, and 28) to align

with the updated Valentine’s Day

style that May approved. | focused R
on champagne-inspired elegance,
consistent swish line dividers, and
subtle colour symbolism, including
highlighting the February Finale
Dinner. | sourced stock photography
through Canva, updated the Weekly
Specials post, and created
additional consistent posters.
During my shift, | confirmed post
approvals, published the Valentine’s
Day static posts and reel, organized

. Cozy Vafentines Dey Dinseer at Moy Cafel

February 14
—

February Evenings
DESERVE BETTER DINNERS
Fabruary )

Bocause wintar days foellong —

February Ew.w,%
Deserve Better Z),,,,r

February 21

February Em-,;%
DESERVE Bl R DINNERS
Fetraryz

- B
ready-to-paste copy forall Dinner  capva Graphics R
Series content, and informed May

that edits to the Bonspiel for Weekly SpeCIals. Ghana Flag’
Tournament video would be where May

completed the following day.

came from:

sss/' <><>

SALAD OF THE DAY

From Jan 12: ey ot

Deserve Better Dinners

ecause wimes days fesl lang —

WEEKLY SPECIAL SOUP OF THE DAY [T ———

Coconut and Chickpea Curry &
Hearty Chicken Vegetable

Couscous Salad

'WEEKLY SPECIALS

" Mays cafe

FRESHLY MADE -
WE CAN'T WAIT TO
SERVE YOU.

. . Felh Eveni
Drawing from May’s Ghanaian e
background, | incorporated Ghana-

Bucause winter days feallong — T
g mstonroorare. {8

inspired colours and subtle star & = as
Bring someone you'd love to

elements into the finale post. i it
< Plle e
3 E . R
Weekly Specials at May's / Freshly made - we can't wait Fe b. 28 POSt Made On'SpOt
Cafe! = to serve you, - ~ ey o .
Weekly Special 4,5 Soup Of The Day =3 Salud OF The Day & .- — ;
ﬂ % @ :’:;S:[I:r':hu".‘ i::‘:;:a‘g:"y& @ # <
on sourdough Hearty Chicken -

Vegetable

Weld o 1o see s

M Cate At ha O Port - Limied Tima

V

The Weekly Specials template was re-edited with brighter colours, clear dividers, and
accessible text, bringing the issue of Al-generated food imagery to the forefront and
refocusing on real, in-house food that supports a small local business. Candid
photography was emphasized as the preferred approach, with future plans to suggest

Instax for business: https://instax.com/business

. . . . UGC& basics: https://later.com/blog/user- d-

simple customer-driven ways, such as disposable cameras, to capture authentic = TR | comernrignty T reomplogluserenerate
Photo wall inspo: https://www.pinterest.ca/search/pins/?

experiences. qg=cafe%20photo%20wall%20polaroid

My ate 4 he Ol ot i Tima | i, M Cate At e O Post- Limited i

Febraary FINALE Dirner

February 28
——

Ending February on a high note.
== o

t May's Cae at the Ol Post

February FINALE Dinner

February 28
p——

Ending February an a high note.

ek ey e,
ey .

Changes
today:
May
requested
higher colour
contrast, so |
adjusted the
palette for
better
accessibility
and brand
alignment,
adding small
graphic
variations
such as
hearts, stars,
and
repositioned
bubbles.

After meeting
short
deadlines
and making
the changes, |
was pleased
with the
outcome,
though time
limited
deeper
sketching. |
relied on
informed gut
decisions and
documented
my reasoning.
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Jan 27 Valentines Day Reel:

Valentines Day
Dinner iy Com’

Designed a quick reel
_post that features the
"Valentine’s Day poster
with information about
the Valentine’s Day
dlnner event, including
an engagement hook to
encourage customer
interaction and
collaboration.

gﬂr empnk ¢ ,-\rv,c.

Jan 28 Bonspiel Tournament Reel:

For the Bonspiel Tournament reel, May requested
that the video be edited to crop her out, place
greater focus on the food, and use upbeat, fun
music.

Finished Reel:

Conclusion:

Overall, | am happy with
how May’s feedback
improved the video,
making it more lively and
aligned with her vision. |

the introduction and
closing covers featuring
the curling cartoon
character, and | feel the
final edit effectively
highlights the food, with
subtitles allowing the
message to read as though
she is speaking.

Captions:

Feb 14 (Valentines Day) Social Media Captions:
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Feb 21 Social Media Captions:
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am especially pleased with

Photo Wall Inspiration:

Current Loyalty Card Design
and possible new ideas:

Buy 9 cu?s and get loth fvee!
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Social Media Weekly Schedule:

Frida
Monday Tuesday Wednesday Thursday b 10'())(0 Saturday Sunday
10:00 am by 12:00 by 12:00 by 12:00 yam. Busy Busy
Post: Reel
Post: Reel showing Ma
focused on g May Post:
. or staff .
community . Optional
working )
& Options:
. Low-
atmosphere Post: 1 Static e Story:
pressure
Examples: + 1 Reel . thank-
. options:
Post: Weekly * People Static ideas: . Hands Post: you
Specials coming « Menu working Post: Static Optional message
(Static) and going highlight walking’ reminder Options: e Static:
Optional (no faces « Cafe through Examples: e Story: quiet
add-on: required) reminder « Upcoming quick clip café
e space
¢ Reel: e Coffee (“Midweek . May doing event/ or photo photo
slow pan being pick-me- dinner e Reel:3-5 J Reel:
., tasks .
of made, up”) . « Weekend unedited end-of-
. . without ;
specials food Reel ideas: speakin hours clips week
or passing « Behind- P g « “If you're e  Static: calm
. o Text _
kitchen hands the- thinking “Busy & shot
. overlay
prep with e Tables scenes instead of about grateful e Weekly
text filling up, prep audio dinner...” today” Specials
overlay doors « Quiet post if
j Purpose:
opening moments preffered
. , People get to
Goal: in the café . to post
c know the café sund
ncourage through the un. &y
comments, e Testimon
people — .
shares, saves ial Post

builds comfort
+ trust




Jan. 29 2026 10-2/4 hours:

Today, | re-edited the announcement post to
align with the updated branding and reposted it
on Facebook using a revised but consistent
layout, which May approved. | then worked on
creating a structured social media schedule and
discussed with May potential ways to problem-
solve video content for the café. While not
being on-site daily presents challenges, my
focus is on maintaining consistency as best as
possible. After finalizing the schedule, | adapted
the Bonspiel Tournament content into two
static posts, designing them to fit both
Instagram and Facebook templates. | also
prioritized supporting content by posting
related reels and stories, including sharing the
Bonspiel Tournament reel and announcement
as stories.

Re-do Announcement Post:

( Qw Dinner Seder sE., [
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Announcement Post Conclusion:

I’'m really happy with the quick redesign of the announcement post, as it
maintains consistent branding through colour, fonts, photography, and
subtle graphic details. | especially enjoy exploring a new layout that feels
distinct from the previous posts and allows the colour to stand out.

Social Media
Weekly Schedule Notes:
Woekly Sccial [kdia Schedvle
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Final Announcement Post:

RN,

OUR DINNER |
SERIES IS BACK B

February 14« Febs

v 21+ February 28

t Post
for

Our Dinner Series is BACK!

C&l’- {% February 14 « February 21 - February 28

Cozy evenings, thoughtfully
prepared dinners, and the,
warmith May's is known for.

Don't Miss
This Series.

|\ T

Tickets available
in person at May's
cafe at the

©ld Past

—p

Bonspiel .
| Tournamen'

Instagram
+Facebook

Twﬁya“fﬂﬁ‘lfww

THE BONSPIEL TOUANApgy,. |

Social Media Weekly Schedule:

Email to May:

Wiy Social Maedia Schedule & Yides Gontest Flsnning —F R

Sacial Media Weehly Schedule:
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Bonspiel Tournament Conclusion:

4‘-— Bonspiel Tournament Captions:
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Overall, I’'m happy with the posts. While themed for the Bonspiel Tournament and
curling audience, they remain on brand through consistent typography (Kaufmann
Script and Montserrat), the established footer layout, and core colours like golden
yellow, white, and red, with added blue to reflect curling tones and an ice-like feel.



Testimonial Post Notes: Final Testimonial Post: Testimonial Post

e Conclusion:
o — ) ) .

Valentine’s Day dinner reel to feel like a fresh i ] ﬁJWH%){[fE::: “W{& % Overall, I think the testimonial

post that encourages urgency around e Quotsdon ks —— T post is successfulin its pre-
. . . N ( at do they say about May's Cafe? .
purchasing tickets for the February 14 dinner, as Tl ho. approval stage, as it uses the

Feb. 22026 10-2/4 hours:
Today, | posted the Weekly Specials according liapaial, Bl
to the schedule created last shift. | re-edited the —

o a0l

May requested. | then began redesigning the % Sh‘fééﬁr“}_ brand colours effectively to
Facebook header to better align with the brand, il — Qlf st ensure clarity and emphasis. The
focusing on warmth, community, and G 0 Plefure ourly post highlights real, community-
showcasing May’s strongest photos, along with ﬁ%}pt“ i woals oo Gk e wak INCREDIBLE W o v with sy oo driven reviews that reflect the
aecl.eear tafLu nI\ZAzce; T;teepir'lr:i clor;cgé)ts; ;O a0 sy of st Lnch oy v s e cngrt business’s values and help
review wi rt review My grandma says: “mast over lunch ever, | had the rossted
y at ) : | added e e attract new customers. | may add
several Google reviews to begin developing yellow stars T llow behind the st
testimonial posts. | built a consistent structure behind the W recommend ta i Thank you My more yetlow benin estar
using Pinterest for inspiration and existing reen star L e iy el'ements to help them stand out
brand elements, including colours, graphics, g i without competing with the
and photo overlays, and prepared the posts for outlines to green text and graphics. The post
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food graphics to
highlight what
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as repeating it could feel
unnecessary. | like the swirl and
the selected photos, which
create a welcoming, open-door
feel on the Facebook page.

. It was delicious!
5 § The octopus was so juicy and it had a

. unique taste. Whenever | crave for takoyaki, |
1 will definitely come to this place.
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Feb. 32026 10-2/4 hours:

Today, | captured light video footage in the café
for future social media use and reviewed the
testimonial post with May, which she approved.

| then created a “We Are Open” post announcing |

the updated hours (8:00 a.m. to 5:00 p.m.),
reworking the announcement into a simple,
warm, and branded design that felt more
appropriate than generic templates. At May’s
request, | published and scheduled the post to
run daily using Meta Business Suite, which
allows for more efficient content planning
moving forward. After posting, | re-edited and
updated the Facebook banner based on
previous discussions with May. | also separated
the employee guide into individual
downloadable documents and began
developing a thank-you post recognizing the
Town of Minto and customers for supporting
May’s Café in receiving the award.

Daily list:

Bb 3 2020
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Thank You Post Process:

The banner was updated
with brighter yellow, a
cleaner layout, and a
centered logo. May’s
photo was removed in
favor of community-

May’s Award:

2026 Business Recognition Awards
&

Annual General Meeting
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Thard You to Oar

Castomers & Commuanity!

O We Are OPEN!

Monday-Saturday | 8 AM-5 PM

Inspiration to
Final Design:
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We Are Open Post Progress: Why: L et
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statement-style
design. | redesigned it
to better fit the
updated content and
incorporated a real
photo of the pastries
fresh that morning.

0z We Are OPEN!




Feb. 52026 10-2/4 hours:

Today, | began by ensuring the thank-you post
was scheduled and published at 12:00 p.m. |
then spoke with May, who asked me to print the
Dinner Series posters for local distribution and
create an additional poster featuring all dinner
dates for display in Palmerston. | was able to
print a limited quantity due to printer
constraints. May also requested that | redesign
the menus and repost them to social media as
pinned content. | reviewed her original designs
to identify elements to remove or update and
revised them to align with the new brand
direction. | retained the fabric detail from the
original menu, as it holds personal and cultural
significance for May, but reduced its opacity
and introduced an orange background for
balance. The main challenge was organizing the
layout while keeping each page visually distinct.
Overall, I'm happy with the celebratory thank-
you post (completed partly after hours), the
Dinner Series posters, and the progress made
on the menu redesign.

Daily list:
Tov 6 2020
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Thank you post further design:

TiHe Thenleygeu fo 0vr Custorers

f Comwf'?- Gz‘lc:) LqﬂMﬂ

Dinner Series Poster
Inspiration:

Ouar Dinner Series is BACK!

@‘_ q’,% February 14 + February 21+ February 28

Cozy evenings, thoughtfully
prepared dinners, and the
warmth May's is known for.

Don't Miss
This Series.

Tickets available
in parson at May's
Cafeatthe

Old Post

Note:

May requested a quick
Dinner Series poster listing
all February dates for
display in Palmerston.
With limited time, | reused
and adapted an existing
Canva template, updating
it to match the new brand
and refining the layout.
Working under tight
timelines is part of
supporting a small
business, and | focused on
delivering an effective
solution efficiently.

M
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Thank you Post
final design:

Thar You to Our Castomers & Commurnily!

Poster thumbnail:

.f.mwn'q !ﬂxu._-l

Final Poster design:

Our Dinrcer Series is BACK!

Cé}i— {,\"('} February 14  February 21 - February 28

Cozy evenings, thoughtiilly propared dinness, snd the warmth May's
is knevwn for sed the fone for cur February dinner saries. Whather
you're colebrating something special or simply enjoying a night out,
wa irrvite you bo slow down, savour the mamant, and anjery an evening
madhe with care,

Don't Miss
This Serles.

Note
Menu:

-Expieriment
Thhand You to Oar Castomers & Commanity!
colour that is
brighter and
powerful, red.
-move footer
text to centre.

with background
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Conclusion Poster Design:

I am happy with the result when having so
little time, but | like how consistent post is
with the original social media post. The
colours are bright but I always think design is
about iteration and continues to grow when
time grows .
Menu Redesign Process:
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Feb. 9 2026 10-2/4 hours:

Today, | continued redesigning the menu pages
for May’s, focusing on accessible layouts that
are easy to read and reflect May’s culture. |
introduced a yellow bar for section titles,
adjusted title text to green for accessibility,
simplified and evened out the layouts, and
made the footer consistent across all pages. At
May’s request, | increased the opacity to bring
the designs closer to the original menus. | also
posted the February 21 Dinner Series post and
began working on the accompanying reel for the
following day. To maintain consistent posting
through Meta Business Suite, | checked off the
Sunday testimonial post and ensured the
Weekly Specials were posted later in the shift
once May was available.

February 21
Facebook+Instagram Post:
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Feb. 10 2026 10-2/4 hours:
Today, | finalized and posted the February 21

Dinner Series reel using the previously designed

poster, incorporating clear text, champagne-

inspired winter tones, and an engagement CTA.

used pre-planned captions and tags, then
continued refining the café menu designs.
Based on May’s feedback, | increased contrast
by darkening the text, adjusting title fonts, and
reducing opacity on background elements for
readability. | also added the coffee menu and

created flexible menu templates for future use.

We discussed future reels focused on health
benefits of house-made items, and after my
shift, | captured sample footage for a ginger-
focused reel concept.

Feb 9+10 February 21 Dinner Reel:

Come out to May s Cafe
for Febuary 21 for an
AMAZING oinner!

-

February 21
February Evenings
Degerve Better Dinners

Because winter days feel long —
should feel g

<l by evareng, a good meal

Fetn

Bring someone you'd love to
unwind with

Tickets available in person |
at May's Cafe at the Old Post
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May’s Feedback:

For the menu redesign, May requested higher
contrast and improved legibility. In response, |
darkened the body text, adjusted the title font and
weight, reduced background opacity, and
reorganized sections for clearer hierarchy. | also
integrated the coffee menu and developed
adaptable menu templates to support future
events and updates, ensuring the final designs felt
confident, accessible, and easy to navigate.

Daily List:

Teb 10 2020
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Feb. 12 2026 10-2/4 hours:

Today, | worked on a ginger-focused health
benefits reel to educate customers while
promoting drinks at May’s Café that include
ginger. | identified the relevant menu items and
captured original footage of selecting, shaking,
and opening a drink to add authenticity,
supplementing it with Canva stock video.
Although filming in a busy café felt slightly
uncomfortable, | gathered the necessary
content and purchased the drink to complete
the shot naturally. | also refreshed the
Valentine’s Day dinner reel using real photos
from last year to create urgency and reconnect
past guests. | ended the shift by posting the
Valentine’s content, engaging with comments,
and repurposing one into a testimonial post for
Sunday, February 22.
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Replying to Messages:

' Wendy Lockwood
Love May's. They always go above and beyond,
4d  Like Reply Send message Hide

A & Auther
Café at the Old Post
Wendy Lockwood Wendy, this made our day! . We're so thankful for
customers like you — your support keeps us going.

3k Like Reply

Ginger Health Benefit Reel:
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Valentines Day Reel:

Valentines Day Dinner iy coming
ap! Last year was far, now we e
doing it again thiy Saturday! We

Cozy Valentines Day Divner at Mag s Cafe!

February 14
—

Tickets avallable in person

at May's Cafe at the Old Post ‘ 2

- -
/

. .
testimonial:
.
Jill Lawrence B3 recommends Café at the Old Post
February 3 at 11:00AM - @
Wi always plan to stop at May's cafe every time we go through Harriston. She makes amazing
coffee and lattes. Plus her sandwiches are exceplional. She always is so friendly and we highly
recommend stopping by and enjoying her cafe. = e
© café at the Old Post 1 comment

Final Ginger Health Benefit
Reel

Replying and turn into

O Love ) Comment

£ Share

Café at the Old Post
Jill, this truly means so much 1o us . Thank you for making May's a stop every

time you're in Harriston — we're always s0 happy to see you! Your kind words made

our day.
Ih Lke Reply

—partlcularly the opening
sequence, which feels engaging
and aligned with the message—
but | believe the ending footage
could be more refined and
confident. | recognize that
building comfort while filming in
a public café setting is part of the
learning process, and this will
naturally improve with continued
practice. It can feel
uncomfortable capturing content
around customers because | want
to be respectful of their space
and experience; however,
creating strong, engaging visuals
is an important part of my role in
growing the café’s presence.
Moving forward, | plan to
approach filming with greater
confidence, clearer intention,
and a stronger sense of direction,
while still being mindful of the
café environment and customer
comfort.

Testimonial Post:

C{ ‘What do they say about May's Cafe?




Feb. 17 2026 10-3/5 hours:

Today, May assigned a last-minute catering
menu project near the end of my shift,
requesting it be completed the same day. She
provided three simple Canva templates and
limited details, specifying a Ladies Night theme
but not clarifying branding expectations. |
created the menu based on the information
available and confirmed key details, including
the client’s identity (later clarified as the
Palmerston Agricultural Society). | added food
descriptions for clarity, which the client
ultimately appreciated after May confirmed
with them. Communication was challenging, as
there was limited time for clarification and
adjustments were requested later in the
process. | reiterated that my questions are
intended to ensure accuracy and align with a
clear creative brief so | can deliver strong work.
Despite the time pressure, | remained focused
and professional. During the shift, | also posted
the Weekly Specials, shared the February 28
Dinner Series event, and created a promotional
video for the February 21 and 28 dinners to be
posted tomorrow.

May’s Text/Information given:

Sample Templates May shared with me:

ﬁ Palmersten
b T
MENU
STARTER
Garden Salod Tep it up your way with

Cherry Tomotess,

1 Carrats, Cucumbar,

o Dechamal Sauce

Template | designed

previously to keep
on brand:

I AR

What | think about
this brief:

The brief lacks clear
structure and complete
details, making it difficult
to execute accurately. |
asked clarifying questions
by text to confirm
specifics, but responses
were limited, and in-
person communication is
challenging due to time
pressure and pace.

W Soee W e
MENU &
DESSERT

What | turned it
into (Ladies
Night Theme):

Rational for

Branded themed

menu design:
| designed the menu with
light pink boxes, consistent
green text, and layout to keep
it on brand, adding a quick
ChatGPT rendered “Ladies
Night” heading and the
martini image May
referenced. May clarified she
prefers themed, not branded,
catering menus and replaced
the border with decorative
Canva graphics.

Issues | noticed:

The issue with the requested direction is
the lack of visual and brand consistency.
The templates vary significantly in style,
layout, colour, and typography, creating
a disjointed look. There is no clear
hierarchy, cohesive branding, or defined
aesthetic, which makes it difficult to
establish a polished, professional

identity for the event materials.

L] #
% Palmerston Agricultire Society  \%
4 Dinner Menu! >

Starters.
Garden Salad

Skt Ll bl i mray mB L A dntweh

Ceasar Salad

Bt At i B et iy T i Dot dopibiy P, e i

Mains.
Fuoast Pepper Corm Sifl ol Steak
s, i

Desserts.

ROy Pistachic Croam Pudding
s _' Strawberry Shorl Cake
.}I Chocolate Fudge

N Carwmal Flan
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Conclusion:

This version reflects
May’s preference
for a themed,
decorative look
rather than strong
brand consistency.
While it’s less
branded than |
would typically
design, it
successfully
delivers the “Ladies
Night” theme she
wanted, and I’'m
satisfied it meets
her expectations.
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Feb. 19 2026 10-2/4 hours:

Today, | captured light footage of drinks from
the cooler and then worked on updating the
Health Benefits reels and posts. | gathered
visual inspiration from Pinterest, collaborated
with ChatGPT for messaging ideas, and sketched
concepts in my journal, taking more time to
thoughtfully develop a strong weekly format for
both reels and static posts. | was excited to
have space to think creatively. | also found
original photography May had of her drinks and
teas, which was encouraging to use instead of
stock imagery. Although | didn’t complete
everything, | plan to finish it on Monday. May
provided next week’s Weekly Specials details,
and | asked her to slow down while | took notes
to ensure accuracy. | also developed an idea for
a future reel featuring the café’s parfaits.
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What | took
from
Inspiration:

| used bold
repeating text and
color blocking for
energy, while
keeping the juice
as the main focus.
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Mange Carrot Juice =
iy

Fresh. Organic.
Sold InStore | &+

Conclusion of
design so far:

The post designs are coming
together well because they
feel cohesive, energetic, and
intentional while keeping the
juice bottles as the clear focal
point. The repeated
background typography adds
movement, and the consistent
layout creates a strong visual
system across the series
without overwhelming the
viewer.

Building the reels in Canva
using the static posts has also
made the process more
efficient. It allows me to
repurpose the designs into
motion, experiment with
animation and effects, and
maintain brand consistency
across both posts and reels
while saving time.

My Process so far:

**| used Canva
Fruits and
background and
-, splash. lwasn’t
| able to do the
wave for the text,
so | made it look
like its echoing in
rings.
Benefits of Drink
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Feb. 23 2026 10-2/4 hours:

Today, | posted the Weekly Specials and
completed the Health Benefits reel and
accompanying static posts. | finalized the Canva
files, refining details and adding simple
animations and upbeat music to keep the reel
clear, vibrant, and engaging within the
platform’s limitations. | scheduled the static
posts for tomorrow using captions developed
with ChatGPT. May also shared photos and
videos from the February 14 Dinner Series, and |
began adapting my existing dinner templates to
create recap posts that highlight the evening,
showcase what May’s offers, and provide
attendees with a shareable keepsake-style post.
While not fully finished, I’'m happy with the
direction.
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Comments after posting showing
progress:

Most relevant -

‘ Angelle Eybel
Yum sounds delicious!!

5d Love Reply Send message Hide o

Valentine's Day Memories Post:

A Night to Kemember T2
February 14 2026 '
e b o e
Tl us it vt et fros
e ke

Missed our Valentine's Dinnver this year?

Save this o remember the night. @

We're 50 gratetul to be.
part of your memarkes.

Some flavours are seasonal or
limited - but there's always
somathing fresh walting in our

fridge!

2 cantal
antioxidants from mango
and camat

% Provides Vitamin o help |
support iImmune function

& Naturally energizing with

o added sugars

Remambar to shake the drinks |
before drinking, and enjoy your
day!

Health Benefit Post Conclusion:

Overall, I’'m happy with how the static posts
turned out and how well they support the
reel. The bright, fresh colour palette and clear
layout make the information easy to read, and
the combination of product imagery and
benefit highlights feels cohesive and
energetic. | think the benefit slide is strong in
clarity, while the flavour and reminder slides
reinforce the brand message effectively.
Moving forward, I’d like to continue evaluating

Memcrics of tie night

Many flavours AR
~_made fresh _"'“‘?;g‘” A

= Ooffmr

Going forward:

| feel really good about the direction of
the Valentine’s Day Memories post. It
captures the warmth of the evening
while creating a keepsake for
customers who attended and shared
testimonial reviews. It also gives May’s
Café a meaningful opportunity to
showcase real experiences and
encourage others to be part of future
events.

Health Benefit Reel
Conclusion:

Overall, I’'m happy with
the final Mango Carrot
Juice Health Benefits reel
and how well it pairs with
the supporting static
posts. The visuals feel
vibrant and energetic,
and the messaging
clearly connects the
health benefits to the
product in an engaging
way. | think the colour
choices and upbeat tone
work well, but I’'m still
evaluating the pacing and
animation to see what
could feel smoother or
more refined. Moving
forward, I’d like to
continue analyzing what
resonates most—whether

text hierarchy, spacing, and visual
balance to see what captures attention
most and drives engagement.

it’s clarity of information,
authenticity of footage,
or overall engagement—
so | can strengthen future
health-focused reels.



Today, | presented my progress on the Health

Benefits posts and reel, as well as the GO Glow & Go
Valentlne’§ Day.Memorles content. May shared ?(esh Rr"ght /
that she didn’t like the yellow bar, which | £

understood and adjusted accordingly. | finalized — - |- \0 e ° ‘,T.Z."ﬁ" Frtre - 2 come fisvoure are soasonl or
. - ; = & | ()i > S I\ imited - but there's alwa
and posted the Health Benefits content, then L . | E¥ | ! i s 7~ W Sonieih g ireah kagae o

continued refining the Valentine’s posts and A e & V4 @” o GOSN 'de, s e asrTek =

reel. She also pointed out an error in last week’s [ : o= f0 N o - o cneiins i IR BBl o nvina, andenior vour
Weekly Specials post, which reinforced the 4 y 7 ¥ ( ' y | -
importance of confirming details with her
before publishing. Additionally, May suggested
creating a shared Google Drive for photos and
files, which | plan to set up, and asked that | join
the “What’s Up Listowel Ontario” group and tag

them in future posts.
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Valentines Day Progression:

Changes: v

The green and brown gradient is
changable to other colours for
future posts but this ultimately
looks so much better than
yesterday's 's finished work.
May was happy with the
changes.

I’'m happy with the progress of the Valentine’s Day Memories post, as it
effectively highlights the success of the evening through photos and video
testimonials from customers. | believe it will resonate with both those who
attended and those who didn’t, encouraging future interest in next year’s
event. | also like the idea of creating small keepsake-style cards for guests who
left reviews, giving them something personal to save. The post captures the
spirit of the night well, and I’'m continuing to refine it with the goal of
publishing on Thursday.



Mar. 22026 10-2/4 hours:

Today, | finalized the Valentine’s Day Memories
post and reel, incorporating customer
testimonials, carefully cropped highlight clips,
photo frames, and background music to capture
the evening. | then began designing the new
March 14 Dinner Series event, The Chef
Experience, theming it with an early spring feel
while adapting the existing dinner templates for
consistency. | created a coordinating reel using
subtle spring animations from Canva to align
with the static post. Near the end of my shift,
May sent this week’s specials, which | prioritized
and posted promptly. | let her know | would

Mar 14 Dinner Series Reel and posts:

One night.
A seazonal menu crafted with
care.
An experience designed to
waelcome spring.
March 14 at May's Cafié,

The Chef Experierce: Valentines Day
A Tagte of Early Spring

Memories Reel:

March 14

Fresh Flavours.
Bright Herbs.
A New Season Begins.

Experience Early Spring

at May's! . &8

Reel Conclusion:

The first draft of the
reel successfully
sets a fresh and
elevated tone for
The Chef
Experience. The shift
to spring greens and
lighter visuals
clearly signals the

seasonal direction,

review my progress with her tomorrow. while the balance of

Tiekets mvailable i
Berson at May's Cafe
a1 the Gid Post
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7 — guest experience
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promotional.
Overall, it creates
anticipation and
positions the series
as something
intentional and
worth reserving.
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Bugint” g, Elasarm The static posts successfully transform the event
May’s Text for Weekly into a shareable keepsake. By combining

testimonials, candid moments, and consistent
visual framing, the designs feel scrapbook-
inspired and personal rather than promotional.
The layout encourages guests to save the images
to their phones as a small digital memory of the
evening, reinforcing emotional connection while
strengthening May’s brand as experience-driven
and community-focused. This approach also adds
lasting value beyond the event itself, allowing the
content to live on as part of guests’ personal
memories.

Specials Post:

The anebitise wny

AMAZNG



Previous Chef Experience Post:

Mar. 3 2026 10-2/4 hours:

Today, | reviewed yesterday’s posts with May
and we had an open conversation about what is
and isn’t working. She clarified that she would
like more variation in layouts rather than
reusing templates and that posts should be
confirmed with her before publishing. |
explained my communication needs, including
speaking face-to-face and having adequate time
to develop new layouts within my limited hours,
and we agreed to continue working
collaboratively. She also encouraged me to
capture more in-café footage when possible. |
initially explored floral accents for The Chef
Experienceto reflect an early spring theme, but
later understood that she meant variation in
layout and colour rather than seasonal graphics.
| received confirmation and posted the
Valentine’s Day Memories post, and | am now
experimenting with alternative layout
directions.

Changes Chef Experience Post
during shift:

Early Spring!

March 14 %
-

Experience Early
Spring at May'st
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Changes to be made
after clarification from

May clarified that there is no
need to include floral
elements. She would like me
to continue in the current
design direction but
introduce more variation in
layouts to keep the content
feeling fresh. This can be
achieved by adjusting
compositions, experimenting
with different colour pairings
and photo placements, and
refining images to be cleaner
and more polished, including
avoiding visible hands where
possible.

Extended after hours changes:

The Chef

Experience:

A Taste of
Early Spring!

Fresh Flavours.
Bright Herbs.
A New Season Begins.

Tickets available in person
at May's Cafe at the Old Post

March is about welcoming change — lighter days, fresh
ingredients, and the feeling of a new season beginning.
Join us at May's for an exclusive evening inspired by bright
flavours, fresh herbs, vibrant greens, and thoughtfully

prepared seasonal dishes that celebrate the shift into

spring.

Experience Early Spring at May's!

Tickets available in person
at May's Cafe at the Old Post

Conclusion after changes

before Thursday check in:

This version reflects May’s request for
fresher layouts while maintaining core
brand elements. The variation comes
through composition, colour balance, and
cleaner photo choices rather than added
graphics. It feels more intentional, visually
refreshed, and aligned with her
expectations.



Mar. 52026 10-2/4 hours:

Today, | continued working on The Chef
Experience post and created the reel for it.
Later, May confirmed she would like more real
photos and video content incorporated, though
she liked the overall design direction. | was
proud of the concept reflecting March’s
transition—melting snow, sunshine, and the
start of spring. | also finalized the testimonial
post for Sunday by adjusting colours, updating
the photo and caption, improving text spacing
for readability, and adding the review date for
context. | reviewed the Facebook page to see
how the posts appear together and replied to
any comments | found. | then began working on
the Dinner Meal announcement post that May
mentioned last week, promoting the new pre-
ordered meal option for dine-in or takeout. May
shared photos for this content and requested
that the “New” banner be more emphasized. |
spent the remainder of the shift organizing the
images to prepare for editing on Monday.

Notes:

Dinner Meal Post Initial
Design:
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Dinner Meal Post Design Conclusion:

Overall, I’'m happy with the direction of the Dinner Meal post. The
layout clearly communicates the new offering while using warm
colours and simple graphics to draw attention to the key
information. The “New at May’s Café” banner helps highlight the
announcement, and the structure makes it easy for customers to
quickly understand what is being offered and when it launches. |
plan to add the photos of the dinner meals May sent afterward to
strengthen the post with real food imagery and make it even more
appealing to customers.

Facebook comment and reply:

View more comments

Jo-Anne Dewhurst
Awesome café and May is the most welcoming hostess!

1d Like Reply Sendmessage Hide

& Author

Café at the Old Post

Jo-Anne Dewhurst Thank you so much, Jo-Anne! That means a lot to us.
We're so glad you enjoyed your time at May's Café and hope to see you
again soon.

A

The Chef Experience The Chef Experience
Reel Update: Conclusion for both:

Overall, I’'m happy with the concept
and direction of this post and reel.
The transition from winter to early
spring with the sun graphic and fresh
green tones helps communicate the
seasonal theme in a simple, visual
way, and the real food photography
supports the message well. The
layout keeps the information clear
while still feeling warm and inviting.
Moving forward, | will incorporate
more real photos and video content
as May suggested, but | believe the
current structure works well because
it balances storytelling, readability,
and visual interest while highlighting
the experience of the event.

The Chef
Experience:

A Taste of Early

Spring

March 14 - O
& —

Fresh Flavours.
Bright Herbs.
A New Season Begins:
Tickets available in

person at May's Cafe
at the Old Post



Mar. 9 2026 10-2/4 hours: The Chef Experience The Chef Experience The Chef Experience  Dinner Meal Post

Today, | captured footage of newly baked goods . . H for h: . : .
and a barista making a latte to use in a future Post Update. Reel Update. Conclusion for both: finalized:

reel. Managing filming while producing content | Overall, adding the blob
quickly can be stressful, but | see it as an The Chef : photo frames helped explore
opportunity to strengthen my skills as a Experience: a new visual direction for the
designer and art director. | reviewed the A Taste of Chef Experience post, but I'm
updated Dinner Meal post with May, and she Early Sprivg! ¢ letel .’ d
approved it to be posted tomorrow. | also March 14 8- . i Cﬁef not compietely convince Fresh Dinner
showed her the progress on the March 14 5 il they are the best fit for the Meals To Gol
dinner post, where she asked for more : Experience: o i2g] design. Experimenting with [LEA MAR Ma-,ch
experience-focused photos and to avoid using . A Taste af e = elements is an important Lo
the picture frame style since it had been used ¥ ' part of the process, and I’'m
several times already. | explored an alternative Ea"/ﬂ S/”"”f glad | tried it because it
approach using organic “blob” frames to O helped clarify what feels
incorporate phOtos in anew Way and plan to - ) 3 i 14 r|ght Visua“-y MOVing Made fresh in our kitchen
nfirm her thoughts on it tomorrow. | also L . :
E(r)eated ar? I;t:rl;gational Women’s Day post to s L Fre‘Sh R forward, 'm considering pre_ olr:::: de?r:it:‘ :o:i“ieen
reflect the occasion and finalized and posted . e testing smoother, more R
the Weekly Specials. : o ANEwr SRRSO E egInE. subtle frames to see if they
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Mar. 10 2026 10-2/4 hours: Dinner Meal Post finalized:
Today, | began designing rotating “We Are

Open” posts with varied layouts to keep the - ’ ] .
p:ge fepeling fresh. After sh{)wing May tllk)]e Frestt Dinereer Mealy To Gof This Weeks il sl S SEehen
progress, she shared that she would prefer the : Eac dinner Options:  wll® P i pre'olf:;: gt:’;?;:‘ﬁ;:f;ween
posts to be more visually driven and focused =" < IR - v ) e, Sinole meals andlEEiR et
primarily on photos and products rather than P LY & g ::::I;oa[or Fry i orders available

text-heavy layouts. Based on that feedback, | -0 St | - oi Chicken £ 3

paused the work on those designs to revise the et S e | : BoEn

Dinner Meal post, as she wanted the weekly i e : Coponuteefbens

meal special to be featured instead. | oo o Vegetable

reorganized the layout to highlight the food 7 o e Roasted Vegetables

photography more prominently and included s _ ek orEreamy;siav :

the meal options available for this week. After ' . Launching March 13
reviewing the changes and receiving her s vight -orde s vight -orde s cooking tonight —call to pre-order @

approval, | posted the update and also replied
to a comment on the previous testimonial post
to continue supporting engagement on the

We Are Op
page. - -
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We Are Open Progress: Conclusion Dinner Meal Post:
I’m very happy with the current design
direction for the We Are Open posts.
After feedback from May, the goal
moving forward is to create layouts
that are more visually balanced and
less text-heavy. The next posts will
focus more on imagery, products, and
visual appeal while exploring different
layout variations. I’'m excited about
the direction and will continue
developing the series next week.

Overall, ’'m happy with the direction of these
“We Are Open” template designs. They explore
different layouts while keeping the café’s
colours and tone consistent. The posts
highlight baked goods and menu items in a
warm, inviting way that reflects the
atmosphere of the café. Moving forward, based
on feedback, | plan to enlarge the visuals and
let the food photography take a stronger focus
as | continue refining these designs next week.

=l A




Mar. 16 2026 10-2/4 hours:

Today | refined the We Are Open posts to focus
more on visuals and less text. May spoke with
me about the Instagram page looking cluttered
and repetitive compared to Facebook, and |
acknowledged that this was my mistake. |
explained that managing multiple projects while
still learning Meta Business Suite contributed to
the issue, and | apologized while outlining my
plan to fix it. | began by deleting the repetitive
posts on Instagram, and we agreed that We Are
Open updates will now appear only as stories.
The conversation helped me better understand
her expectations, and although communication
with her has been challenging, it has been
insightful and | appreciate the chance to learn
from mistakes. | spent the rest of the shift
updating the Weekly Specials to reflect these

We Are Open Posts:

*¥You
butter
believe this
croissant is

Saturday

Ma,-‘u:m anm ol postt

We Are OPEN!

Monday-Saturday | 8 AM-5 PM

Weekly Specials Edit:

o e Change the layouts

. completely and get rid
of blocky block.

e Have more different
layouts.

e Experiment with colours
to reflect the nature of
the weekly specials.

e Make Text and images
bigger

The coffee’s hot, the bakery case is full, and there's
always a seat for you at May’s. Stay for a while—and

maybe leave with a butter tart (or two).

We can't wait to see you
May's Cafe at the Old Post!

Conclusion:

Overall | am happy with
where the direction of
design is going but now
another challenge lies: May

changes, but the edits will be finished

| wants me to experiment The Old Post

A hearty bowl of tortetlini with
Bacon & Chicken

tomorrow. e ortellini e o
Instagram ~ with the background more, = SSrWeEP et Tartelini Soup
Notes: Before: and | have to change the
i Cafe At the Old Post - Limited Time. May's Cafe At the Old Post - Limited Time
o old Tost Caesar ussssieadian "SE0 ay0ut to story layout. - ¢ s
o N e Y
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o We Are OPEN! oz
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Soup Of The Day 5

The Old Post Crisgy chickan with romaine, Bacon & Chicken Aoty bowof ortelind wih Apple Slaw A frosh mix of apghes, peppes,
bazen, | Cansar chickan and bacon Comiort parsley, cattage, and camct
Caesar Wrap = Tortellini SOUP  tcoaaits bost. Tor a bright, sranchy side.
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Mar. 17 2026 10-2/4 hours:
Today, | took May’s feedback seriously and
created three new Weekly Specials menu
layouts with more colour, stronger visuals, and
a better balance between text and imagery,
allowing the photos to take centre stage. | used
background colours and subtle ingredient
overlays to reflect each special and the café’s
feel. After my first draft, May asked for larger
images, which pushed me to rethink how |
prioritize layout—constantly asking if text can
be reduced or moved to give more space to the
product. The second draft was approved, and |
posted it on Facebook through Meta Business
Suite while creating updated Instagram
templates to match. I’'m really happy with the
progress and how the designs are evolving.
ry—

Weeltly

Specinl %

The Old Past
Cassar Wrap

Crispy
chicken with
romaine,
parmasan,
bacon, and
Caesar
dressing
wrapped up
and ready to
enjoy.

et

Weekly Special Carousel 3 Sets

First Draft (Instagram):

My Eafe At the 44 Pést - Lmied Time

Weedly

Specials at
Moy Cafe!

Tortellini Soup

A hearty
bowl of
tortellini
with
chicken
and bacon.
Comfort
food atits
best.

Btays Cate At e Gl
Past - Limited Time.

diends meet H\a-;?k-ﬂl:vr

shaess , inspi ed Lu?- c.umm:w}‘-ra,.

Weelly
Special %5
The Old Post
Caesar Wrap
Crispy
chicken with
romaine,
parmesan,
bacon, and
Caesar
dressing
wrapped up
and ready to
enjoy.

May's Cafe A the ot
+ Limited

Safad O
The Day &5

Apple Slaw

A fresh mix
of apples,
peppers,
parsley,
cabbage,
and carrot
for a bright,
crunchy
side.

Mafs Cafe At the 0%
Post - Limited Time.

M2y S Cate A the 04 Pider - Limited Tima

*Wareig: gou may

want to come back

Chosen layout for
the day by May:

& oy :""'

Weekly Special Carousel 3 Sets First Draft (Facebook):

Weekly Specials at May’s Cafel

A\
el

%) SEE—

Weetly Special &

The Old Post Caesar Wrap

Soup Of The Day -5

Bacon & Chicken Tortellini Soup

Salad Of The Day &

Apple Slaw

Rooted v freshress,
m.;p/reb by community.

My Cate At the ©1 Bos: - Limced Thme.

Weekly Speerals
at May? Cafe/

Special 45 1.

The Old Post
Caesar Wrap

ressing wiapped
up and ready to

Bacon & Chicken
Tortellini Soup

Crlspy chicken with
romaine, parmesan,
up and ready to.

enioy.

s e e

Saltd Of

The Day &3 ‘

Apple Slaw &

A fresh mix of

bright, crunchy

"War‘m‘nj: You inay
want to come back
tontortomn.

2 A€

Weelly Special 4,5

The Old Post Caesar Wrap

wrapped up and
ready to enjoy.

Soup Of The Day 5

Bacon & Chicken Tortellini Soup
Grispy chicken
with romaine,
pamesan;
bacon, and
Gaesar dressing
wiapped up and
ready to enjoy.

Saled Of The Day €5

Apple Slaw

Wkete fres ingredients meet
fﬁaay&rﬂlpnpm(m

Weekly Special Carousel 3 Sets Second Draft (Facebook):

Weekly Specialt at Mays Cafe!

=

Weekly Special < &

The OId Post Caesar Wrap.
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Weeldy Specials ..a»-é
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Weetily
Special 5

The Old Post
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Soup Of The Day <=5

Bacon & Chicken Tortellini Soup.
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Salad Of The Day &

Apple Slaw

Rooted i freshness iapived by
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Saled OF
The Day &
Apple staw
A fresh mix of
peppors,
parsiy,
/| cabbage, and

carrot for a
bright, runchy
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Weekly Specials at Mays Cafe!

Weekly Special 45

The Old Post Caesar Wrap

Soup OF The Day 5

Bacon & Chicken Tortellini Soup
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Apple Slvw

Salad Of The Day &5

Apple Slaw
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Mar. 17 2026 10-2/4 hours: The Cookie !

We Are Open Story Posts:

Today, | worked .on ’Fhe We Are Open stories, Diagram e We Are OPEN/
turned the cookie diagram into a post for e - - oosmemionaso
tomorrow, and began designing a new layout for ~ POSt o e

this week’s dinner menu while also posting The Facebook:
Chef Experience content, including a reel, to both

Instagram and Facebook. The shift felt fast-paced,

especially after spending time speaking with a

businesswoman who was at May’s to plan a

women’s empowerment makeup event hosted at R g r=n ERyertrad
the café—I took the time to hear her out and The Cookie /&

engage in the conversation, which set me back :

about an hour but felt valuable. After that, | had Dlagram

p-

We dre OPEN!

We Are Open Dinner Meal Chef Experience

to rely more on instinct and efficiency to get Post Conclusion: Conclusion: Conclusion:

everything completed, while continuing to check  Instagram: The Stories are | created a new layout  After last edits and

in with May to ensure the content ahgned with | y /) showingvisuals first, toadd differentiation  reflection, | decided to put

her expectations. After posting, | noticed y B d and h h d he oh back d

inconsistencies in the logos, so | plan to go back et 7% text second, an throughout ppsts an. the photos as bac gro.u.n

and correct them and ensure everything is S8 R ool added background focused on visuals first and make the composition

standardized moving forward. e cans wai inet you . overlays and putitin but made sure text is less crowded and prime
SRS correct format. balanced enough. photos stand out with the

The Chef Experience Instagram post:

r -

The Chef Experience Reel: The Dinner Meal Posts Facebook: adjusted date being Mar 28

The Chef
Experiences
A Tast ( - P Y . u BBQ Chicken ¢ = ol
y P y ~ with roasted . . " Pre-order
Eﬂl‘{j . gl 2 : & 3 - potatoas Y A xd pick up
Spring! L il : . 0 v twaen

F j - . 4 by g ) E Perk or Chicken . Ty |
dinner hours §
Ma_":h 26-85 Single meals -
- and family-

+ - (] 5 . [=l : 4 B
== Y 8 Té cﬁ g ’ Greek or Pasta ot size orders
Fresh Flavours. e e - i o] . — . ) : available
ii- 2

1 Dinner Meals To Go! This Weel s

udes your cl

- J Made fresh
Cy;(r‘om.' in our
r kitchen

Bright Herbs.

A New Season b =

Begins. : | . : = EXﬂei‘l'eﬂce:

A Taste

e Weel's |
TirirNaa, A Made fresh L
Options: 73 2 inour e
BBQ Kkitchen
G & o - - Chicken ; . . Pre-or.der
The Chef —_— 3 " with roasted - et and pick
" - | 3 : . : potatoes - b up
Expetience: ; . -3 _ AT & gy ] between
A Tagte of 3 j A i 40 = y e 5 PG Pork or . . 3 RiBch&

Earlly Spring! Chicken

- dinner
Souviaki

hours
Single

March 28 8" A’ Y » " Garlic :
* S Lemon Rice of R F meals and

4 family-size
Greek or - s orders
Pasta Salad % P available

ip the cooking tonight Skip the eosking ay Skip the cooking
«call to pre-order tonight — call to pre-




Mar. 23 2026 10-2/4 hours:

Today, | dropped off my notebook with May at the
start of my shift so she could write down the
specials, then went downstairs to begin working
on a new reel that shows how May’s makes their
lattes—walking viewers through the process and
highlighting the care behind each drink. | used
video clips from last week to create a more
intentional, designed reel, which | haven’t shown
May yet but plan to share first thing tomorrow for
feedback. | was really proud of how it turned out,
and then moved on to editing one of the new
Weekly Specials templates | created last week,
updating it with the current specials. After
showing May, she provided more accurate
photos, so | revised the layout again to reflect
those images, and once | got her approval, |
posted it to both Facebook and Instagram, along
with a new We Are Open story to highlight the
freshly baked cookies at the start of the week.

Notes: Latte Reel
M 2% S0ae . ]
~Uegly. pecia ~ Conclusion:
%M% Lt This reel captures
“r the care and

Lottt Leal

Fouring, he ilk .
; < craftsmanship

and smooth
transitions. It
focuses on the

approach, and I'm
looking forward to
refining it further

behind each latte at
‘ May’s through clean,
g c% visually driven shots

process, texture, and
overall experience,
allowing the visuals
to take the lead. The
direction feels more
refined and aligned
with a stronger visual

with May’s feedback.

Facebook Weekly Specials Post:

Soup Of The Dag 155

Split Chickpea & Turkey Soup

Soup Of The Day 225

Cream of Caulifiower Soup.

Ve Postmastes's E"“i“&
-2 strv\'—ul c[b[’“ M

Smeted hana/ Salmi /Chctan
Lektmce / fimshos /Mu

**| eaving the notebook

with May has made it much

easier to gather
information and work

around my hearing barrier.

Latte Reel:

Soup Of The Dag 125

Weelly Speeials.at May's Soup Of The Day 25
Split Chickpea & Turkey Soup

Cafe!

Split Chickpea & Turkey Soup

¢

AN

Soup Of The Day 25

Saled Of TheDng &5
Split Chickpea & Turkey Soup Greek Sala

Weekly Specials
Conclusion:

This week’s updates refine the
weekly specials to feel more
cohesive across Facebook and
Instagram, while keeping the original
design direction. | adjusted the
Instagram layout to prioritize
imagery and simplified the text so
both platforms read consistently,
creating a more balanced and
visually engaging post.

Watet This
latte

We're open—
come grab your latte




Mar. 24 2026 10-2/4 hours:

Today, May let me know she needed to return to
our original agreement due to staffing challenges
and financial limitations, as she’s been
overwhelmed running the café and needs to
prioritize the kitchen and her well-being, which |
completely understood and respected. While |
appreciated her offer to stay on as a barista, |
shared that I’'m hoping to pursue more design-
focused opportunities and would really value her
as areference moving forward. She gave me until
April 1st, and | expressed how grateful | am for the
experience, as working with her has taught me a
lot about designing for a small business, client
communication, and adapting quickly in a fast-
paced environment. | assured her | would
continue giving my best during my remaining
shifts and stay focused on delivering strong,
thoughtful work until the end. | then showed her
my latte reel, made edits based on her feedback—
shortening it and removing the cleaning portion—
and got approval to post. | also created a
reminder post for the Chef Experience dinner on
March 28, which was approved on the first try,
and spent the rest of my shift designing the new
weekly dinner post, refining it based on her
feedback to condense the layout and better
highlight the food before getting it approved and

posted.

Notes:

E

- She  wenks

Mo 2 goae
“Made giiie }o Latte Rael i Shy

wonted ik Shodened owd took oy e
e Clemm:j_ of e checon pusnd. :’:m
E E aad | it

revigssts, My chorges

agpreved JF for posting .

& ceminder post  for

the Chef Expiesionce. .

Cf‘-t\c Ek]r:erienc ¢ (Ertinder pogt:

Tpete puwilable

in Pecden ak 3

Fufe ke Old st
P Tt

S A gk =

A Fech Di

Latte Reel Final: Latte Reel Final

] Conclusion:
i N . ety
| g e S ’_ i % [ Thereel
S T . : s effectively

captures the
process and care
behind making a
latte at May’s,
creating a warm
and authentic
connection with
viewers. With the
updated pacing
and focus on key
moments, the
design now feels
more engaging
and aligned with
the brand,
highlighting both
the product and
the experience.
New Dinner Meal Post:

March 28 8-
T

Watcth This
Latte C

We're open—
come grab your latte

effective in encouraging action.

S

'H\H

*Single mealy
. and) family-
Divereer size ovdens
available
Me (té‘ - b freatt to g or
To " T PR stagl
Gof

Jark
Chicken

Rice and
Peas
Steamed

Vegetables
L

Chef Experience Reminder Post:

Tickets available in person

at May's Cafe at the Old Post

Chef Experience Reminder Post Conclusion:

The reminder post clearly communicates urgency while
keeping the experience inviting and warm. The strong
headline, balanced layout, and engaging imagery work
together to highlight both the limited availability and the
atmosphere of the event, making it visually compelling and

New Dinner Meal
Post Conclusion:

The dinner meal post
successfully puts the food
at the centre, using bold,
close-up imagery to make
each dish feel rich and
appealing. The layout
balances text and visuals
well, with the organic
shapes guiding the eye
while keeping the
information clear and
easy to read. Overall, the
design feels more refined
and product-focused,
effectively highlighting
the quality and freshness
of the meals.



Mar. 26 2026 10-2/4 hours: Testimonial Facebook Posts:

Today, | researched testimonial post templates
on Pinterest before sketching out new layout
ideas, aiming to leave with a strong variety of
designs and making sure images were prioritized

“May was amazing!! She

and not overpowered by text. | wasn’t able to get is 50 nice o talk to and
May’s feedback since she was busy, so | spent the the caffes and food is
rest of my shift creating catering designs using resti Wil definitay be

. . back. We got patties, a
photos | took while she was preparing an order,

sandwich and two drinks.

which gave me a valuable opportunity to The prices ware great for
showcase the food despite not usually having the partions. 100%
access to the kitchen. I've really enjoyed
exploring social media design, and initially |
focused on creating reusable, systematic
templates with May’s long-term needs in mind,
knowing how busy she is, but she preferred more
immediate, short-term content. | wish | had
communicated my thought process more clearly, T T ey DRk ke
but | adapted by focusing on delivering what was
needed in the moment, which still taught me a lot
about layout, spacing, colour, and designing
under real constraints.

D months oge
“1 had thve Turkay chub
wrap with pickles and &
wanilla leed toa, May was

Notes: anaxcelont host and the
food was Incredible! Lecal,

Wor 26 g2k fresh ingredients and a

~T(’.sr o haJ 1'!‘9:;\L i iy
IP&.&WM alsc bought May's hot
L\f*‘g:‘“’“ sauce - delicious! The
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Catering, Dowe Right.

Freshly prepared. Beautifully presented.
From savoury to swieet, svery detail is made to impress.
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“What a treat!
Loved the
sandwich on
toasted
sourdough. The
made-from-
scratch chai tea
latte was superb.
Very pleasant and
friendly service by
the owner herself."

**Used Contact us to plan your order
ChatGPT for

captions on of Catering

CTA ideas :

and Catering
Posts
concepts and
captions.

Catering
Facebook
Posts:

Book your date before it fills up

Catering for Every Occasion

Mestings, parties, celebrations—we've
got the food covered.
¥ou just enjoy the moment.

Real thoughts from real guests

W IT W

“First time stopping in for lunch, and I'll definitely be

back. The taco chicken wrap tasted so fresh and full

of flavour. Yum yum yum!™

Conclusion

The Sweet Side iz menisconien IAGTEAYE

Thoughtfully made, beautifully

Toihes The designs show strong
improvement in layout
variety and visual focus,
with images leading and
text supporting. Overall,
they effectively
highlight both the
customer experience
and the food.

Made to
Share.

Good food
brings
people

together.

Qur
catering Is
designed
for sharing,
) celebrating,
and

enjoying
every bite.



Mar. 30 2026 10-2/4 hours: Notes: Weekly Spemals (before final approval):

Today, May let me know she was bUSy with C{:bwﬁ chickon + brie sondovich - Weeily Specials at May's Cofe! il 453 brr/ [/fT/u Zi{/ﬁ baﬂ:()ﬂ/f/ ZJ:/ Extra Sideg,
. . . . e - arlic on’no-ﬁ chickena e Crant -

catering and didn’t have time to meet, so while gy, el ey e

waiting for the specials list, | worked on new We

Gides —
Are Open stories and created a set of four designs Sweet pereto Chips
focused qn light, coffee-themed humour and Qy,-,i;ﬁ,- B‘?ﬁﬁdg s ’ﬁg—f &{méh?dax
TeN Secd o Cejun

encouraging customers out of the winter sl-ump Roasted H_aba?ﬂ S
and into spring. Once May shared the specials, | "?n

. Lo . . (logeed EMed” Holi 1dasy Tosh
moved into designing the final Weekly Specials , uf S e O T oy Sulad OF The D1 &5

post, which has evolved significantly since my Conclusion Weekly
first days at the café. It reflects a lot of iteration, Specials Post:
feedback, and growth, and | feel I've reached a

confident place in how | approach these layouts. The final Weekly Specials show

I’m proud that | listened closely to May’s strong improvement from

feedback and was able to produce strong work ~ iteration, with larger, more

within the time | had, showing efficiency under impactful imagery and better il
real constraints, communication challenges, and  text balance that keeps the &

my hearing barrier. This experience has shifted focus on the food. The designs
how I think about design—especially the feel more cohesive across
importance of prioritizing visuals, as people scroll platforms while effectively

: h ‘
quickly and the product needs to stand out adapting for Facebook and

immediately. Inst l R
Notes: nstagram layouts.

mm posk dees My favourite:
W Edc g,lmrg!/ [lkisH‘
o Choclk festimansal | "”ﬁg
sy CID({"{ Hddﬂy nu[,r

OPEN Monday-Saturday
8 AM-5 PM

Better (atte tharm iever.
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esso Your self
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ootter latte Hwn  rever.

love loa vage. is T i
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- ) OPEN Monday-Saturday OPEN Monday-Saturday OPEN Monday-Saturday
Buue Beckeyround 8 AM-5PM 8 AM-5 PM _ _ 8 AM-5 PM
A Pcga ( | e can't weat 10 soe you at
 Cokbee helps. 4 . Blay's Cafe ot the O Post!
;ﬂﬁlﬁd‘?- » -
coﬁ‘ée ée//%, Conclusion 1: Conclusion 2: Conclusion 3: Conclusion 4:
i Warm tones and Soft visuals and cool A clean, simple layout Playful shapes
OPEN Monday-Saturday coffee textures create tones reflectacalm, keeps the focus onthe highlight the coffee
S-S e ~ | acozy, inviting comforting “coffee product and key info.  process and add
e espresso-focused helps” feel. personality.

design.



Mar. 31 2026 10-2/4 hours:

Today, | checked in with May about the catering
posts—she liked the layouts but wanted one
photo changed and decided to move forward with
only two. Catering, Done Right was approved right
away, and | adapted it for Instagram, while
Catering for Every Occasion was approved after |
replaced a repetitive dessert image with a
different sweet to better balance the visuals. |
also showed her the testimonial posts, which she
approved in terms of layout, with a couple of
photos needing to be updated to better reflect
the food she makes. While waiting for those
images, | worked on the Easter Open/Close Hours
post for the upcoming long weekend, which was
approved on the first try. | then scheduled the
approved catering posts, completed the final four
story designs (which were all approved), and once
| received the updated testimonial photos, |
finalized and scheduled those posts across April.
This felt like a strong, organized finish with
multiple pieces completed and scheduled ahead.

Notes:
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Stories Made today:

Testimonial Posts: [Fyyeses g

Monday=

oree i at .- " & mocha
| 4

time... © 4 me very
7 happy!

OPEN Monday-Saturday
B AM-5 PM

Fm net addiciog
to

Justin - OHEN
- committed Monday-
A, relationship, Saturday

0B AM-5PM

Conclusion Extra Stories:
- The story posts use relatable copy

inviting designs that keep the
coffee experience as the focus.

“What a treat!
Loved the
sandwich on
toasted
sourdough.
The made-
om-scratch
ai tea latte

/05 SUPRFD,
Very pleasant
and friendly
service by the
owner herself”

Conclusion Testimonials:

@ The Instagram testimonial layouts
combine strong visuals with clear
reviews to create an engaging and
trustworthy customer experience.

. and warm visuals to create distinct,

Easter Holiday Hours Final:

break &
CLOSED Friday &

Conclusion Easter Hours:

The Easter post effectively combines festive elements
with clear information, using strong visuals and colour to
create an eye-catching and easy-to-understand design.

Edited Catering Post 1 to Post Facebook & Insta:

Book your date before It fills up Boak your date befors it fills ua
Catering for Every Occasion

Meetings, pa

Catering, Done Right.

Freshly prepared. Beautifully presented.
From savoury to sweat, every detall Is made to impress.

Call or stopin to
bock your catering




April1l 2026 10-2/4 hours:

Today, on my last day at May’s, my first
priority was organizing all Canva files and
sharing them with May to ensure everything
was accessible moving forward. | then
scheduled the 8-5 story posts to run
throughout April and began working on
another dinner meal special post. When May
came down, | took the opportunity to ask
what feedback | could carry into my next
opportunity. She shared that | should focus
on identifying business pain points,
understanding customers, and researching
what similar businesses are doing well to
build stronger strategies. She also
encouraged me to fully follow through on my
ideas, not to hold back, and to continue
pushing myself to connect with people,
especially in a business setting. She
mentioned that | did strong work overall and
highlighted my punctuality and work ethic.

She then asked for feedback in return, and |
shared how much | appreciated her guidance
and the experience of learning how to design
within a small business, especially navigating
communication across different
perspectives. | suggested being as clear as
possible with expectations and visual
direction, while also staying open to
different processes. | finished the day by
completing and scheduling another Dinner
Meal Special post for the upcoming Tuesday,
along with additional supporting stories for
the week. Overall, things ended on a really
positive note, and I’m leaving with valuable
experience, stronger confidence, and a clear
direction for my growth moving forward.

Meta Business Suite:
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Dmner Meal Special:

“May was amazing!® She
s 50 nice to talk te and
the coffee and food is
great! Will definitely be
Teriyaki back. We got patties, a

5 Chicken sandwich and two drinks. W
Vi The prices were great for

P Hakka the portions. 100%

Noodles recommend.”
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Skip the cooking o I Skip the cooking
tonight — call to o Ml i Yy tonight — call to
pre-order 3 -3 pre-order
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Dinner Meal Special Conclusion:

Despite the limited time and jumping straight into the design without sketching, the
post still feels strong and effective, with bold imagery and a clear hierarchy that
keeps the focus on the food. The layout remains consistent with the overall Dinner
Meal series while still introducing enough variation to feel fresh and engaging.
Working under time pressure pushed me to rely on my instincts, and | was able to
make confident design decisions quickly without overthinking the process. This piece
reflects how much I’'ve grown in efficiency, adaptability, and trust in my own design
choices, while still maintaining a polished and purposeful result that aligns with the
brand.
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“What a treat!
Loved the
sandwich on
toasted
sourdough.
The made-
from-scratch
[LETREYETL

. was superb.
Very pleasant

and friendly
service by the
owner herself.”
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